
1

Jan - Feb 2013   Vol. 2 Edition 5

Memoirs:
what
IMT
did in 2012

The 
Perspective

Chakravyuh 2013

Jan - Feb 2013 Volume 2. Edition 5



2

The Perspective of
IMT-Ghaziabad

Chief Editor 
Amit Nayak

Editorial Team
Ankit Sharma

Lakshmi Narsimhan
Dharma Teja Surbhi 

Write to us at 
newsletter.imtg@gmail.com

p
The Fiscal Cliff

Bitter pill of a     
dangerous 
condition 06

Editor’s 
Perspective

04

Student 
Achievements

10



3

06

Convocation
2013

Coming Soon.....

30

The year that was !!
 2012

Chakravyuh’ 13

The olympics of 
Indian B-schools

14

16

26

10

Sashakt

13
An Initiative towards 
Self-Reliance for 
Women Inmates 
of Dasna Jail

Chakravyuh 2013



4

Each issue is a learning curve for us and 
we always strive to be the best not only 
on campus but throughout the B-School 
fraternity. Recently we have launched the 
Facebook page for The Perspective and 
along with the Voice of IMT blog, we have 
completed the troika to establish our print 
and online presence. 

This edition of The Perspective features 
new sections including the Campus Buzz 
describing Chakravyuh which concluded 
recently along with the Student Achieve-
ments section and Sashakt, which was a 
MADF initiative. We also cover the year’s 
highlights of Passion 2012, Marketing 
World Cup 2012, Big10 2012 and the 
Convocation 2012. We also have some 
analysis of the Fiscal Cliff of the US cov-
ered in this issue. 

S     pring is here after a long bout of win-
ter, everyone can finally breathe in 
the warm air of a fresh start. This is a 

fresh start again because in a few months, 
bright and enthu¬siastic new faces will be 
joining IMT-G as the batch of 2013-15, 
and I am sure that the new senior batch 
will initiate them well into the IMT ways. 
This is a great opportunity for you, the 
junior batch to mentor your juniors and 
to develop the essential skills to become 
better leaders. A very experienced faculty 
did tell me once, that the merit of a leader 
lies in not what he has built and achieved 
but the legacy he leaves behind as he 
develops the future leaders. This is a fresh 
start again because in a few months, fresh, 
bright and enthusiastic new faces will be 
joining IMT-G as the batch of 2013-15, 
and I am sure that the new senior will 
initiate them well into the IMT ways.
This issue of  Jan - Feb edition is a reboot 
for us too, since we have started new sec-
tions inside The Perspective. 
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For some years now, leaders in the 
US have often commented harsh-
ly on the European crisis and 

the apparent inability of their peers in 
Europe to tide over an economic prob-
lem resulting from a single currency.. 
But it seems with its eleventh hour fiscal 
cliff deal and the political and economic 
indecisiveness on a long term strategy 
on fiscal spending has shown a pattern 
of dysfunction similar to what we have 
seen in the European Union. 

What is the fiscal cliff? “The Fiscal cliff ” 
itself is a popular shorthand term used 
to describe the paradox that the U.S. 
government faced at the end of 2012, 
when the terms of the Budget Control 
Act of 2011 would be scheduled to go 
into effect.

Among the changes that were set to 
take place at midnight on December 31, 
2012 were the end of last year’s tempo-
rary payroll tax cuts (resulting in a 2% 
tax increase for workers), the end of 
certain tax breaks for businesses, shifts 
in the alternative minimum tax that 
would take a larger bite, a rollback of the 
“Bush tax cuts” from 2001-2003, and the 
beginning of taxes related to President 
Obama’s health care law. At the same 
time, the spending cuts agreed upon as 
part of the debt ceiling deal of 2011 - a 
total of $1.2 trillion over ten years - were 
scheduled to go into effect. Over 1,000 
government programs - including the 
defence budget and Medicare were in 
line for deep and automatic cuts.

For the less economically inclined, a 
cut in government spending can put 
a halt on growth and drive the econo-
my (or at least an economy which has 
seen heavy government spending and 
in turn relies on that spending) into a 
recession. 

What’s the big deal?
Basically there were two extreme 
views on this case. The first school 
of thought said that with the new 
set of rules in play, fiscal deficit and 
the corresponding debt levels would 
decrease, however the economy might 
slow down and go into a recession 
which the government could not 
afford after the 2008 crisis. The second 
school of thought was to reschedule/
cancel some or all of the tax cuts 
that would lessen the burden on the 
taxpayer and further stimulate the 
economy, however the flip side is that 
deficit and debt levels would continue 
to grow as before and the odds of a 
European type sovereign crisis would 
be increased.
The political gridlock that followed led 
to a widespread public and media de-
bate about the range of possible solu-
tions meeting both the extreme ideas 
in between. In general, the republicans 
wanted to cut spending and avoid tax 
increases while the democrats were 
backing a combination of spending 
cuts and tax increases. 
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How big was the effect? If the deal had 
gone through, the effect on the econo-
my would have been dramatic, it would 

have entailed cut in deficits worth $560 Billion 
and the estimated decrease in GDP would have 
been 3.9% that implies a negative growth and 
inflation. A Wall St. Journal article from May 16, 
2012 estimated the following impact in dollar 
terms: In all, according to an analysis by J.P. 
Morgan economist Michael Feroli, $280 billion 
would be pulled out of the economy by the sun 
setting of the Bush tax cuts; $125 billion from 
the expiration of the Obama payroll-tax holiday; 
$40 billion from the expiration of emergency 
unemployment benefits; and $98 billion from 
Budget Control Act spending cuts. In all, the tax 
increases and spending cuts make up about 3.5% 
of GDP, with the Bush tax cuts making up about 
half of that.” Amid an already-fragile recovery 
and elevated unemployment, the economy was 
not in a position to avoid this type of shock.

Media Creation?Several comments have 
lashed out at the state of the US fiscal cliff 
crisis, but a majority have centred on the 
way the political indecision has shrouded the 
long term viability of the American system. 
China’s Xinhua news agency one of Ameri-
ca’s strongest critics reported the following 
case: 
“In a democracy like the United States, tax 
increases and spending cuts, the exact dose 
of medicine needed to cure its chronic debt 
disease, have long proved hugely unpop-
ular among voters. So the politicians have 
chosen to kick the can down the road again 
and again. But as we all know, the can will 
never disappear. Sometime and somewhere, 
you might trip over it and fall hard on the 
ground, or in the U.S. case, into an abyss you 
can never come out of.”

