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               Contents.... The Perspective

From the 
Editor’s Desk ...

Heralding the chills comes the month of November and we, at CCMRC, release this 
edition to our dearest readers with wishes of lots of fun and frolic as we cover the 
events that happened at IMT-G which made the month of November an exciting 

one. As Occupy Wall Street movement gathers steam to safeguard the rights of the 99% 
from the follies and fallacies of the 1% who are in charge of the 99% of the money, we 
take a look at the timeline of events as they have unfolded to us and the world at large. 
We also have taken a look at whether Capitalism is the crisis or crisis lies in the way 
Capitalism is looked at. Drawing our reader’s attention across the Atlantic Ocean where 
another dramatic event is unfolding in the form of the Euro Crisis is our cover article 
titled “The Trouble with Euros” in which we have presented our perspective on the most 
defining moment in Europe. November played host to many B School events hosted by 
IMT. Beginning our coverage on the events, we throw spotlight on Riscon ’11 organized 
by Club FinNiche-The Finance Club of IMT-G. With each passing year, the event has grown 
from strength to strength and fame to fame and as always has drawn up on the stewards 
of Indian Financial Industry to come up with the finest speakers to enlighten the par-
ticipants with the insight into financial sector at present. Make a Difference Foundation 
made a difference to 171 differently abled kids through the outreach program ‘Ehsaas’ by 
conducting various events and activities to bring joy to their life and shower them with 
love as only humans can. Also on the cards was Colloqium-The HR summit organized 
by HRuday-The HR club of IMT-G. Giving Passion a run for its money was the Marketing 
World Cup organized by Club MarkUp with myriad activities like Placement Blueprint, 
Parl-E-Carte etc challenging teams on various fronts than one or two as is the norm 
across the B School fraternity. The teams were stretched across multiple events to come 
up with consistent performance to take the World Cup trophy as the ultimate prize, not 
to mention the goodies doled out to winner of events. AppleSoft is an attempt to bring 
in some technology business perspective to this issue for readers who cross their hearts 
and swear by technology as game changers in this era of the World Wide Web and social 
media. It looks at 2 of the most ubiquitous names, Apple and Microsoft, associated with 
computing which is as pervasive as the air around us to see how they have borrowed 
from each technology wise and intellectual capital wise to reach where they are now. 
Signing of this issue with wishes of Happiness and excitement as Christmas is just round 
the corner and Santa Claus is bringing joy and spreading cheer among us.

Signing off

Nikhil G Pai
Chief Editor
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Tell us your views about the October issue of The Perspective
Mail us at newsletter.imtg@gmail.com
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           Capitalism is the Crisis... The Perspective

Capitalism, open markets, free economy and free will, these terms are 
often used as synonyms. But are they truly synonyms? 
Does Capitalism indeed ever mean the existence of a free will? Money 
drives everything and in a money driven world, there is might not be a free 
will. People only vy for more money. Why do we do anything that we have 
ever done in our lives? Education, jobs, business, design anything and every-
thing is done for the sake of making more money. So I ask you the question, 
where is then the free will? 
It is times like these that make you wonder is capitalism the way to go? 
Democracy teaches us that the needs of the many should out win the needs 
of the few, but the way our economy is designed it seems to go the opposite 
way. Needs of the few greedy top class have overshadowed, overburdened 
and outclassed the needs of the many. Dont get me wrong, I am not here to 
propagate communism, but I am trying to point out the stark defects of the 
Capitalist culture, we have been so proud of. 
The very design of capitalism maybe flawed. People can never be happy 
with  equality, and hence differences emerge and the natural greed within 
kicks in, people with less crave for more and people with more crave for 
even more. 
A handful of people control the economies of nations is hard to believe but 
very really true, be it the United states or India or China or even Somalia. 
This is the true form of Capitalism in the real world.
While another school of thought says that Capitalism was never meant for 
equality, its only purpose was that the hardworking and enterprising should 
deserve the rewards while the laidback should get the rap on the knuckles. It 
is the execution of this idea that seems to be flawed. Capitalism seems to be 
corrupted to that extent that people detest it. 
Maybe the problem that anyone could not have foretold was that money and 
rewards gives people leverage, the whole point of giving everyone a level 
playing field vanishes after that. Maybe we have misinterpreted Capitalism, 
the spirit in which it was founded has lost its virtue in the face of our own 
imperfections. 
Till we can come up with something better, a more better system of admin-
istration we have to enjoy the curses and suffer the boons of the Modern 
Capitalist Culture.

