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“The future’s in the air
  I can feel it everywhere
  Blowing with the wind of change”
         -Klaus Meine (Vocalist, The Scorpions)

“The philosophers have only interpreted the world, 
   in various     ways: the point, however, is to change it.”  
         -Karl Marx, The German Ideology

“Change is the law of life and those who look only to the past
  or present are certain to miss the future.”
         -John F. Kennedy

“Continuity gives us roots; change gives us branches, 
letting us stretch and grow and reach new heights.” 
 
     -Pauline R. Kezer

uote
UnQuote“

“
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Change is the only constant, so goes the oft quoted aphorism. Indeed, 
embracing and adapting to change serves a multitude of purposes 
from survival to progress as exemplified in the above quotes. Change 

is a vital part of our life, not only from a personal viewpoint but also from 
the viewpoint of organizations. Leading and managing Change has become 
an integral part of organizational strategy and has emerged as a hot topic 
over the recent years. 
With the success of Mangalyaan, India is literally reaching for the stars. 
Sachin Tendulkar has retired, passing on the baton to the next generation led 
by Rohit Sharma, Virat Kohli and Cheteshwar Pujara. Rating agencies across 
the world have induced fresh optimism by linking the imminent change of 
guard at the Centre to a more conducive environment for economic growth. 
This is also the time when the transition begins for the juniors involved in 
various student bodies to start fitting into the roles of their seniors or carve 
niches for themselves. This edition is brought out by a new team, infusing 
fresh thoughts into the system. 
This month’s edition of The Perspective strives to keep in pace with the 
winds of change that have been blowing across India and also take a look at 
what is new at IMT. We begin with a chat with the members of Team Ignus, 
the national finalists of the prestigious Mahindra War Room competition 
followed by a talk with Ms. Rakhi Sinha Panigrahy Head-HR (Business Part-
ners India) with Geometric Ltd on the expectations of the corporate from as-
piring candidates when it comes to interviews. Next in the line up is a cover 
on the immense talent of Himit Parekh senior year student-artist whose art 
speaks for itself. We also get in touch with one of our alums to get his view-
point on life at IMT. We then serve you with an eclectic blend of articles that 
are sure to stimulate your grey cells and make you ponder over the impact 
of change in your day to day life. This edition concludes with the Corporate 
Chuckles section which features a humorous take on Sachin Tendulkar’s 
retirement.

From the 
Editor’s Desk



War Room Ownage @ IMT- 
Team Ignus

1. How was the team formed? 

It was more of a group of friends who shared a com-
mon goal. The fact that we knew each other very well 
definitely helped, but what brought us together to 
form the team was our interest and the willingness to 
give our 100 percent. 

2. How the topic for the case study was chosen? 

Firstly, we floated a google document with the list of 
the topics among ourselves and spent a lot of time 
thinking about the topics over and over again. We 
examined each topic very minutely, took a note of 
remarks of each member on each of the topics. Many 
rounds of discussions and sleepless nights went into 
it before we finally zeroed down on our topic for the 
case. 

3. Tell us about your plan of action in the entire process. 

We started with primary data collection. We visit-
ed malls in Gurgaon, Mumbai and Dehradun and 
covered a total of 14 stores for this purpose. In the 
second phase, we divided our team into teams of two. 
While one team started collecting secondary data, 
the other team kept working on collecting primary 
data. This was necessary to remain updated with the 
dynamics of the market. 
The customers and retailers were interviewed for 
data collection and it was no easy task. There have 
been times when we were not treated very well by the 
shopkeeper, so many questions are at times consid-
ered unwanted interference and hence discouraged. 

After the data collection, it was the time for analy-
sis. We used to meet in the academic building very 
frequently to ensure that every member had a clear 
picture of the whole project even though the tasks 
were divided among all. In fact, it would be more 
appropriate to state that all the members knew their 
strengths and the tasks were chosen by the members 
voluntarily. 

4. That seems like quite a long process. What is it that 
kept you motivated till the end? 

Each one of us had a reason to win the war room and 
those reasons were strong enough to keep us moti-
vated till the end. 
Basically, in the first phase, one needs to take a leap 
of faith, with the hope that one is on the right track. 
As one proceeds, the words from “The Alchemist” 
actually start making sense in life - “When you really 
want something to happen, the whole world con-
spires to help you achieve this.” 

5. Were there any conflicts in the group at any point of 
time, and if yes, how did you manage that? 

You should rather ask “Was there a time when there 
were no conflicts in the group?” (A round of laughter 
follows). 
Conflicts were always there and were always wel-
comed in the team. All of us had different opinions 
at some point of time or the other. The trick lied in 
not letting personal egos affect the work in any way, 
rather whenever there were differences; we tried to 
look at the matter from the perspective of the other 

The fever of Mahindra War Room needs no introduction in the campus of any Indian B-School. Believe it 
or not, some MBA students dream of participating in MWR even before getting admission into a PGDM 
program. This was in fact voiced by of one of the members of the team that ended up being the campus 
round winners at IMT, when he was asked about his source of motivation. Perhaps this passion is what it 
takes to be the campus winner. 

Meet one of the top 7 finalists of the prestigious Mahindra War Room competition-Team Ignus from IMT 
Ghaziabad. Here is an excerpt of the conversation we had with 
Akhil Midha , Sameer Doda,Varun Manglik and Apaar Gupta. 
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person as well. We argued, criticized and reiterated 
the whole process. This practice helped us examine 
different aspects of a single problem thoroughly and 
getting better in the process.