Of course the Chinese way of describing the 
problem is only to project their own system 
as fail safe but it does have some sincere 
comments. 
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The Deal 
The deal to avoid the possible cliff was reached just 
three hours before deadline on the 31st of Decem-
ber and was back dated to 1st of January after it was 
passed. The details included an increase in the pay-
roll tax by two percentage points to 6.2% for income 
up to $113,700, and a reversal of the Bush tax cuts for 
individuals making more than $400,000 and couples 
making over $450,000 (which entails the top rate 
reverting from 35% to 39.5%). Investment income is 
also affected, with an increase in the tax on invest-
ment income from 15% to 23.8% for filers in the top 
income bracket and a 3.8% surtax on investment 
income for individuals earning more than $200,000 
and couples making more than $250,000. The deal 
also gives U.S. taxpayers greater certainty regarding 
the alternative minimum tax, and a number of popu-
lar tax breaks - such as the exemption
for interest on municipal bonds - remain in place.

Our View
We believe that the deal was 
of a populist nature and 
seems rather a compromise 
on short term commitments 
and long term growth objec-
tives. Washington has long 
had the record of deferring 
difficult decisions, the fiscal 
deal standoff itself was due 
to the compromises made to 
raise the debt ceiling in the 
summer of 2011, and to us 
with this deal they have not 
disappointed either. How-
ever, when we look at other 
democratic nations like India, 
Japan, France, UK & Germa-
ny all have dealt with a similar 
problem, an inability to make 
ends meet fiscal deficit & 
the lack of a strong political 
resolve to cure the issue.
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Campus  Buzz

@ IMT-Ghaziabad/ see this column in the Voice of IMT 
blog

I t was the evening of 17th Novem-
ber, 2012. A few days had passed 
since Diwali and the atmosphere 

was ripe with energy and vibes of 
freshness that came with it. It was a 
day that would see past being relived, 
the gap being bridged, experiences 
being shared and many years fast for-
warded. The energy had been build-
ing up for many months: the Face-
book page of 1987 batch abuzz with 
discussions on the same; the Alumni 
Relationship Committee office gear-
ing up for the D-day. Much was to be 
done, after all the Alma Mater would 
witness the arrival of its own people 
after a long time.

And so it happened, an evening to 
remember for life. From the address 
of the  chairperson of the Alumni 
Relationship Committee, the Cam-
pus Walk, the sapling plantation, the 
memory lane, the hostel visit, the 
classroom session, the Amphi-Night 
to the Chai after Amphi Night, ev-
ery juncture of the journey brought 
out the feelings of nostalgia that had 
been parked somewhere hidden for 
all these 25 years. “Walk down the 
Memory Lane” was one highlight of 
the evening along which many stop-
pages were made in order to spot 
each and every face in the 25 year 
old photographs. The classroom 
session brought out the spirit of be-
ing a student-for-life in everyone. 
And the best part of the evening, 
the cherry on the cake was the Am-
phi Night. The air in IMT was filled 
with the “SPIRIT” of the class of 1987.

We are thankful to Ms. Sunita 
Agrawal and Ms. Samiksha Ojha for 
collaborating with us in making the 
event a grand success, to Ms. Romaa 
Maheshwari for helping us at every 
step, to everyone who flew in espe-
cially for this event, to their families 
present and participating with full 
zeal and everyone else who made the 
evening one to cherish for life.

25 Year Reunion

Chakravyuh 2013: Blessed by Rain God

IMTians makes a dent in the global scene

Sashakt: a MADF initiative
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IMT Ghaziabad has 71 interna-
tional relations. Not only are we 
proud of our strength but out 
representation is so powerful that it 
can challenge international stu-
dents. 
Varun Manglik made IMT proud 
by winning the Deloitte Interna-
tional Case Study Competition at 
IPADE, Mexico. The event involved 
mind-boggling case studies such as 
strategizing for Eli-Lilly and Oper-
ations for a Juice giant. 
His victory is a true representation 
of cross cultural skills and coor-
dination as he was also the only 
Indian in the winning team. These 
skills are highly promoted at IMT 
Ghaziabad. 

Prateek Savla made us proud at 
FMS, Delhi by unleashing his 
verbal skills at the Fortiori Inter 
B-School Debate. He won the sec-
ond prize with Saket Kochchar.

IMT Ghaziabad set ablaze IIM – 
Ahmedabad with their commendable 
performances in three events. The 
true “mettle” unleashed with the best 
minds of the country

We are proud of Anindo Chakrabor-
thy and Srishti Srivastava for being 
shortlisted as finalists of Exchequer- 
the flagship finance event.
The two amazing finance students 
also won the Capital Market event-
1st prize and the Investment Banking 
event-3rd prize. The team ranked 
Fourth overall.  
 
Anindo Chakraborty left no stone 
unturned as he showcased his talent 
once again at IIM-Kozhikode. The 
silent killer won the Third Prize at 
the Street Trading Event with Tushar 
Sharma.

SP Jain Fest OJAS 5.0 as the name 
suggests was as magnanimous and 
radiant as the name itself. It attracted 
the best talent and thus was person-
ified by multiple victories from IMT 
Ghaziabad.

Cricket Mafia-An event which in-
volved quizzes and thinking on the 
lines of building your own IPL Team 
was glorified by Anindo Chakrabor-
thy and Anirvaan Ghosh by being the 
second runners up. 

The IMT Flag is soaring high with 
the achievements of Prajeesh Vijayan, 
Gokul G. Nair and Jency John as they 
were Runners Up at Brando- A 
marketing event that consisted of four 
rounds- Brand quiz, Brand pictionary, 
Ad making with a social message and 
presentation of the next evolution of a 
product.

We are also proud of Mithila Kanugo, 
Mayank Singh and Ankita Dash for 
winning the third place at MPower-A 
Social Marketing Event. 

Fore School was challenged again by 
The Ace Phoenix as the three,  Aastha 
Malhotra, Sameer Doda and Varun 
Manglik were finalists at the events 
Corporate Buddha, Crescendo and 
Prerna. The events involved analysis of 
the cold drink market and a new Lem-
on drink in the 1990 Era, Re Branding 
of Nirula’s and A Social Marketing Is-
sue. The three students made us proud 
by winning Crescendo and Prerna.

Student Achievements
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    The race to the finish line and its closure 
       meant an acceleration of heart beats 
       and a life changing opportunity

I t’s incredible how a few characters to express 
yourself could be easy and difficult at the same 
time. 

The race to the finish line and its closure meant an 
acceleration of heart beats and a life-changing 
opportunity. The announcement “The winners from 
IMT Ghaziabad are Aastha Malhotra and Tanya 
Srivastava” are the most memorable moments of our 
life. 
The presentation round was the one that really put us 
through fire. It involved in-depth analysis and a 
comparison of SUV’s in the market. Participation at 
this event meant a clear understanding of marketing 
terms and how they cannot be mingled. 

