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Overview 
The International Relations Committee, IMT group, strives to enable exchange programs of 
students and faculty with reputed international universities. As part of this, the IRC conducts 
Short Term programs with partner institutions. These programs, called as STEP in short, involve 
student exchanges of a short duration of about a week. The program is meant to give the 
students a glimpse of both the academics and the culture of the country being visited – India, 
in case of incoming programs. 

 

As part of the roadmap for STEP 2017, two STEP programs have been conducted 

 ISCTE Business School, University Institute of Lisbon, between April 1 and 6, 2017 

 University of Nebraska, Omaha, between March 18 and 23, 2017. 

ISCTE BUSINESS SCHOOL 
ISCTE Business School is a part of the University Institute of Lisbon in Portugal. It is a 3 Palmes 
university with AACSB and AMBA accreditations. With 170 members in the faculty and over 
3200 students, the school is one of the leading institutes in Portugal and is known for its 
research, diversity and connection with the industry. 

The STEP program with ISCTE took place between April 1 and 6, 2017. The group consisted of 
18 students and 1 faculty. The program was designed to give the students a taste of the Indian 
Business environment with the inclusion of courses on “Doing Business in India”, “Diversity and 
Corporate India”, “Financial Institutions and Markets in India” and “Emerging Markets”. There 
were also courses on “Digitization and E-Readiness” and “Corporate Social Responsibility”. 
These courses were delivered by distinguished faculty of IMT-Ghaziabad.  

The STEP program is a careful blend of not just academics but also the cultural aspects of the 
country. The students of ISCTE could experience the diverse and vivid culture of India by 
visiting sights of historical importance in and around Delhi, including the Taj Mahal, Qutub 
Minar, Akshardham Temple, Red Fort and Jama Masjid. They also got a taste of authentic Indian 
cuisine by a carefully curated menu from the mess and restaurants around the city.  

Another important aspect of STEP programs is to give students an inside look into the industries 
in the country. Students of ISCTE were able take a tour of a mix of Startups and very established 
industries in the company. The students visited Mother Dairy, which has been in operation for 
about 4 decades and is the market leader in Delhi and NCR in the branded milk segment. They 



also visited MobiQuest, which is a startup that provides mobile based business automation 
solutions founded in 2007. The company counts many MNCs as part of its clientele, including 
Fortune 500 companies. 

 

 

 



 

UNIVERSITY OF NEBRASKA, OMAHA 
University of Nebraska is a public research university located in Omaha, Nebraska, USA. The 
university offers both full time and part time MBA courses that are ranked highly in the state of 
Nebraska. The part time MBA program is ranked second in the state, and the university is also 
ranked as the best Business School for Veterans by Military Times in the USA.  

Students from UNO visited IMT-Ghaziabad between March 18 and 23, 2017. There were 17 
students and 2 faculty members as part of this group. The schedule was crafted for the students 
intending to maximize their exposure to the Indian culture. The group visited various 
monuments and tourist sites in the region. One of India’s most famous landmarks, the Taj 
Mahal, was accommodated in the itinerary. Other sites included were Sikandra (Akbar’s tomb), 
Qutub Minar, and Akshardham temple. There were also cultural programs arranged in the 
campus with Indian Classical Music, Indian Classical Dance and Bollywood Dance, further 
immersing the students in the Indian culture. 

From an academic standpoint, the students had to take course with the composition tailored 
around Indian consumers, market and economy. The courses included “Understanding Indian 
Economy”, “Making sense of Indian Workplace” and “Introduction to Indian Economy”. In 
addition to this, there was also a course on “Social values and HRM Systems”. In keeping with 
the social responsibility theme, the STEP group also attended a talk on ‘CSR’ in India by Mr Siva 
Nagarajan, CMD, Mother Dairy. 

The STEP students were also given a glimpse of the Indian business and start up ecosystem. The 
group visited a startup called BETAOUT, a startup founded in 2014 that delivers e-commerce 
marketing automation solutions, with clients like payTm and Lenovo. They also visited 
TAXMANN, the leading publisher of tax and corporate laws in India, and Business World, a 
premium business magazine from ABP group that also published The Telegraph newspaper in 
India. The students got a brief but enriching glimpse into businesses in India and a chance to 
interact with members of the organizations. 

IMT facilitated networking opportunities for the STEP group with the students and faculty at 
IMT Ghaziabad. The students also visited the United States Embassy and United States-India 
Educational Foundation.  

The UNO students also had plenty of fun while they were here, during the scheduled Basketball 
and Cricket matches between UNO and IMT. They were also able to attend the Street Walk by 
Salaam Balak trust, an NGO based out of Delhi that helps orphans and impoverished children 
on the streets. 



 

 