6. According to you, how much importance should be 
given to the B-School competitions in the course of MBA 
program? 

The value of a B-School competition can be realized 
from the learning one gets hold of while preparing 
for the event. 
First of all, you need to set your priorities right. 
Participating in each and every event that is launched 
through your mailbox doesn’t serve the purpose. 
Because in order to excel, one must devote undivided 
attention to the goal one wants to achieve. All the 
classroom learning makes perfect sense when you 
start applying the concepts in a case study in real life.

7. What was the main contributing factor to your suc-
cess in the event? 

They say hard work has no substitute and it’s true. 
That was the main contributing factor we must say. 
You just have to know what you are doing and give 
your best shot and that does the trick. 

8. Apart from your team, who else would you like to 
give credit to for such a grand success? 

The faculty of IMT and our friends helped us a lot in 
improving our performance. Once we won the cam-
pus round, we asked the other teams of IMT to help 
us prepare for the final event and it was of great help 
to us. We needed projectors to practice for the final 
presentation and were fortunate to have the infra-
structure help from academic building. 

9. How are you planning to spend the prize money?
 
We are ready for some big celebration with that !
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This is the time of the year that brings the batch of 2014 
to a ready and steady position, as the “go” moment 
is not very far away. At the onset of final placement 
season, students often find numerous questions engulf-
ing their peace of mind. All said and done, what is this 
luck factor in an interview, or this is something in the 
expectations of recruiter that you just were not aware 
of? Have a look at what an expert has to say on this. 

Ms. Rakhi Sinha Panigrahy is currently working as the 
Head-HR business Partners India with Geometric Ltd. 
Her valuable first-hand experience of 8.5 years in han-
dling recruitment processes, with which she answered 
our questions taking time out of her busy schedule, will 
help the budding managers understand the corporate in 
a better manner. 

3. How exactly does a candidate score in a GD? Does a 
student who speaks a lot or starts the GD have any extra 
advantage?
Nothing like that! A candidate doesn’t need to speak 
much, just 2-3 ideal lines are enough for him to be 
selected. A candidate, who makes only one relevant 
statement, but if that one sentence makes sense to that 
group , would be the ideal candidate. 

4. Often an interview diverts into areas that a candidate 
is not comfortable with. How should a candidate steer the 
course of discussion to a different topic?
A candidate has to be comfortable with all types of dis-
cussion in an interview. If the interviewer feels that the 
aspirant is uncomfortable on some topic he/she might 
nail that person more on the same. So showing an ex-
pression on face, that reflects your unease is not correct, 
you should be very composed during the same.

5. Where do you see the gap between the requirements of 
corporate life and skill sets of candidates?
There is no big gap as such which cannot be overcome. It 
is just the candidate’s attitude, behaviour and job knowl-
edge which is seen at the time of interview. Later on, 
there are various trainings given to groom the new hires 
in to trained corporate professionals. There is a huge dif-
ference in studying a concept in college and practicing it 
later in corporate life ,the skill for that comes with work 
experience.

1. An interviewer often makes a perception about a candi-
date in the first couple of minutes. What is it that you judge 
in a candidate in those few minutes? 
In the first few minutes it is about the impression the 
candidate forms through his attitude, confidence/ over 
confidence and body posture that indicates his readiness 
to learn and adapt. 

2. How can a job seeker make sure their resume will stand 
out and catch your attention?
Whenever recruiters go through a CV, they look for 
important key words required for that role.

Ms. Rakhi Sinha Panigrahy
Head - HR Business Partners India
Geometric Ltd.

A Recruiter’s Perspective

88



6. What extra effort can a candidate put in to under-
stand the working and culture of corporate world?
My advice would be to just be adaptable, use com-
mon sense while applying any logic in your work 
place and be open to new learning. At the same time, 
be ready to be challenged on your concepts. No 
concept is wrong, how it is implemented practically 
is what matters.

7. How to express personal weakness and threats on a 
SWOT analysis?
Firstly, weaknesses need to be identified by thorough  
Half the battle is won when a person knows where 
he lacks, but you also have to communicate how you 
plan to overcome it and how much time do you want 
to give to the same.  You can be honest in an inter-
view about the area you consider to be a weakness, 
but the plan to overcome it   should be crystal in your 
mind, such that interviewer gets amazed by your 
clarity. Everyone has a weak spot, the important bit 
is how you are working on it and how much do you 
know about it.

8. When you ask about long term and short term goals, 
what is it that you try to gauge about the candidate, his 
clarity of vision, how loyal he will be to the company or 
a mix of both?
His clarity of vision because that will gives the 
recruiter a clear perspective on where this person 
wants to be in future, what would be his driving force 
from day one. This will also give an idea about what 
the candidate’s expectation from his job. This way we 
can gauge whether as an employer, I will be able to 
meet his expectations .A right fit in the expectations 
and the role on offer will decide whether the candi-
date will be loyal or not.

9. How much importance do you give to academic 
marks during your selection of a candidate?
Generally, maximum of 50% weightage is given to 
academics. Definitely, at the same time, there are 
many companies who prefer high scoring candidates 
at the time of hiring.

10. Besides skills gained through experience and educa-
tion, what do you look for in candidates?
It is the way you come across to an interviewer in the 
interview. As I mentioned earlier, it is your attitude 
and your common sense which takes you ahead.