They say that opportunities should not be left 
unchallenged, especially if they are of the magnitude of 
the Hyundai Global Youth Marketing Camp. The Youth 
Marketing Camp 2013 is an event organised to bring 
together the future marketers from some of the best 
B –Schools in Asia. The finale of the event is to be held 
in South Korea where the selected students from India 
as well as other nations will discuss and contribute to a 
theme.

The prelims of the event consisted of four rounds spread 
over a period of two days- Video making, twitter Bio 
expression, Group Discussion and Case Analysis and 
Presentation. 
Its awe striking how our mettle was tested in every 
domain, creativity in terms of video making, 
self-confidence, 
comprehension of task and expression in terms of the 
Twitter Bio and clarity of thought at the group 
discussion. Each level involved competing with some of 
the best brains at B-School. The thought provoking task 
of the twitter bio was indeed interesting. 
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 sashakt
 a MADF initiative

An Initiative towards Self-Reliance for 
Women Inmates of Dasna Jail
Empowering a woman empowers not just a person, but a 
family. Throw in employment opportunities in the 
renewable energy sector and you have a recipe for 
sustainable development that touches those most in need 
of it. Sashakt, an initiative by All India Women’s 
Conference (AIWC) in Association with Make A 
Difference Foundation (MADF), a student body of 
Institute of Management Technology (IMT) Ghaziabad, 
is all about this.
Working for the upliftment and betterment of women 
and children is nothing new to the AIWC. Founded for 
this purpose in 1927, the AIWC has grown and spread 
all over India, currently, with more than 100,000 
members in over 500 branches. AIWC, identified as a 
Nodal agency for development issues related to of Non 
conventional Energy Sources by the Ministry of New 
and Renewable Energy, Government of India, has 
undertaken various projects in the non-conventional 
energy sector both at national and international level. 
These projects have helped to reduce drudgery; improve 
pollution control methods, energy conservation and 
efficiency of garbage management, in addition to 
increasing income generation modes and build capacity.
MADF is the social wing of IMT Ghaziabad. The 
objective of the foundation as reflected in the name is to 
make a positive difference in the society, through 
synergized and sustained efforts of all associated with 
IMT Ghaziabad and other like-minded people or 
organizations including NGOs.
The objective of Sashakt, the brain child of AIWC and 
MADF, is to provide a sustainable livelihood opportu-
nity to the women inmates by training them as certified 
Solar Technicians capable of assembling Solar Lanterns. 
The project is to be undertaken in Dasna District Prison, 
Ghaziabad, Uttar Pradesh. Dasna Jail is the second 
largest Jail in North India and is one of many ISO 
certified prisons.

Currently, there are no major rehabilitation projects 
being undertaken for the inmates and there is a strong 
need for the same. It is in proximity to IMT Ghaziabad 
whose student social wing, MADF, will be co-ordinating 
the activities of the project under the guidance of AIWC.
The Certification training on Solar Lantern Assembly for 
Women Inmates of Dasna Prison, as part of Sashakt, will 
be provided by Urja unlimited. Urja unlimited aims at 
providing solutions in the area of energy for the 
industrial, rural and urban consumers. The mission of 
Urja Unlimited is to use and promote the use of 
renewable energy for creating a sustainable future – at 
the same time, providing need-based solutions post a 
comprehensive understanding of the problems.
The main objective of this training programme is to 
develop and enhance the skill to assemble, repair and 
maintain solar lanterns. At the end of the training pro-
gram the trainees will be assessed for their proficiency in 
assembling solar lanterns. Selected trainees having 
sufficient level of expertise in assembling the solar 
lanterns will be outsourced work on a regular basis for 
at least one year by Urja Unlimited. Inmates selected for 
the outsourcing work will be paid piecemeal and their 
remuneration will be as per industry standards.
The official commencement of Sashakt was on Saturday, 
the 23rd February 2013, when it was inaugurated by the 
honourable chief guest, Mr. R. P. Singh, I.P.S., Inspector 
General of Prisons, Uttar Pradesh. The training of 
women will commence on 26th February 2013 with 
selected women inmates. It is envisaged to conduct two 
batches of 15 members each for a period of one month.
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CHAKRAVYUH 13
The Olympics of B-Schools

A    s the clock struck 9 in the 
evening of Valentine day 
2013 began the opening cer-

emony of the most awaited event at 
IMT-Ghaziabad, Chakravyuh 2013. 
The 24 participating teams marched 
forward to the tunes of their theme 
songs. The captains came forward to 
take the Captain’s arm band from the 
chief guest and took the Chakravyuh 
pledge. This was followed by a scin-
tillating laser show that left the crowd 
mouth agape. The opening ceremony 
ended with a dazzling firework that 
lit the skies above IMT-Ghaziabad. 

Chakravyuh 2013 was decorated with 
teams from the depth and breadth 
of the nation. The teams contesting 
were: Aryans-IMTG, Smoking Guns-
IMTG, Kshatriyas-IMTG, Immor-
tals-IMTG, DarkLords-IMTG, QBa-
tayein-IMTG and Avengers-IMTG. 

There were two teams from the IMTG 
alumns- 1 from the 2012 batch and 
the other ‘Legends’ team comprising 
of alumns from different batches. 
The other B-school participants in-
cluded IIM-I, MDI, FMS, IMI,IIFT, 
GIM, Great Lakes, SIOM, SPM, Am-
ity, BIMTECH, SRCC among others.

At the stroke of midnight on Feb 
14th 2013 began the much awaited 
72 hours non-stop frenzy. Here is 
a brief about what happened in the 
various sports:

Volleyball: The event witnessed 
some of the best matches of the 
tournament, including a classic final 
between the junior ‘Smoking Guns’ 
and the tournament favorites ‘Ary-
ans’.  ‘Smoking Guns’ reached the fi-
nals without much resistance as they 
played some sublime game in their 
course. The ‘Aryans’ did not have an 
easy route though; they were almost 

 eliminated in a nail biting 3rd round 
match against IMT-Legends. 
They had to face the same opponent in 
the semi-finals, this time the Aryans 
brought their best game to the fore to 
reach the finals. The Championship 
match was a thrilling 5 setter, with 
the Aryans defying 3 Match-points 
to clinch the Gold. There were some 
exceptional performances in the final, 
the one by Amit Kumar Verma of 
Smoking Guns being the most memo-
rable one.

Throwball: The girls from Aryans 
showed their prowess as they gushed 
their way to the top.