- Amit Nayak
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You have some views to 
share ?
Mail us at 
newsletter.imtg@gmail.com

Capitalism 
is the Crisis.... ??

Is Capitalism the perfect form 
of governance and the best 
structural form of a liberal 

economy ?
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RISCON, The Annual Risk Management 
Conclave of IMT Ghaziabad, organised by 
FinNiche – The Finance club of IMT-G, is 
a two- day conclave with focus on current 
issues that plague the Financial World. On 
Day 1, eminent financial experts like Mr. 
Ajay Sahai –CEO, Federation of Indian 
Export Organisations, Mr. Rajeshwar 
Rao – Chief GM, RBI and Mr.J.K. Mal-
lik – Director, DEPR- RBI addressed the 
gathering and shared their expert views on 
these issues and discussed effective means 
of assessing and mitigating the investment 
associated risks. 
The first session began with Mr Ajay 
Sahai, sharing his views on the foreign 
trade policy in India. During his course of 
interaction with the students, he touched 
upon various areas including his bullish 
expectations from the Indian economy 
and rise of India as a major superpower by 
2030. He however voiced his concern over 
the lack of investment made in the key 
areas such as Infrastructure, Healthcare 
and Education and over the increasing gap 
between India’s urban and rural popula-
tion.
Following Mr Sahai’s insight on India’s 
EXIM policy, Mr. Rajeshwar Rao spoke 
about the impact of depreciation of Indian 
currency on various sectors of the Indian 
Economy. According to Mr. Rao, “The 
RBI as a Central Bank has a crucial role 
in addressing the issues arising from the 
movement of exchange rates. The deci-
sions would be influenced by the impact 
of rates on various sectors of the economy 
and the implications for monetary man-
agement.”  During the third session, Mr 
J.K Malik too shared his concern about 
the depreciating rupee and its impact on 
inflation. He also said that the multiple 
increases in the policy rates over the last 
19 months were justified and expressed his 

confidence about its outcome.
The first day ended with a Panel Discus-
sion with luminaries from the financial 
world discussing this pertinent and very 
engrossing subject discussing on a very 
contemporary topic “Impact of Euro Debt 
Crisis on the Global Economy”. The panel 
included industry heavyweights 
such as Mr. Sunil Nair – 
Deputy GM, RBI, Mr. 
C. M. Khurana, GM, 
Oriental Bank of 
Commerce, Dr. 
P.T Giridharan – 
Director, Institute 
of Chartered Ac-
countants of India, 
Mr. Vishesh Srivastava 
– Assistant GM, Punjab National 
Bank, Mr. Gopal Mondal – Director – 
F&A, Infrastructure Development Finance 
Company Ltd and Mr. Jagannadham – VP, 

SMC. Students received a well-rounded 
dose of knowledge and wisdom as well as 
insight into the fundamentals of depres-
sion and crisis so as to stimulate self-
learning and interest of the world situa-
tion. Some of the learnings from the panel 
discussion could not have come from any 

class but only experience that these stal-
warts possessed. Reassuring faith in the 
robustness of the banking sector in India, 
they stressed upon the age old Indian 
tradition of saving before spending and 
how it has saved the country some blushes 
while the World and Europe in particular 

find themselves in turmoil.
On Day 2, six teams from 

premium B-Schools 
across India compet-
ed in the final round 
of Shreyas Nidhi , a 
competition based 
on mutual funds. 

The final six teams 
were chosen from the 

100 teams which partici-
pated in the online quiz conducted 

on November 4, 2011. 
With each year, IMT Ghaziabad’s FinN-
iche evolves as it concentrates on current 

global and national financial developments 
and its implications on investments and 
related risks.

- Team FinNiche
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Apple and Microsoft have been tradi-
tionally touted as rivals and each

other’s nemesis in more ways than one 
and always assumed to be at the
further end of spectrum with one demon-
strating high handedness and the
other demoing total freedom but in my 
opinion both companies have
adopted a lot from each other to justify 
saying that both are similar
in a lot of ways and this blog post is just 
my 2 cents thought on the
2 giants.