11. Please tell a few common mistakes that most stu-
dents make during an interview? How can a candidate 
avoid these mistakes? 
Be clear in your articulation and analyse yourself 
before going for the interview .Be clear on questions 
like - What exactly you want to do? Where do you 
see yourself in the future? What are your aspirations? 
What makes you happy in work? Rather than just fo-
cussing on that particular round of interview, be true 
to yourself because it will give you confidence and 
you will come across as a very genuine person.

12. Any tips for budding B School Students who are 
about to face their interviews in the upcoming place-
ment season?
Prepare well in advance, as I said earlier introspect 
and see where do you want to go , what are your 
future plans, how confident you are about them and 
also be ready with your strategy  on getting there. I 
think these kinds of questions and the thought pro-
cess associated with them will clear out a lot of con-
fusion from your mind and enable you to give your 
best. In conclusion I would say be thorough on your 
content, be a subject matter expert and be confident!!

9



Alum Speak “

“

1. How did you see your life change in the journey from 
IMT Ghaziabad towards corporate world?

Oh Dear IMT...............How I miss you..............!!!!
So there is this difference in the structure and orien-
tation of a college and a corporate world based on a 
hierarchy. From being surrounded by friends to be-
ing accompanied by colleagues, from being taught by 
professors to being mentored by the boss, and from 
uninformed bunks to well-planned leave applica-
tions, life has indeed changed. 
However I am thankful to my company for the 1 year 
cross-functional training program which has pro-
vided me the space to learn, to make mistakes, and 
most importantly the time to get embedded into the 
corporate culture.

2. According to you, how can the current students make 
the best use of time in IMT?

I strongly believe MBAs have two lives, one “in-
side” the class and the other “outside”. Both of them 
are completely different. The inside life can be best 
utilised understanding the  culture, emotions, faiths, 
traditions and biases that students from different 

backgrounds have to offer. While the outside life 
can be best utilised participating in various inter 
B-School competitions and working on Short Term 
projects.

3. How does it feel like to represent the brand of IMT in 
your organization?
I think it is a great responsibility to carry. For any-
thing good or bad that you do would always invite 
the question, ‘‘Which college is he/she from?”. Your 
performance is a key factor in driving the relation-
ship of the company with the college. You need to 
live up to the standards set by alumni of your college 
in the organisation and you also need to compete 
with the fellows from other premium B-schools.

4. Tell us about that one spot in campus where you spent 
most of your time in two years.

At the risk of sounding “global”, I must say that there 
isn’t a particular favourite spot where I spent most of 
my time. But yes, if I look back, I have enjoyed being 
at Basketball /Badminton courts and the Footzzball 
ground during the sports events, J lobby during the 
parties and also at the DLP Canteen. 

Mr. Nidhish Gupta
The prologue of this section takes us to Vadodara; a name 
in the attendance sheet of 2013 batch of PGDM market-
ing students, didn’t take much time in getting popular 
among the aspirants of 2014 batch on the pagalguy page 
of IMT Ghaziabad. He served as co-ordinator of the 
Corporate Communications and Media Relations Com-
mittee. He bagged a summer internship at Kelloggs and is 
currently working with VIP Industries Ltd. We present to 
you Mr. Nidhish Gupta, once again answering questions; 
this time it’s about the curves life threw at him when the 
college ID card got replaced by an employee ID card.
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5. Which factor of change did life at IMT bring along in 
your perception of life?

I think two years at IMT have helped me understand 
the true meaning of the words, 
‘‘Change is the only Constant”. Be it the type of an-
swers you give in an interview or the type of music 
you follow , you need to  constantly adapt and inno-
vate.
6. Any tips for the batch of 2014 on how to prepare for 
the placement process?

I would advise them to focus on the following points
 
i. Careful selection of profiles and companies 
ii. Preparation on the common GD topics and inter-
view questions 
iii. Thorough preparation to talk through every-thing 
on CV, especially summer internship 
iv. Be patient. You need to get through only a single 
Group discussion and a single interview to get a job. 
Don’t bother about the no of shortlists, you cannot 
help it. 

7. A sleepless night in IMT campus, how and where 
would you have liked to spend it, in the library, in your 
room or any other place in campus?

I would prefer partying all night at the Amphitheatre 
with the entire IMT batch.

8. Apart from academics, what are the other areas a 
student needs to work upon to prepare himself for man-
agerial role?

Numerous reality checks await us when we start our 
careers. Talking about a sales and marketing profile: 
Irregular shifts, Market visits, Daily reports, Target 
achievement pressure are definitely in store. Focus 
on areas like Clarity in communication, Ability to 
work in team, Stress Management would surely come 
handy

9. Tell us about one thing you miss the most about IMT 
campus.

DLP canteen – A source of good food and also some 
unexpected good company at any time of the day

10. Is there anything about your life at IMT that you 
would like to change if it were possible?

Not really. My Dad would have wished for a better 
CGPA though. (Laughs)

11. Among all the changes, what is one thing about the 
institute that has not changed over the years and some-
thing you would not like to change ever?