Table Tennis:  The pre- tournament fa-
vorites IMT- 2012 batch comprising of 
Veera played true to their reputation, 
defeating IMT-Legends in the final to 
clinch the Gold. Their sternest resis-
tance being a 3-2 win in their opening 
match, courtesy a brave display by the 
all juniors ‘Smoking Guns’ of IMTG.
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The Olympics of B-Schools

Baketball: The event opened with 
the favorites Aryans taking on 
Amity. The Aryans overcame the 
challenge with poise to march 
ahead. The other teams that looked 
good were GIM, Great Lakes and 
the all-time favorites IMT-Legends 
which included the likes of Kabir 
and Shrey Kant. Perhaps the high 
point of the tournament was the 
2nd round match between Aryans 
and GIM, where Darshan of GIM 
produced a breathtaking perfor-
mance to knock Aryans out of 
the tournament. GIM went on to 
face IMT-Legends in a star stud-
ded final where they came on top 
again, courtesy another brilliant 
performer by the 
National level
basketball player, 
Darshan.

Badminton:  It was the might of 
IMT-Legends that stole the show in Bad-
minton. The trio of Suzi, Dushant and 
Yugal proved too good for any opponent 
as they steamrolled their way to the 
championship defeating SIOM 3-1 in 
the finals.

Tennis: The IMT Legends led by the 
man behind Chakravyuh, Anshul Bagai 
went on to bag top honors in the event 
defeating IMI 3-1 in the finals.

Unfortunately Football and Cricket were 
washed off after 2 rounds as the rain 
Gods had their say throughout the tour-
nament and the intermittent showers 
did not help the cause.

Despite heavy showers, the Sports 
Committee and the Volunteers 
showed tremendous resolute and 
effort in making Chakravyuh 2013 
happen and you have seen it how.

The overall winner of Chakravyuh 
2013 was not declared as 2 events 
couldn’t be completed, but given 
the results of other sports, the IMT- 
Legends with a power-packed per-
formance in all sports seem to have 
won it - not just Chakravyuh but the 
hearts of one and all.
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The Year That Was !! 
2012

Theme of the Month
@ IMT-Ghaziabad/ see this column in the Voice of IMT 
blog

T hey say IMT never sleeps. And how would 
it sleep when there are so many avenues to 
stay awake? In fact, sleeping seems more 

like a waste of time. Come February and the en-
tire B-School fraternity starts gearing up to enter 
the biggest sporting extravaganza: Chakravyuh. 
The Sports Committee puts its heart and soul to 
put up a show that remains etched in the minds 
of everyone who witnesses it. 

March is strange. On one hand, it gives you a 
reason to rejoice and awards you with the degree 
for which you toiled so hard! And on the other, a 
strange feeling grips everyone as the senior batch 
officially leaves the campus, leaving behind un-
forgettable memories.

In the burning summers of June, the junior batch 
bustles in, full of anxiety and expectations. For 
them, IMT rolls out a structured Foundation 
module. Intellectual inputs are provided by in-
dustry experts and faculty. Yes+ sessions of 

The Art of Living put the entire programme 
in a holistic perspective and help the partic-
ipants unwind after hectic days of classroom 
training and Guest Lectures from CXOs. 
Briefly encapsulated, the Foundation module 
gives the young managers an idea of what lies 
ahead and helps them learn effortlessly.

Once the seniors return from internships, all 
the clubs and committees get back into ac-
tion. The E-Cell of IMT mobilizes the bud-
ding entrepreneurs through Concepto.exe. 
Each section comes up with an innovative 
business venture and executes it for a week. 
Real money, financial transactions, prof-
it & loss statements and a desire to win fills 
the entire campus with energy. The busi-
ness ideas range from room-cleaning ser-
vices to an online radio station for the cam-
pus to hair and beauty treatment solutions!
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Event Highlights of the year
Chakravyuh 2012 72 hours of break neck 
sports defies all odds
Convocation 2012.. imprinted the theme 
Business 2.0 creating sustainable develop-
ment
Passion 2012 steals the thunder 
Placement season statistics of summers and 
finals
Marketing World Cup 2012 raises the bar 
yet again
Big 10 great ideas in the making 
Freshers’ night of 2012 creating great memories

In October, Passion fever grips the campus. 
From the reverberating DJ nights to the glitzy 
performances to taxing management games, 
Passion provides a perfect ground for partic-
ipants from B-schools across the country to 
showcase their talent. It also introduces the 
junior batch to IMT’s dusk-to-dawn parties.

November is dedicated to the World Cup played 
on the marketing turf. Club Mark-Up comes 
up with its legacy event: Marketing World 
Cup - that attracts the marketers from the top 
B-schools who fight it out at IMT to win the ulti-
mate prize in the Marketing Competition Arena. 
       
When the year was coming to a close, the Corpo-
rate Communications and Media Relations Com-
mittee identified the need for a big change and thus 
came Big 10. A one of a kind event, Big 10 invited 
ideas that can transform the Indian economy. This 
signature event of CCMRC was received enthu-
siastically by everyone and witnessed a huge par-

ticipation from campuses and corporations 
alike.
So, right from January to December, IMT 
brings to you a plethora of events to keep you 
busy, to keep you fighting and to hone your 
skills in innumerable ways. In this competitive 
ambience, sleep certainly loses its priority. Stay 
Awake | Stay Ahead.  
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 T he battles have been 
fought, the final whistle 
blown, and once again 

Institute of Management Technology 
Ghaziabad’s Team Aryans, winning 
six events, captured the crown at 
Chakravyuh 2012, the Olympics of 
B-School sports festivals. 

The 72 hours of non-stop action 
featuring teams from India’s pre-
miere B-Schools ran from February 
10 through February 12 and saw 600 
players competing plus more than 
1,500 students on campus to witness 
the event, including students from 
other colleges.

In all, 13 schools apart from IMT 
took part, along with two teams (50 
players) of alumni.. The final results 
are as follows: Cricket - Winner: 
Aryans, Runners-up: Batch of 2011; 
Football - Winner: Aryans, Runners 
-up: FMS; Table Tennis - Winner: 
Aryans, Runners-up: Fore; Tennis - 
Winner: Aryans, Runners-up: Leg-
ends; Badminton - Winner: Sultans, 
Runners-up: IIFT; Basketball (Men) 
- Winner: Legends, Runners-up: 3D; 
Basketball (Women) - Winner: Leg-
ends, Runners-up: Amity; Volleyball 
- Winner: Aryans, Runners-up: Batch 
of 2011 and Throwball - Winner: 
Aryans, Runners-up: Batch of 2011.