Apple and Microsoft began their journey 
around the same time, one grew
rapidly whilst the other took its own sweet 
time to mature and then
grow at a blistering pace. So where is the 
similarity if u ask, i
would advise u to look  at the product each 
company produces to
understand how deeply they share similar-
ity. I will focus currently on
2 aspects that currently i am pondering on 
and might do a sequel to
this post in the future.

Apple borrowed from Microsoft.

Before i get pelted from all quarters, I 
would like to be given a chance
justify myself, no? Anyways Apple previ-
ously used to bundle hardware,
software and the works for a price but the 
catch was if u were a
previous customer of Apple, then u 
wouldn’t be able to upgrade or get
a fresh bite of Apple’s newest software 
because Apple believed in
creating an exclusive piece every time and 
hence lot of thing would
break if u tried to port the software or so 
on. When Microsoft moved

fluidly from vendor to vendor with ease as 
it supported any hardware
that the vendor wanted to use and still run 
sufficiently well ( mind
u, not best) and cater to the demands of 
the customers at every price,
Apple sought to break away from the trend 
and came up with the Mac OS
for other computers thereby delinking the 
software and the hardware
part at least to an extent.

Microsoft borrowed from Apple.

I wont write anything in this column as i 
know there are enough
examples floating around and are dime a 
dozen. Hence i rest my case.

This blog post is mostly a reflection of my 
muse as i fail to
understand why tech companies are troll-
ing each other by using patents
as weapons of choice. Till Next post.

Nik

You can Blog too !!
Share your blogs with The Perspective
at newsletter.imtg@gmail.com

The
Bloggers Corner B

Nikhil G Pai
PGDM-II (Marketing)
Chief Editor

Fondly called Pai, He writes 
insightful blogs regularly under 
the headline ‘The Crazy ramblings 
of a confused Konkani’ . He also 
heads the creative team of The 
Perspective as the Chief Editor. The 
bloggers corner was started by his 
initiative and fittingly it’s his blog 
that we are presenting in the first 
Bloggers corner.
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“Children are the hands by which we 
take hold of heaven” – Henry Beecher.
And so did the motley crew of MADF 
members and 20 volunteers when we 
visited AshaVidyalaya on 26th November, 
2011 for Ehsaas.
The day was unforgettable for all of us as 
the 171 differently-abled kids showed us 
the spirit of life. They ran across the fields 

relentlessly with the football, hit towering 
sixes while wielding the willow, ran races 
while balancing lemons and played musi-
cal chairs as we clapped instead of playing 
music. They fell, smeared themselves with 
dry mud and it was our pleasure to dust it 
off them. They smiled when we smiled, 
they got scared when we rolled our eyes 
and they loved it when we cuddled them. 
During the cultural show, they applauded 
and enjoyed all the various performances 
from Jagadeesh, Kanishka and Prashant.
As they say “But out of limitations comes 
creativity”, so we witnessed during the 
art and craft session. Their colouring was 
cheerful, drawings were flawless and cards 
were simply brilliant. Even the special 

kids were so creative, it 
left us in awe. They used 
match-sticks to create a 
scenery and thermocol 
balls to bring a giant fish 
to life. When it was our 
turn to distribute prizes, 
the contest was very 
tough!

Numerous memories 
would never leave us like 
Prateek running around 
holding the football as if 
it is rightfully his, Vishal 
hitting sixes with Sachin-
esque elegance, learning 
pieces of sign language 
from the teachers and 
Harman, the star of the 
day, actually calling 
people to take a snap with 
her. 
Finally, after the prize 
distribution and refresh-
ments, the day was over. 
We had to return to our 

routine lives after a day spent with the 
lovely children. On our way back, all we 
did was to relive the day’s happenings 
and marvel at the joie de vivre of those 
kids. We will remember them fondly, and 
I’m sure they will recognise us during 
Ehsaas-2 !!