For me, it’s the various events and activities that are 
being held round the year. I think the zeal and the 
enthusiasm with which the different student bod-
ies work in our college is unparalleled. It is always 
great to hear from colleagues that they had been to 
IMT Ghaziabad for a particular event and how they 
wished if they had similar opportunities in their own 
college.
. 
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Political Marketing
Prateek Chaturvedi | PGDM 2013-2015 http://journeyofprateek.blogspot.in/ 

India is in the middle of a political slugfest. With 
assembly elections in 5 states within the next 30 
days and general elections due next year, parties 

overdrive, campaign¬ing for themselves, leading to 
an exponential increase in political activity across the 
nation.  
In the old times with no modern means of commu-
nication, holding rallies, door-to-door campaigns 
putting up posters was the norm. These methods, 
though heavily dependent on local and state party 
units, provided quite an effective strategy to win 
over the confidence of the voters. The situation has 
changed dramatically. Marketing, 
now is more pull-based, making use 
of mass media to get the message 
across to the voters. The essence 
though, has remained unchanged. 
It was, and still is, a fight to see who 
connects better with their audience. 
This is precisely where marketing 
comes into the picture.
After all, not for nothing has Gold-
man Sachs titled its latest report 
on India “Modifying our view”. 
The government has slammed the 
report, blasting the global bank for 
trying to comment on something 
that it hardly grasps. But it would be 
foolish to say that the report is entirely baseless.
One look at the media activity of Narendra Modi, 
BJP’s candidate for the top post, will tell you why.  
The man has 2,759,084 followers on twitter, increas-
ing at a rapid pace of 6139 followers every day. He 
tweets, on an average, twice a day, follows people like 
Saina Nehwal, Kiran Mazumdar Shaw and institutes 
like the IIM’s. He is just as comfortable speaking 
at the Hunkar rally in Patna as in front of the stu-
dents of SRCC. He has always portrayed the image 
of a business-friendly leader. Now he is making an 
attempt to reach out to the masses.
Congress isn’t far behind. The ‘Grand Old Party of 
India’  has actually hired a professional advertising 
agency (JWT) for its marketing operations, for a neat 
sum of Rs. 500 Crores. Add to that the Rs 186 crores 

they’ve raised for the assembly elections, and you 
know here’s a party who handles its marketing opera-
tions very professionally. 
And it’s not for nothing that both Congess and 
BJP are involved in a war of words over the legacy 
of Sardar Patel. While Congress can claim that he 
belonged to their party, Narendra Modi has very 
cleverly built a connection with him by declaring his 
plans to build a monument to acknowledge his con-
tribution to the Indian freedom struggle.“If you don’t 
have a legacy, borrow one”, seems to be his strategy. 
The original Iron Man of India may be long gone, 

but if someone can successfully claim 
his heritage, they will leave an unfor-
gettable mark on not just the present, 
but also in the near future, when the 
elections take place.
Even regional players are not far be-
hind. The debutant party AAP (Aam 
Admi Party) has utilised its limited 
resources aggressively to build the 
image of a corruption-free party. They 
have hardly used fancy, over-the-top 
ways to spread word about them. 
Instead, they have built their image by 
engaging themselves with the common 
man. After all, how many parties in 
India mention the name of each and 

every person who donates money to them, no matter 
how small the amount, on their websites?? One look 
at Delhi’s political circle now will show how popular 
they are among the people.
Indian politics has evolved from a one-party show to 
a much more competitive environment, so much so 
that one is tempted to call it an industry now. And 
in order to survive in this industry, it is essential not 
only to perform well, but also to market yourself 
well. Gone are the days when the Nehru-Gandhi 
could rule over India infinitely. If you do well, and if 
you connect well, you could be the next in line to the 
throne. The old adage, “Jo dikhta hai, wohi bikta hai” 
has perhaps never held more relevance ever before.
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Featured Artist - Himit Parekh

One look at the walls of the room will leave you stunned at the suave strokes of his brush that opens 
doors to an imposing palace and one look at the corners of the room will take you on a flight with 
wings of fire. Come to room no J-75 and you enter the empire of Himit Parekh, the featured artist of 

the month. He is a second year PGDM student at IMT Ghaziabad, a member of Vishit Ventures team and the 
founder of Artoholicz. Himit has specific interest in wall paintings, Ganesha paintings, customized and can-
vas paintings. He won the first prize in the T-shirt painting competition during Passion 2013 for a brilliantly 
designed piece.

The source of inspiration 
of his art is the sense of 
freedom derived from 
finding time to do what 
one likes to do, even in the 
busy everyday schedule of 
a PGDM program. Himit 
has no prior formal train-
ing in painting. He gave it a 
shot during his engineering 
college days, while working 
as an active member of the 
aesthetics team during col-
lege festivals and continued honing his skills while working for Accenture, designing and painting Ganesha 
frames. 

At IMT, he pursued his interest through cardoholicz, a venture started with an objective to provide casual 
business cards to the budding managers in campus, customized according the personality of the bearer. 

For more on his work, please visit https://www.facebook.com/artoholicz
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Change Is The Only Constant

“For the loser now
Will be later to win

For the times they, they are a-changin”
…Bob Dylan

The only constant in life is change. Winds of change have been blowing all throughout but over the last few 
decades, its velocity seems to have achieved an exponential increase. A Murphy radio in the forties was 
proudly passed on by a grandfather to his grandson. Today a smart phone gets outdated within a year, if not 
earlier. The voguish ipod released today will be outmoded within a year, by that time there will be a dozen 
which will be better than the one released a year ago in all aspects. A Leica M4 introduced in 1967 is still 
admired among photo enthusiasts but a Nikon D70 released in 2005 might not bring in the same appeal.