The Abhimanyu of 2012 (the person 
who wins the maximum number of 
trophies in the event) was Abhishek 
Shukla.

Participants had high praise for 

Chakravyuh and pointed out how 
sports tied in and helped with their 
management studies. 

Prabhjot Singh Khaira, captain of the 
winning IMT-Ghaziabad volleyball 
team Aryans, said working and play-
ing in such a large group and cap-
taining the volleyball team were great 
experiences. “I had to captain players 
who were 3-4 years older than me. 
We had a good blend of players who 
were very versatile in playing in any 
position. The never-say-no attitude 
of the players was instrumental in 
making this outing a success,

participating in sports has helped 
him in his management studies,,” he 
added.

The games taught him the benefits of 
teamwork and taught him leadership 
qualities, qualities that carried over 
into his management studies, en-
abling him to take charge of 
groups he was a part of and do well.

Veera Anish Ayyagari, IMT Ghazia-
bad table tennis winner, who has 
been playing in tournaments at 
various levels since the eighth grade, 
said Chakravyuh is the biggest sports 
fest in India.

Chakravyuh ‘ 12

IMT-Ghaziabad’s  
Team Aryans captures  
Chakravyuh crown 

@ IMT-Ghaziabad/ see this column in the Voice of IMT 
blog
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At last year’s Chakravyuh he was little 
disappointed as his table tennis team 
lost in the semi-finals, but cited the 
extra effort IMT-Ghaziabad teams put 
into every sport this year which helped 
them win six out of nine titles.

“Winning the table tennis champion
ship is the icing on the cake for me 
personally and perhaps my biggest 
achievement in these two years at IMT,” 
said Veera.

He pointed to the common factors 
management education and sports have 
in common, noting both have similar 
important factors: building a competent 
team; strategic planning; goal setting; 
implementing the plan of action and 
achieving the goals set.

“I believe sportsmen would turn out 
to be excellent managers,” he said. 
“Since I’ve played table tennis for many 
years, it has taught me three important 
lessons: understand my strengths and 
weaknesses; analyze my opponent’s 
game and strategy and plan my course 
of action to win.”

“Similarly, management education 
teaches you to understand your orga-
nization, analyze your competition and 
then plan your action.”
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 I MT Ghaziabad held its 2012 
convocation at its brightly 
lit and beautifully decked 

out campus today. The new managers 
waited in their graduation robes. Pa-
tient and solemn, they listened to the 
highly experienced speakers reveal 
to them their roles as they embarked 
into the journey of brand new re-
sponsibilities and careers.

The evening began with the lighting 
of a traditional lamp and an invoca-
tion to the Goddess of Learning and 
Knowledge – Saraswati.

Director of IMT Ghaziabad, Dr. 
Bibek Banerjee, presented his detailed 
report to the audience. The B-School 
continues to be ranked among the top

ten in India on several lists. IMT’s un-
relenting emphasis on constant flow 
of new ideas, effecting and imple-
menting meaningful change, and an 
uncompromising attitude to quality 
are the reasons for its stature. Dr. Ba-
nerjee updated those gathered on the 
progress IMT Ghaziabad has made 
through the academic year 2011-12. 
“IMT Ghaziabad is transforming 
its curriculum to stay focussed on 
tomorrow’s managerial needs. The 
strategy is to inculcate a Global 
Breadth in mind-set, with a India 
Depth in grounded relevance. The 
entire DNA of life-at-IMT, whether in 
pure academics or in programs and 
projects at the industry interface, will 
imbibe this unique co-integration” 
and he said.

To the graduating students, Dr. Bibek 
Banerjee said, “The future is full of 
opportunities and challenges for you. 
We expect you never to compromise 
your ethical and value standards in 
your quest for becoming leaders of 
businesses and enterprises in the fu-
ture. The energy and wisdom that you 
will gather along the journey of your 
professional life, that begins now, 
should radiate through the entire 
eco-system.”

Addressing the gathering and wel-
coming the Chief Guest, President, 
IMT and Honourable Union Minister 
of Urban Development, Shri Kamal 
Nath said, “Management education is 
not only about learning the principles 
of management. 

Convocation

IMT Ghaziabad’s Convocation 
2012 was made memorable by 
the Chief Guest, Finance Min-
ister, Shri Pranab Mukherjee.

@ IMT-Ghaziabad/ see this column in the Voice of IMT 
blog
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It is also about understanding and 
appreciating the global economic 
realities of today and being respon-
sive to them; about having a vision 
and being able to plan and implement 
that vision. We live in a dynamic 
world where change is constant. The 
agility with which we respond to new 
circumstances is a measure of our 
resilience ad preparedness for taking 
advantage of evolving situations.”

He then went on to talk of the chang-
es that are sweeping through the 
world. There is a strong and pro-
nounced need for innovative leaders. 
Every graduate gathered there had 
the techniques and the potential built 
into their DNA. They could be the 
change they wanted to see and lead 
India into a bright and shining future. 
The emphasis should be on equality 

and inclusiveness. “There is also a 
need to engage with the global and 
local communities. In fact the focus 
should be to develop glocal – a blend 
of global and local – mindsets,” he 
said.

Honourable Union Minister for 
Finance, Shri Pranab Mukherjee 
delivered the Convocation Address. 
Students, parents, facultyand guests 
sat in rapt attention as they listened 
to him encourage the IMT Graduates 
to make a difference to India and 
the world as they stepped into their 
careers as the future leaders of the 
world.

“I am delighted to be a part of the 
Annual Convocation of IMT, Gha-
ziabad,” Shri Mukherjee began his 
address. Huge applause followed. 
IMT Ghaziabad was overjoyed to 
have amidst them such a forward 
thinking, change pioneering Union 
Finance Minister. Padma Vibhushan 
Shri Mukherjee has achieved honours 
many of us cannot even dream of. His 
long list of important accomplish-
ments includes being named Finance 
Minister of the of the Year for Asia 
2010 by London based magazine, 
Emerging Markets and presiding 
over the SAARC Council of Ministers 
Conference.

“In a churning global marketplace, 
understanding the fundamental 
connections between business, en-
vironment and society has become 
very essential. The roles and respon-
sibilities of business are becoming 
more complex and concepts related 
to social corporate responsibility 
are gaining recognition as elements 
in business management,” he said, 
encouraging the future leaders to look 
at their specific roles in relation to the 
bigger picture.

He then talked about the important 
role education institutes like IMT 
Ghaziabad played in shaping the 
attitudes and behaviour of corporate 
leaders. Learning continues even after 
the formal education ends and a de-
gree is awarded. “I am confident that 
management graduates from IMT 
Ghaziabad will continue to create 
new standards of global talent in this 

new paradigm of management educa-
tion,” Shri Mukherjee said.