-By MADF(Make a Difference Founda-
tion)

Ehsaas.....
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On the 15th and 16th October, 
IMT Ghaziabad witnessed 
Colloquium-The National HR 

summit organised by HRuday-The HR 
club of the college.
 1st day of the event started with an inau-
gural address on, “The changing Business 
Landscape and the impact on HR”. The 
key note speakers included Vijay Rai 
(President and CEO, Powercon), Rajiv 
Malhotra (COO, Athena Energy) and 
Vikas Joshi (CHRO, Bharti Infratel)
The session brought eminent luminar-
ies from the corporate world to one dais 
where they shared their experience on 
how HR evolved from a support function 
to more of a partner in strategic deci-
sion making. The discussion focussed on 
bringing out different perspectives on HR 
functions and the changing demands from 
an HR professional.
This was followed by two rounds of Panel 
discussion on the following topics
Raising the bar on Talent: Energizing and 
engaging the workforce and Role of HR 
when recession clouds over the industry
The aim of this discussion was to address 
recent, burning issues in the field of HR. 
With the right balance between sensibility 
and sensitivity becoming a crucial aspect 
in the making and breaking of manag-
ers, the importance of EQ has cropped up 
as never before. Also, industry feedback 
suggests that often there is a gap between 
the fresh graduate student managers of B-
schools and the corporate managers they 
need to be. These discussions provided an 
opportunity to the corporates and students 
to come together and share their views on 
these relevant areas.
On the 2nd day of the event, Aankalan, 
an inter B-School level live HR event 
was organised which saw participation of 
brilliant minds from the premier manage-
ment institutions of the country.  The 
event included a preliminary round in 
which they solved a video case study and 

developed the competency framework of 
a leader. The participants shortlisted were 
invited by the company to be a part of the 
assessment centre during the final session 
of COLLOQUIUM. The judging panel 
included senior level HR managers.
The finals saw participation from DSE, 
SIBM, IMI, MDI and IMT. 1st Prize went 

HRuday presents 
Ankalan

to the team from MDI and DSE bagged 
the 2nd prize.

- Nidhish Gupta
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As the happening 2011 comes to an end, 
we witnessed the culmination of our most 
coveted event of the year – the Marketing 
World Cup.
MWC’11 saw overwhelming response 
from the students across the length and 

breadth of the country. We had over 200+ 
team registrations which included teams 
from IIMs, IITs, NITIE, SIBM, MDI, 
XLRI, IIFT, FMS and many others.
We saw ultimate competition in terms of 
innovation, creativity and intelligence in 
all the events of MWC’11. Teams came up 
with very thoughtful and innovative strate-
gies, campaigns and ideas. 
Marketing World Cup is the only core 
marketing event across B-School circles 
in India. This year MWC theme was Blue 
Ocean, as we believe in innovation as the 
key to breakthrough change and progress. 
The fight for the customer attention is no 
more based on fierce competition, but on 
value innovation.And hence the theme 

was based on most talked about theory of 
this era.
MWC’11 boasts of corporate sponsors and 
partners such as IndianOil, SAIL, Airtel, 
Business India, Suzlon Energy, Croma, 
Bausch & Lomb, VIP, Spykar etc.

It proved to be a great platform for bud-
ding marketers to showcase their talent 
in various categories of events, which ad-
dressed various facets of marketing from 
youth centric market research to integrated 
brand promotion and shelf space manage-
ment.
With students across India vying to get 
a place in the finals, the competition for 
the qualifying round was intense, and the 
most innovative teams were invited for the 
finals that were scheduled for 26th-27th 
Nov’11 at IMT Ghaziabad campus.
The first dayof the Marketing World 
Cup’11 finals began with our guest of 
honours Mr. Gopal Krishnan, Sr. Vice 
President - HR, IndusInd Bank and Mr. 

Ajay Davesar, Head – External Commu-
nications, HCL Technologies Ltd.,lighting 
the lamp and officially declaring the 
Marketing world cup open, followed by 
an insightful talk on TheIndian Advan-
tage and Innovation in Indian Companies. 

Our respected faculty Mr. Amitabh Deo 
Kodwani, Chairperson PGDM(Full Time) 
was also present to share with us his ex-
perience and thoughts on Innovation in an 
Indian Context.
We were also honoured to have a guest 
lecture by Mr. Ranjit Kumar – DGM Sales 
North at VIP Industries Limited. He talked 
about innovation at VIP with focus on 
changing demand and style of internation-
al travellers. It was certainly a rich experi-
ence for the student managers to gain tips 
from an industry expert on International 
Business and Marketing.