It is because of this wind of change that objects introduced just few years back can be found in museums to-
day. It’s because of these very winds that a major chunk of your salary will be used in keeping yourself “updat-
ed”. It’s because of these winds that 50 million tons of E-waste will be produced this year alone. 20 years ago 
there were 620 websites, now 4.25 million gets added every month.

Howsoever disloyal it might look like, change is what drives the universe. It’s because of this change that 
David and Goliath stand at the same level and get the same opportunity in the long run. This wind brings 
in opportunities and crushes the status quo on its path. Blackberry, once a mobile giant is sold off to Prem 
Watsa, whereas Micromax a mere local player ropes in Hugh Jackman as their brand ambassador. Google is 
forced to change its algorithm on a very regular basis despite being the market leader. Cities like Detroit are 
declared bankrupt whereas the word ‘Bangalored ’ gets a place in the dictionary.

In this globalised era it becomes even more imperative to embrace change rather than resisting it to succeed 
in life. It is because of this acceptance of change that crows are ubiquitous and dodos are extinct. Keeping 
oneself updated and being open towards change is the safest card one can play to survive in today’s rapidly 
evolving game. 
In the words of Alvin Toffler “The illiterates of 20th century will not be those who cannot read and write, but 
those who cannot learn, unlearn and relearn.”
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The Absurdity Of Our Times

On the 21st of October this year, a seismic 
wave of alpha numerals drowned our face-
book pages. BBM had been rolled out for 

the Android platform and every whatsapp user had 
a cool pin to flaunt. Given our generation’s love for 
leaving absolutely nothing private, this marked a 
noticeable shift in ideologies.  This was Blackber-
ry’s Apple moment, a very fruity moment for smart 
phone users worldwide. Now the absurd beauty of 
that statement will undoubtedly be lost on many, but 
that’s a chance I’m willing to take. This gives me the 
perfect segue to the crux of this note- the absurdness 
that our generation has been witness to.
We’ve seen some of the greatest technological trans-
formations in history and have been personally im-
pacted by them. We’ve seen the rise of the SMS from 
the hottest thing on the block to it being laid to rest 
six feet under. We’ve been through the walkman-dis-
cman-ipod-spotify/grooveshark/pandora sequence. 
We started off with making trunk calls, moved on to 
direct STD calls and taking many baby steps along 
the way, we now Viber/Skype our friends across the 
world. Most of our information flows underground 
in optical fibres, or in the air, courtesy satellites 
and cell phone towers. Looking ahead, the future 
seems even more absurd. We might travel to work 
on driverless buses, or wear glasses that can display 
augmented reality directly in front of our eyes. Ours 
is a generation that can testify to the entire gamut of 
discoveries, inventions and launches that has brought 

us to this brink of further change.
Ours is also the most connected and networked 
generation, thanks to the various online social media 
we all love to patronise. We can mark our footsteps 
digitally by checking into any place we visit. Celeb-
rities and artists can be conversed with via hundred 
and forty characters on Twitter and photos and short 
videos can be instantly shared to all and sundry via 
instagram and vine. 
Of late I’ve been wondering if we’re spiralling out of 
control, whether all these periodic changes in ev-
erything we do has taken a toll on us. Out of my six 
hundred plus friends on facebook, I can barely name 
a hundred without racking my brain. I cannot write 
a coherent paragraph on paper anymore; my brain 
thinks and strings words together only when my 
fingers start stroking a keyboard. I can no longer pick 
a single album to listen to and need iTunes to set up 
a personalised playlist. I find it hard to recall a face 
to face conversation I had with a friend in the recent 
past that didn’t involve another virtual conversation 
with someone else via messages.
While all these seem like small things only the future 
will tell what they portend. Has virtual networking 
stripped us of our ability to socialise with others on a 
physical plane and rendered us incapable of uninter-
rupted human bonding? Is there a change cliff some-
where in the near future that we are in the immediate 
danger of skidding off?
On the 21st of October this year I tried installing 
BBM on my Samsung Galaxy Ace. I was turned 
down as my device wasn’t compatible. At twenty four 
years of age I had reluctantly become the Luddite of 
my peer group. Because I wasn’t hip enough. I, who 
has seen it all, wasn’t good enough for BBM. The 
absurdity wasn’t lost on me, the irony however was.
On the 21st of October this year I tried installing 
BBM on my faithful, two year old, Samsung Galaxy 
Ace. I was turned down as my device wasn’t compat-
ible. At twenty four years of age, I had reluctantly be-
come the Luddite of my peer group, being kept out, 
because I wasn’t hip enough. I, who has seen it all, 
wasn’t good enough for BBM. The absurdity wasn’t 
lost on me, the irony however was.
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As one exits from the metro station into 
the lanes of one of the oldest markets in 
New Delhi, it is a descent into sheer mad-

ness. From vendors hawking assorted wares, to the 
store-pamphlet distributors of wedding trousseau 
boutiques, to the hand pulled cycle rickshaw-wal-
lahs shouting out the various places of interest in the 
Karol Bagh market, all in a bid to attract customers, 
vying for their attention and delivering their best 30 
second pitches. Over the years, the metro has be-
come like a river source of visitors and has delivered 
to the market a steady stream of shoppers, office-go-
ers, students and tourists alike.
 The people of the area like other old areas of Delhi 
with its narrow streets and as is convention , dispro-

portionately large population, have relied heavily on 
the humble cycle rickshaw to ferry them from one 
area to another and now, to the nearest metro station. 
Convenience of cycle rickshaws lies in not having 
to worry about driving, parking or manoeuvring in 
congested lanes and in their universal presence. The 
latter part contributes much to the chagrin of the 
average car driver, as the rickshaws not only compete 
for (already conspicuous by absence on the triple 
parked streets) driving space but their snail’s pace 
makes the calmest of drivers turn into a horn honk-
ing maniac.
But there is a revolution taking place, albeit a liter-
ally silent one. Over the last two years we have had 
an evolved version of the cycle rickshaw or perhaps 

An Eco Friendly Revolution!