Medals were awarded to students 
deserving them and distinguishing 
alumnus, felicitated. The Manage-
ment Oath was administered with 
due solemn sincerity. It was followed 
by diplomas being awarded to 601 
students. The evening ended with the 
Vote of Thanks, Closing of the Con-
vocation and the National Anthem. 
A sumptuous dinner, served in IMT 
Ghaziabad style was the beginning of 
a new life, a new career and the first 
milestone in 601 brilliant futures.
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C hange is the only constant, 
a universal truth that has   
been borne out repeatedly 

over time. Change is never easy, and 
yet, in the words of Victor Hugo, “No 
one can resist an idea whose time has 
come.” There were those who ushered 
in the ‘Industrial Revolution’ nearly 
200 years ago, and now it’s us – living 
the ‘Knowledge Revolution’. It was 
only a matter of time before Educa-
tion would have to change; when the 
evolution of the student would finally 
be accepted, and teachers give up the 
concept of ‘telling’, and take on the 
responsibility of ‘leading’ discussions, 
helping unravel the layers of creativity 
within their students.

Most of the centres of higher ed-
ucation have been putting off this 
inevitable, for far more difficult than 
a change of this magnitude, is the 
effort that goes into managing such 
a change. Not for IMT Ghaziabad, 
though. When the decision to be at 
the vanguard of this paradigm shift 
in business education was taken by 
IMT Ghaziabad, Dr. Rajendra Nar-
gundkar’s services as Senior Dean 
(Academics) were urgently requi-
sitioned to manage this change, in 
May 2012. After all, it was under the 
stewardship of Dr. Nargundkar (as 
the Director) that IMT Nagpur was 
catapulted to the position of one of 
the top B-schools in India within no 
time at all. 

“The task was to revamp the entire 
2-year PGDM programme of IMT 
Ghaziabad,” remarks Dr. Nargundkar. 

“Almost all the courses had to be re-
designed, many of them from scratch. 
A completely new outlook had 
emerged based on Industry require-
ments and practice, which had to 
be assimilated based on inputs from 
alumni and industry experts. We have 
new inclusions like the Pre-Founda-
tion programme, and a brand new 
Foundation module where more than 
20 top corporate leaders were brought 
in to address the incoming students 
on wide ranging topics. And this hap-
pened in the first 10-12 days of the 
new session.”

As Dr. Nilanjan Chattopadhyay, Head 
– New Initiatives, IMT Ghaziabad 
puts it, the Pre-Foundation module 
would ensure that students ‘took the 
first step… even before they took the 
first step.’

“We designed five courses under the 
Pre-Foundation module - Business 
Mathematics and Statistics, Business 
Computing using Spreadsheets, Fun-
damentals of Financial Accounting, 
Business Communication and Lead-
ership Fundamentals. These courses 
were not graded and not meant to 
replace the in-class teaching, and 
needed a total of 35 hours from the 
student. There were no restrictions 
on the number of attempts; and the 
‘fun learning’ part was guaranteed! 
Lessons were delivered complete with 
audio, video, exercises and quizzes,-
so that by the time they joined IMT 
Ghaziabad - irrespective of the disci-
pline they came from – they would be 
ready to hit the ground running.”

20th of June 2012 was the first day 
for the 600 new students of IMT 
Ghaziabad. The inaugural session 
of the Foundation Course was ad-
dressed by Mr. P.V. Ramana Murthy, 
VP- HR, Coca Cola India Ltd. By the 
end of the session, the purpose of the 
Pre-Foundation course had sunk into 
the newcomers. Clearly, they were 
expected to be at a certain level if they 
were to make sense of the flood of 
corporate wisdom that was to come 
their way during the 12-day Founda-
tion Course. 

“The foundation module 2012 (part 
of the new curriculum) included 
sessions based on the four pillars- 
Personal Development, Perspectives, 
Periods and Processes,” says Dr. Lub-
na Nafees, the Program Director of 
the foundation module. “The sessions 
were an interesting mix of Role Plays, 
Video Cases, Case Studies, lecture 
sessions, industry interactions and 
outbound activities, and received an 
overwhelming response from the stu-
dents. Over a period of 12 days, more 
than 20 corporate leaders and experts 
from all walks of management – Mar-
keting, Finance, HR, Operations, etc., 
addressed a very captivated audience 
...”

Every day, the excited youngsters of 
the new batch of IMT Ghaziabad 
were exposed to a different cor-
porate environment, domain, and 
perspective. On one day, there was 
Mr. Debashish Das, Marketing Head, 
Mother Dairy, speaking about his 
marketing coup during the launch of 

Gen Y Managers

IMT Ghaziabad kick-starts its 
programmes to produce ‘Gen Y’ 
managers Leads the Paradigm 
Shift in Business Education with 
its Revolutionary New Pedagogy 

@ IMT-Ghaziabad/ see this column in the Voice of IMT 
blog
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(what is today) the megabrand ‘Pril’; 
while on another, they had Mr. Rajeev 
Verma, CEO, Hindustan Times Me-
dia Limited, discussing whether me-
dia in India was living up to its role as 
the fourth estate or not.The Batch of 
2012 could choose role models from 
an extremely diverse field. On one 
hand there was Mr. Aqeel Busrai, one 
of the most respected names in the 
world of HR practitioners, who had 
seen it all in his 39 years of corporate 
experience; while on the other hand, 
was the young CEO and founder of 
‘Mast Kalandar’, Mr. Gaurav Jain, 
who paid heed to his heart – and the 
‘rumblings’ of his stomach! - to start 
a home-made food service in Ban-
galore, which now has more than a 
dozen outlets across the country.

Another highlight of the foundation 
module was the YES-PLUS pro-
gramme, where the entire batch was 
divided into two groups; each one 
going through an exclusive, five-day 
‘Youth Empowerment and Skill’ Pro
gramme. Students were put through 
different activities like stress manage-
ment, time management, work-

life balancing programme, teach-
ing-learning processes, etc. “The 
extensive Pre-Foundation and Foun-
dation modules are designed with the 
understanding that for most of the 
people today, an MBA is a course for 
life,” concludes Dr. Bibek Banerjee, 
Director, IMT Ghaziabad. “Simula-
tion Programmes, 6-month Long-
term SIPs with dissertation options, 
co-designing course curriculum with 
corporate houses, and AACSB ac-
creditation - our wish-list is long, but 
we’ve started the journey… IMT Gha-
ziabad is committed to this change.”