-Prity Jha

MWC
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Placement Blueprint was one of the most 
talked about events of the Marketing 
world cup. The event was based around 
the shelf management and the product 
placement at a retail store. This core 
marketing concept seemed tremendously 
appealing and pulled in huge participa-
tion from various B Schools across the 
country. Placement blueprint was all about 

Blue bazaar, an international multi brand 
retail chain that was making a foray into 
the Indian market. The objectives of this 
store are to open up a neighbourhood store 
that is cost effective, has a flexible store 
format and is sensitive to the local needs 
and demands. It also wanted to capture the 
growing retail market in India. The par-
ticipants were required to design strategies 
for the successful achievement of these 
objectives.
The first round was an online round which 
aimed at analyzing the target market of the 
retail store. The participants were given a 
detailed report on the demographic data 
of the store’s location. They were asked 
to come up with ten product categories 
relevant to the target customers based on 
the socio economic classification of the 
given data. They were also given a task 
of coming up with three popular product 
brands that are to be kept at the store. The 
presentations had to be submitted online 
and were expected to have proper reasons 
and logical assumptions that supported 
their decisions. From the huge number of 
participants from the first round, seven 
teams made it to the second round. This 
round was an on campus round and was 
held on the 24th of November’ 2011 in 
IMT Ghaziabad. The second round saw 
a mixture of participants from various B 

schools like IIFT Delhi, SIBM Pune, IIM 
Lucknow, Sydenham and IMT G. The sec-
ond round was the round where the teams 
had to show their actual mettle. They were 
asked to design the floor plan indicating 
the position of the important categories, 
the space allocated to each, the number 
and type of products stocked, the route the 
customers were expected to take and the 
ways in which the customer experience 
can be enhanced. They were also asked to 
come up with a product placement strategy 
to maximize the sales and revenue of Blue 
bazaar.

This round saw all the teams coming up 
with a variety of viewpoints. The teams 
were well prepared with their strategies 
based on the market research they have 
done on the current retail stores in India 
and the consumer behaviour of Indians.  In 
15 minutes of time, they presented their 
line of attack, strategies and suggestions. 
This round was judged by eminent per-
sonalities, Mr P.Gopalakrishnan, IndusInd 
Bank and Mr Ranjan Jha, Principal Con-
sultant at Foresight Group International 
AG. The participants were judged on 
their originality, analysis of the consumer 
research, implementation potential, selling 
potential, feasibility and effectiveness of 
the plan as a communication tool. The 
judges were extremely amazed by the 
effort put in by the students. The team 
MADMEN from IIFT Delhi impressed the 
judges the most and hence were declared 
the winners for the event. The runners 
up were IDEOCLAST, SIBM Pune and 
Mysterious Marketeers, SIBM Pune. The 
winning teams were awarded prizes worth 
Rs 50,000.

- Shravani Kosana

Placement 
Blueprint

The Grab Bag was the first spot event in 
the Marketing World Cup and among the 
anticipation of intense competition com-
ing up for the second round core events, 
this spot event gained attraction among 
competitors with its innovative appeal. 
The first round was about identifying the 
varying needs of the ever increasing and 
diversifying customer base in the luggage 
industry and competitors had to sug-
gest innovative additions to the existing 
products so that it satisfies the needs of the 
modern day traveler.
The second round of the Grab Bag had a 

mix of teams from IMT Ghaziabad, FMS 
Delhi and BIMTech Noida. The shortlisted 
teams had to present their first round ideas 
and also suggest BTL promotion ideas to 
promote the new product in public places. 
The eight shortlisted teams were well 
prepared with their presentations and on 
arrival of the judge who was the senior 
marketing head for VIP industries the 
show was on. 
The participants were judged on their 
originality and creativity of ideas and 
effectiveness in communicating the mes-
sage to the target segment. At the end of 
the presentations the judge seemed pretty 
impressed by the overall effort put in by 
the participants and also gave his inputs 
for our improvement. The prizes were 
swept away by IMT Ghaziabad teams and 
the most impressive of the lot was Team 
Mariners. Second place went to Spooky 
Caravan and third place was shared by 
teams Phoenix and Monsters with Chival-
ry. The winning teams were awarded VIP 
suitcases and other attractive prizes and 
thanks to the Club Markup coordinators 
the event was a big success.