1818



a devolved version of the auto rickshaw, slowly 
making an appearance. These are the battery oper-
ated scooters or the e-cycle rickshaws, where the E 
stands for electric as much as it does for eco friendly. 
With comfortable seating for 4, a clean rudimenta-
ry design, absolutely no noise pollution or toxic air 
emissions owing to the 250 W Chinese motor that 
acts as the power source, these are the new age cycle 
rickshaws. Technology has enabled a more humane, 
clean and efficient mode of transport. No longer does 
the average migrant worker need to toil through bris-
tling heat of sultry summer sun or the numbing cold 
of a winter evening, putting in backbreaking physical 
effort to ferry passengers while eking out a meagre 
living.
It was during my last visit home, (on a sabbatical 
after 6 months) that I noticed that E-rickshaws had 
virtually replaced the old cycle ones to take cen-
trestage. The reasons were to become evident by the 
end of my week long stay. My first source of input 
was my mother, who was enraptured by the efficiency 
and availability of this new hybrid. “You know when 
I come home from the office by the metro I am in 
no mood to haggle with the cycle rickshaw drivers; 
these scooters (sic) are cheaper and more comfort-
able. They run on a sharing model, so you pay only a 
fixed minimum amount but share the scooter with 3 
other people going the same way. They have an open 
design so it’s safe apart from being faster. Have you 
tried them yet?” she gushed, evidently she is an avid 
supporter.
The question warranted action, I decided to try it 
myself the next day. I have to admit, sharing an open 
auto which resembles the economy model of a golf 
cart with random strangers is more, than a little 
awkward for the uninitiated. But the regulars view 
it as a much preferred alternative to the jam packed, 
overcrowded metro feeder buses and to the slow 
sluggish and relatively pricier cycle rickshaws. One 
E-Rickshaw ferries twice the number of people as a 
conventional rickshaw in half the time. I had a quick 
chat with one driver along the way, in his words, it 
was the best invention since electricity. An 8 hour 
battery charge meant close to 30 round trips on an 

average and a daily revenue between Rs 600-700. He 
ended with a laudatory note on the Chinese ability 
to innovate, “Chinese hai madam, kamaal ki cheez 
banate hain who log.”
While the Cycle rickshaws require a license to ply 
on the streets with complex clauses governing the 
number and license allocation, E-rickshaws are 
exempted from similar constraints. According to 
The Motor Vehicle Act of 1988, vehicles with motor 
power of less than 250 W and a maximum speed of 
25 km/hr need just a statutory certificate to operate 
legally.  This has ensured the sudden mushrooming 
of these rickshaws across the city much to the de-
light of the average commuter. The very fact that the 
Delhi government is working on a law to regulate the 
number, the motor power and safety standards for 
these E-cycle Rickshaws, means they are here to stay. 
We can hope that better laws and a regulatory mod-
el will ensure the sustainability of this eco-friendly 
transport model and cement its growth with higher 
powered motors replacing auto rickshaws one day.
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As The Spectrum Widens 

A dusky woman, appareled in elegant pastels 
and bedecked with fine jewelry, confidently 
walks into the wedding mandap holding her 

child’s hand, with her head held high, without a veil 
covering it. Her waiting husband-to-be gives prece-
dence to emotion over age-old norms and happily 
invites the little girl be part of the pheras around the 
sacred fire when she expresses her innocent desire to 
be – earning both the love and respect of her mother. 
A multitude of rigid Indian customs broken in a span 
of ninety seconds.

Tanishq’s “A Wedding to Remember” looks straight 
out of a normal wedding, and not like an advertise-
ment that has been made for television. It beauti-
fully depicts the idea of remarriage in a way that 
hardly any other mainstream wedding-based ad has 
ever touched upon before. For a nation steeped in 
ancient rules, traditions and superstitions – about 
less-than-fair women, about demure brides, about 
anyone but the bride and the groom being allowed 
to take rounds of the sacred fire in order to seal their 
wedding vows, about the very idea of and the soci-

etal taboo associated with remarriage – this ad is a 
refreshing sojourn for the twenty-first century Indian 
woman who is left with a warm feeling in her heart 
and a smile on her face after watching it.

The point is not Tanishq – or for that matter any 
individual entity – revolutionizing change. The point 
is that the change is being heralded and accepted by 
people and society, universally. Two centuries ago, 
it took a certain Raja Ram Mohan Roy’s immense 
struggle and pain to propagate the modernist ideas 
relating to religion, education and women emancipa-
tion. Today, the Indian citizen bears the torch of the 
change herself, and the change of thought is coming 
inherently.