Clearly, IMT Ghaziabad intends to 
raise a completely different breed of 
‘GenY’ managers; and the batch of 
2012-14 is going to be the first on this 
elite list.
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IMT Ghaziabad means business 
– not just figuratively, but in 
practice as well. 

 C     lose on the heels of the 
all-new Foundation Pro-
gramme, the 2012-14 batch 

of IMT Ghaziabad was introduced to 
the ‘fun while you learn’ side of IMT 
Ghaziabad. The new and improved 
version 2.0 of ‘Concepto.exe’, organ-
ised by the Entrepreneurship Cell of 
IMT-Ghaziabad between the 6th and 
9th of August, celebrated the spirit of 
innovation and business among the 
new lot. In keeping with tradition, 
a team each from the seven 1st year 
sections, and one each from the ex-
ecutive batch and Vishit Ventures - a 
campus organisation – were given the 
opportunity to run a business on the 
IMT Ghaziabad campus for four days. 

And what a display it was! If Concep-
to 2012 is taken for a standard, then 
the newcomers of the 2012-14 batch 
are brimful of the entrepreneurial 
spirit! Business ideas ranged from the 
technology driven – like the online 
shopping service catering to IMT 
hostels, or the internet radio station 
for IMT Ghaziabad; to manpower 
intensive – like the room cleaning 
service, or the car-cum-mobike 
cleaning service; to creative – like the 
professional photography stall, or the 
gaming and T-shirt designing stall. 
In fact, a bunch of youngsters even 
endeavoured to improve the style 
quotient of IMT Ghaziabad through 
‘Style-Q’ - a service offering hair and 
beauty treatments on-campus!

To their credit, the young guns of 

IMT Ghaziabad displayed sharp 
managerial acumen and know-how 
over the four days. Since the services 
and products were so diverse, it may 
be hard to envisage a competitive 
scenario. But when spending power 
is limited and the consumer is stingy 
– like your typical IMT Ghaziabad 
student - the portals of even an other-
wise peaceful educational institution 
like IMT Ghaziabad turn into a real 
world ‘business battlefield’! 

Yet again, the goal of fostering en-
trepreneurship at various levels was 
effortlessly achieved by the‘E-Cell’ 
of IMT Ghaziabad through this 
annual event. Being the first major 
event of the academic year – after the 
Foundation programme, of course, 
this serves as an ice-breaker and also 
helps in encouraging unity within 
sections.

Concepto.exe  2.0

Business ideas, business  
management and sharetrading  
galore- Version 2.0 of ‘Concepto.exe’  
in IMT Ghaziabad is bigger  
and better!

@ IMT-Ghaziabad/ see this column in the Voice of IMT 
blog
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Business ideas, business  
management and sharetrading  
galore- Version 2.0 of ‘Concepto.exe’  
in IMT Ghaziabad is bigger  
and better!

The rules of this event are simple. Each 
team can have up to ten promoters, who 
contribute Rs. 100 each, while others 
in the section can contribute Rs. 50 to 
become stakeholders. The money raised 
thus is used to fund the business that a 
section runs for four days. The revenues 
generated are for the section to keep, and 
teams are judged on the viability of their 
business plan, marketing, profits, sustain-
ability, etc. 

Businesses run under ‘Concepto.exe’ 
cover the entire spectrum of business 
management. Efforts have to be put in by 
the youngsters towards fund-raising, pro-
motion, advertising and handling the fi-
nance. Many students had their first taste 
of handling customers, seeking feedback 
from them, and constantly improving 
their strategy and service or product over 
the course of the four days.

What turned the usual ‘Concepto.exe’ 
into ‘Concepto.exe 2.0’ was that this year 
the E-Cell of IMT Ghaziabad introduced 
share trading within the event. In order 
to give the option of business expansion 
through capital infusion as well as to cre-
ate more interest, the teams were allowed 
to float a hundred shares each day. These 
shares could be bought by anyone on 
campus, and sold later during Concepto. 
The E-Cell went into great detail to ensure 
that this new concept worked smoothly. It 
even acted as an ‘Exchange’ for this trade, 
allowing all trading to be done through 
their ‘trading desk’. The share prices 
changed depending on various param-
eters like demand, revenue generated, 
etc. All transactions had to be properly 
verified and bills and accounts were to be 
maintained. This too was verified by the 

The winners for this year were decided 
by Professor Mrinalini Shah, Professor 
Jayanthi Ranjan and Ms. Kalpana Sinha 
from the National Entrepreneurship 
Network (NEN), who judged the final 
presentation round for ‘Concepto.exe 
2.0’. The first place was bagged by ‘Sho-
peaze’ - the online shopping website 
from section C, while the second place 
went to ‘Live Life King Size’ - the room 
cleaning business from section A. The 
Best Internal Marketing award was 
given to ‘Stoneage’, the poster-printing 
and nail art business, developed by 
section G. ‘IMT Beats’, the popular ra-
dio service run by section D, narrowly 
missed out on the runner-up prize.
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T   here is no record of Khalil Gi-
bran, the famous artist, Poet, 
and Writer, ever visiting IMT 

Ghaziabad; yet by some unknown 
coincidence these words flowed out 
of his pen - “Rest in reason; move in 
PASSION.” 

The entire B-school fraternity of the 
country after having ‘rested in rea-
son’ in their lairs, descended onto the 
huge campus of IMT Ghaziabad to 
‘move in PASSION’! Held between 
the 13th and 16th of October this 
year, PASSION was everything - 
battle zone for hardcore managers, 
and creative nerve-centre for those 
attuned to mixing design and tech-
nology. “It was my first PASSION,” 
said Nitin Chugh, a first year student 
at IMT, Ghaziabad. “And now I know 
why it is said that ‘PASSION is the 
genesis of genius’.  

Seeing the way more than 50 spon-
sors were brought in, and the way the 
entire IMT Ghaziabad put in more 
than 800 hours at a stretch to co-or-
dinate more than 30 events over three 
days, was itself the greatest learning 
of my life.”

The entire ambience of PASSION 
this year was in complete sync with 
the theme – INNOYUG 2012. For 
the uninitiated, TATVA is the battle 
of internship projects at PASSION. 
Management students from the best 
B-schools lock horns in the battle 
for the best internship projects in 
Finance, HR, Marketing and Oper-
ations. Keeping in view the theme 
of INNOYUG, a new vertical ‘In-
no-Strat’ was introduced in TATVA, 

where the battle for the most inno-
vative internship, in unconventional 
and strategy related sectors, was 
fought. It was, in a way, recognition 
for those students who had the gump-
tions to venture into unchartered 
territories. 