-Mainak Basu

The Grab 
Bag

Event Highlights
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The first event of the day, Placement 
Blueprint – a core event based on Shelf 
Management and Floor Planning, started 
off in full swing with teams from IIM Luc-
know, IIFT Delhi, SIBM Pune and IMT 
Ghaziabad, presenting one after another 
killer strategies to woo the customers into 
their store. Team “MadMen” from IIFT 
Delhi won the show by grabbing the first 
position and two teams from SIBM, Pune 
came a close 2nd and 3rd position.
The second event of the day, SIM-
Plified which was based on creating 
Defensive Marketing strategy 
for a telecom titan due to latest 
policy on Mobile Network 
Portability, saw fierce par-
ticipation among teams from 
IIM Shillong, IIFT Delhi, 
Welingkar Mumbai, FMS 
Delhi, SIBM Pune and 
IMT Ghaziabad. Judge 
for the event, Mr.Pramod 
Bisht, Product Head, Idea 
Cellular was immensely 
pleased by the ideas 
presented by the partici-
pants. He also shared his 
views on application of 
Blue Ocean Strategy and 
Innovation in Telecom sec-
tor. Team “Monsters with 
Chivalry” from IMT Gha-
ziabad won with their witty 
ideas to defend the subscriber 
base of Helliance Telecom.
The third event on Day-1; 
Adrenaline Hike witnessed im-
mense competition among 4 IMT-G 
teams and teams from IIM Kozhikode,  
IIM Indore and IIFT Delhi. Co-Title 
Sponsor IndianOil benefitted from the 
event by gaining superb ideas from the 
participants for Servo’s promotional cam-
paign. Team “Avant Garde” from IIMK 
won the 1st prize by presenting a well-re-
searched and designed promotion strategy.
The last salvofor the first day was for The 
Grab Bag – amarket penetration strategy 
based event sponsored by VIP Industries. 
Team “Anonymous” from IMT Ghaziabad 
won the awesome VIP bags for their inge-
nious ideas to market the ever expanding 
bag portfolio of VIP.
And as the first day of came to a suc-
cessful close, the sigh of contentment of 
MarkUpites was to be heard amidst the 
roars of winners and the cheers of partici-
pants! There was eager wait for Day two 

among the teams as day one did not reveal 
a clear winner on the leader board and that 
the teams were neck and neck at the end of 
day one.
The second day started off with even more 
enthusiasm and zeal.The first 
event of 
the 

day; 
Parl-e- Carte 
based on go-to-market strategy for ready 
to eat food segment of a well-known brand 
which acquired another brand recently. 
Judging over the event Mr.RajuVaziraney, 
COO at RadicoKhaitan Ltd. was very 
pleased with the conduct of Parl-e-Carte 
and the presentations of the teams. He 
shared his experience at RadicoKhaitan 
and explained to the participants about the 
importance of integrated brand commu-
nication has in any new product launch.
Although there was intense competition 
among other teams, Team “Mariners” 
from IMT Ghaziabad stood first.

Next event Thank You for Smoking was 
an on-the-spot event based on surrogate 
marketing in the tobacco industry. Team 
“The I-Dimension” from IMT-Ghaziabad 
stood first, presenting their creative ideas 
to promote tobacco brands with Cause 
Marketing in focus.
The last on-the-spot event Line of Fire-

2 continued its legacy of attracting 
best of the brains to face the press 

under the open sky showcasing 
the best of public diplomacy. 

Judge for the event, Mr. 
Shishir Tripathi, Head 

CLM - Sr. Marketing 
Manager, UNINORwas 
overwhelmed to find 
the questions and 
counter questions 
being handled by 
the participants 
with alacrity. Team 
“Monsters with 
Chivalry” from 
IMT Ghaziabad 
won the long game 
of questions and 
answers.
The last and 
the most specu-
lated event of the 
MWC’11 was Gale 

Force – based on 
market research of 

youth’s perspective 
on renewable energy 

and sponsored by Suzlon 
Energy. Team “Spooky 

Caravan” from IMT Ghazi-
abad stood first with their fierce 

presentation on youth’s knowl-
edge of green energy and level of 

engagement needed by Suzlon to make 
an impact on today’s youth.
With all the events being conducted 
smoothly and participants demonstrating 
a great show of creativity, talent and hard 
work, the Marketing World Cup’11 came 
to an end. . Team “Monsters with Chiv-
alry” became the ultimate champion with 
total 192.5 points. Team “Mariners” were 
Runner’s up with 175 points.
The closing ceremony presided over by 
Mr. Shishir Tripathi, Head CLM, Uninor 
testified MWC’11 being a success

-Prity Jha
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See you next year !!