The new generation of broad-minded Indians has 
to be at least partially attributed to the privilege that 
they have gotten of growing up in an independent 
India, in a fast growing, evolving, and globalizing In-
dia – where liberalization refers to much more than 
the economic one of the early 1990s. This generation 
has, due to the access to and influence of jet-paced 
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media and information dissipation, grown up giving 
as much importance to Christmas as to Diwali, has 
seen the symbiotic advantages caused by internation-
al co-operation, felt the impact of terrorism globally 
even if it was meant to impact a particular part of the 
world only, has watched western television and read 
the works of authors worldwide. Molded by these no-
tions, they want more than merely their fundamental 
rights. They have emerged as free spirits who want 
to live life on their own terms, and do not want the 
shackles of rigid thinking binding them, or anyone 
else in world – and they do not see anything wrong 
in the change that they are gradually but steadily 
fostering.

“You are not a drop in the ocean. You are the en-
tire ocean in a drop,” said Jalal ad-Din Muhammad 
Rumi. Change comes when people realize that the 
way they think, their levels of and in fact their very 
ideas of tolerance are being relaxed. Change comes 
when people do not need to justify to themselves or 
to anyone, and when the occurrence of things like 
the harmonious co-existence of different religions, 
or of a working woman winning laurels for herself, 
comes naturally and unquestioningly to one’s psyche. 
Here’s to the awakening of an entire bevy of baton 
bearers.
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When Alarm Clock Stopped 
Beeping On Saturday Mornings

The pendulum bob that unfolds the story of 
this generation oscillates between the concepts 
of “Monday blues” and “Thank God it’s Fri-

day.” However, in many companies, six working days 
are mandatory for employees. Hitting the headlines 
earlier this year, were the findings of a report released 
by The Fair Labor Association on Foxconn Technol-
ogy group. While Apple’s supplier code requires a 
60-hour maximum working week, China’s laws limit 
maximum working hours to 40 hours. Such laws to 
limit the maximum working hours were the result of 
a butterfly effect which was created by the bold deci-
sions of one person. So, did the transition from seven 
working days to five working days with a limit on the 
daily working hours make any sense to the organi-
zation as well or it was simply some demand of the 
unions which was accepted by the management? This 
article throws light on the story and the logic behind 
those decisions. 

Going way back in history, one gets to know that the 
labour laws were not always this strict, quoting ex-
amples from the days of 4th century Roman empire, 
when workers used to have 175 holidays a year and 
from the days of King Alfred the Great of England 
when eight hours work, eight hours sleep and eight 
hours play used to make a just and healthy day. 
With the advent of industrial revolution, the work 
schedule got tougher on the workers, working 10 to 
14 hours every day was just normal. The protests of 
labour unions for a shortened work week and an in-
creased minimum wage received maximum support 
from Henry Ford, the man behind two decisions of 
that marked the beginning of a new era.
The first decision was to increase the minimum wage 
of workers to five dollars per day, this was more than 
double of what most of the workers used to make 
then. The second decision was to start a five working 
day culture in his plants.  The workers were expected 
to deliver the same level of productivity in lesser time 
if paid well. It took some time for the industry to 
absorb the shock, understand the idea and finally to 
appreciate the brilliant logic behind it.

 In his own words, Ford explained it, “The harder 
we crowd business for time, the more efficient it 
becomes. The more well-paid leisure workmen get, 
the greater become their wants. These wants soon 
become needs. Well-managed business pays high 
wages and sells at low prices. Its workmen have the 
leisure to enjoy life and the wherewithal with which 
to finance that enjoyment.” What followed were an 
increased productivity in assembly line and a team 
of content and loyal workers and soon 40 working 
hours a week became a standard practice in USA.

Studies suggest that employees, who have five work-
ing days a week, remain physically and mentally 
better equipped to contribute to the growth of their 
organizations. Whether the output of an organiza-
tion is always directly proportional to the number of 
working hours of the employees, the debate started in 
the days when the schedule of seven working days a 
week was a reality and is still on. However, even this 
debate would have remained a distant dream, had it 
not occurred to some visionary minds of that time to 
try and change the norm.
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Revisiting Eklavya

“An iPad a day keeps the knowledge away”. 
It is a thought which needs to be debated 
upon. This is primarily because, today 

technology is changing our lives in more ways than 
we can imagine. Most would argue that the offerings 
of the information age are going to take mankind 
leaps ahead in the future. But in our vision of the 
expanding breadth, are we mistakenly foregoing our 
search for depth?
Handing out smart devices to secondary school 
students has become a trend among urban educa-
tional institutions, while evaluation is reduced to a 
broader grade classification on the behest of “compe-
tition-free learning”. Technology has transformed the 
learning landscape by erasing boundaries of commu-
nication and helping ‘Eklavya’ live stream ‘Dronacha-
rya’ in action. But how much of this ‘information’ in 
our age has actually empowered us? 

Humility. A budding learner today has access to the 
smartest of devices and the 3Gs of the world and is 
more competent in effectively using them. What the 
learner fails to realize is that, technology makes us 
only informed and not knowledgeable. The power of 
imagination made technology, not mere information, 
possible. Educators are like a pool of knowledge, only 
the thirsty will be quenched by their wisdom. Some-
times, I bump into my school teacher, back home, 
and she always greets me with a beaming smile. Nat-
urally, I bend down halfway to touch her feet and she 
stops me saying, “I am not used to this, nowadays, so 
don’t spoil me.”