“If Passion drives you, let reason 
hold the reins,” said Karan Gadhoke, 
quoting Benjamin Franklin. “The 
competition was really tough as all 
of us were presenting what we were 
most passionate about. In the end, 
the most well organised presentations 
won the day, I guess. The victory is 
especially sweet for us, because it’s a 
double whammy for IMTG, with Rid-
dhi Chawla bagging the runners-up 
place.”

Passion 2012

‘PASSION’ elevates Innoyug 2012 
to great things at IMT Ghaziabad 

@ IMT-Ghaziabad/ see this column in the Voice of IMT 
blog
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     The situation, though, was not as 
favourable in other events of TATVA, 
with top honours in Finance (NL 
Dalmia Management Institute), HR 
(Welingkar, Mumbai) and Opera-
tions/ IT (NITIE, Mumbai) being 
taken by some deft competitors, but 
Ankit Gupta struck gold in the covet-
ed Marketing internship presentation 
at TATVA.

While TATVA lit up the festival on 
the final day (16th October), the first 
three days were a race of events. IMT 
Ghaziabad locked horns in 11 pro-
fessional domains with the other big 
boys like ISB, the IIMs, XLRI, FMS, 
the IITs, and IIFT etc. 

“In the last week before PASSION 
2012, it really seemed like ‘There is 

no end. There is no beginning. There 
is only the PASSION of life’; and it 
all came together beautifully,” gushes 
Tanya Srivastava, another First Year 
PGDM graduate at IMT Ghaziabad. 
“It was pure adrenaline rush! There is 
no other way you could be ready in 
time for 3000 participants. There were 
more than 70 B-schools. The atmo-
sphere was out of the world!”
From the 13th to the 15th, ‘PASSION’ 
conjured up a heady concoction of 
professional competitions and ex-
tra-curricular rivalry. While on one 
hand, numerous management events 
tested the participants’ proficiency in 
Marketing, Finance, Human Resourc-
es, IT, Consulting, Operations and 
General Management; on the other 

hand, cultural events allowed expres-
sion to the talent and creativity in 
hundreds of youthful participants, in-
dividually as well as in a team. Dance, 
music, dramatics, gaming, literary 
activities, fine arts and a fashion show 
were in the offing at the other end of 
the spectrum. 

“PASSION 2012 has made me realize 
that there is no greatness without a 
passion to be great, whether it’s the 
aspiration of an athlete or an artist, 
a scientist, a parent, or a business-
person,” said Prity Jha, a member of 
Team Blue Ocean of IMT Ghaziabad 
that brought the trophy in ‘Three 
Marketeers’ home. 

PASSION this year, clearly, turned out 
to be a much bigger surprise package 
than planned. Perhaps the only thing 
in ‘INNOYUG 2012’ that went on 
expected lines was the sterling per-
formances from the entire B-school 
fraternity at IMT Ghaziabad.    
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 M arketing World Cup, 
organized by Club 
MarkUp, the market-

ing club of IMT Ghaziabad, is one of 
the most awaited marketing events 
among the B-School fraternity. This 
48-hour non-stop event brings to-
gether a plethora of marketing events 
thereby providing a common plat-
form for the budding managers and 
the industry experts to deliberate on 
some of the real-time industry prob-
lems. Every year, this event attracts 
participation from most of the top-
notch B-Schools in the country.
Marketing World Cup’12 saw partic-
ipation from more than 150 teams 
from colleges like IIMs, FMS, MDI, 
NMIMS, XIMB, NITIE and many 
more. Each team, comprising 3-8 
members participated in the 2-day 
event vying for the top spot, and to 
grab the coveted trophy, the Market-
ing World Cup. 

This year’s theme was based on the 
concept of Tribal Marketing propa-
gated by Marketing Guru Seth Godin. 
       It was an attempt to imbue and 
emulate the essence of true kinship 
(or team-spirit), bonded by ‘nature, 
blood and breed’. 
The 5 core events were challenges 
picked from different industries and 
presented as case studies to the par-
ticipants. Money Ball was a challenge 
of marketing retail loans and deliver-
ing service efficiently, while Duvetail 
delved into the fast moving consumer 
goods sector to look at brand exten-
sion in the personal care industry.         
     The Pirzaria Puzzle sought mar-
keting solutions aimed at returning a 
whole country back to its glory days; 
Well Made in China looked at ways 
of improving the perception of that 
country’s goods and RE-inCARnation 
saw students making marking pro-
posals 

for Bajaj’s RE60, a four-wheel vehicle 
aimed at bringing about a major shift 
in the current three-wheel passenger 
vehicle industry.
On the spot events were time tri-
als for the participants as they very 
little time to tackle the cases, which 
were released during the course of 
the event. Fuzzy Logic presented the 
tussle between Online and brick & 
mortar stores as problem, COCO 
LaunchPad had the participating 
teams create a pre-launch strategy 
for a premiere beauty and healthcare 
company. Alas, the 2 day marketing 
extravaganza ended with Line of Fire 
-3, an event that tested the teams’ PR 
skills.
The corporate partners of this edition 
of MWC include Oriental Bank of 
Commerce, BSE, NTPC, The TCS – 
Smart Manager, BuzzInTown, Youth 
Incorporated, Coco Beauty and 
Health Solutions and many others

MWC 2012

48 Hour nonstop 
marketing event
 by Club MarkUp

@ IMT-Ghaziabad/ see this column in the Voice of IMT 
blog
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BIG 10
10 Big ideas for 
10X growth

@ IMT-Ghaziabad/ see this column in the Voice of IMT 
blog

T   he BIG10 was a one of its kind 
event organised by the Cor-
porate Communications and 

Media Relations Committee (CCM-
RC), IMT Ghaziabad on 1st December, 
2012. It was an event that provided a 
stage for the confluence of minds aim-
ing to generate 10 big ideas capable of 
solving the economic conundrum and 
propel India from the doldrums with 
a sustainable growth. Battling for the 
honours were some of the best brains 
in the country hailing from institutes 
of exceptional calibre such as the IIMs 
as well as aspiring managers having less 
than 2 years of professional experience. 
The target sectors spanned from auto-
mobile to retail, agriculture to policy 
making. The event was graced by the 
movers and shakers of the corporate 
world including Md.Arshad Siddiqui, 
Director, Super Religare Laboratories 
Ltd , Mr.Ajay Nahar, Strategic Market-
ing Intelligence – Financial Services, 

, E&Y knowledge and Ms.Shalini 
Rahul Tiwari, Asst. Professor, IMTY 
Ghaziabad. It was indeed a BIG 
impact that was left on the psyche of 
the people who graced and partici-
pated in the event.
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The Perspective 
(Convocation Spl)  

Coming Soon...