Intellect. The words ‘subject knowledge’ have wrung 
in my ears during most of my educational life. The 
onus lies on my teachers who have tried their best to 
drill this concept into my head to last a lifetime. With 
more and more information available to the educa-
tional community in the form of books, pocket edi-
tions, abridged versions, magazine versions, etc. and 
online sources such as ebooks, portals, forums, blogs, 
etc. there is an increasing dependency on spoon-fed 
solutions, explanations, and opinions resulting in 

filtered learning. The raw 
intellectual capital of 
the student commu-
nity at large is being 
diluted by click-to-

know 
an-

swers, 
readymade 
learning 
packag-
es, and 
numerous 
coaches. The grey cells have taken a back seat. 

Effort. The ability to accrue gigabytes of information 
at the speed of light has drastically reduced human 
effort. But, the absolute value of effort has also re-
duced with the changing technological environment. 
Ideally, we should have invested the newly earned 
effort in more profitable domains rather than relish-
ing the comfort it offers. Why is secondary research 
more favorable than primary among present day 
B-school students? The benefits of the virtual space 
have blinded us from the realities of the environment 
around us. All this, because we have psychologically 
adapted ourselves to the luxury of technology and 
refuse to venture out and seek the truth. Maybe true 
knowledge is scary or maybe the venturing out is 
more painful. Nonetheless, our human space and ca-
pacity to perform is shrinking while our fingers and 
eyes work overtime. 
Our process of learning needs to be revisited in order 
to revive what is being lost and recreate a better 
future. We all know Jack Welch as a pioneering 
leader and Steve Jobs as a visionary innovator, both 
being born before the information age unknowingly 
plagued us. Deeds they have done in this world with 
much lesser information than us. What can we do 
now? Imagine.
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Campus Buzz...

1. IMT Ghaziabad in India’s top ten

The ranking given by “The Week” ranks IMT Ghazia-
bad 6th in the list of the top private B-Schools of India. 
A good choice of electives across functions, an excel-
lent library with variety of good journals, books and 
databases and international tie-ups with more than 50 
international institutes are some of the highly appreci-
ated attributes of the institute. Student activity in the 
clubs and committees, the foreign exchange programs, 
placement track records, the faculty and the diversity 
in the profiles of students are considered some of the 
most valuable assets of IMT. 

2. Marico guest lecture

IMT Ghaziabad was delighted to welcome Mr. Ankur 
Poddar, Divisional HR Manager, North Sales Region, 
Marico in a guest lecture organized by HRuday, the 
HR club of the institute. The eminent speaker shared 
his insights on building sales capability for future 
business mode with the gathering. The real time case 
of Marico was discussed in the session with special at-
tention to the company’s strategy on capability building 
and how it has impacted the employees.

3. Baxter guest lecture

Students of IMT Ghaziabad welcomed Mr.Anish 
Bafna, Managing Director of Baxter India, on October 
29th, 2013 to a guest lecture that was organized by 
the Corporate Communications and Media Relations 
Committee. Mr. Bafna delivered enlightening insights 
on the business environment prevailing in the Indian 

Pharmaceutical 
and Healthcare 
sector. He provided 
valuable insights 
into the present 
scenario and the 
opportunities and 
challenges that the 
sector faces. The 
session was very interactive with Mr.Bafna holding the 
audience captive throughout, giving numerous exam-
ples of path breaking upcoming business models in 
Indian Healthcare while answering the queries of the 
students.

4. IMTian secures 1st runners up position in Pankh

Yet another entry to the never-ending list of achieve-
ments of IMT Ghaziabad was made by 
Mr. Kumar Anshuman, PGDM second 
year. His summer internship project has 
been recognized by Pankh, a national 
level competition organized every year 
by Narsee Monjee Institute of Manage-
ment Studies (NMIMS), Mumbai and 

has fetched him 1st runner-up position. The detailed 
analysis of organization’s Training & Development 
in the presentation was especially appreciated by the 
judges Ms. Varda Pendse, Director, Cerebrus Con-
sultants and Ms. Anooba Parekh, Director Human 
Resources, Alcatel-Lucent Managed Solutions Pvt.Ltd.
His article has also been selected to be published by 
SHRM.

5. Victory in the campus of IIM Lucknow

To excel is to keep the tradition alive for the students of 
IMT Ghaziabad and it was evident as the sports team 
of the institute walked in to the battle field of Varchas-
va 2013, organized by IIM Lucknow. The medal tally 
of IMT bears testimony to victory snatched away by its 
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students and proudly talks of 3 gold medals won by the 
men’s team in swimming and table tennis and wom-
en’s team in tennis, 8 silver medals won by the cricket, 
football and futsal teams, badminton men’s team and 
women’s teams of badminton, table tennis, chess and 
football and 3 bronze medals claimed by the squash 
team and men’s teams of basketball and volleyball. 

6. Mr. Hanumant Sabherwal in IMT Ghaziabad cam-
pus

Valuable insights of the business environment in ed-
ucation and corporate training industry were deliv-
ered to the students when Mr. Hanumant Sabherwal, 
Vice President, Smartprep delivered a guest lecture 
in the auditorium. Mr. Sabherwal is an alumnus of 
the institute from the batch of 1995. He spoke about 
the challenges and growth potential of the industry in 

current market. This event was organized by the Cor-
porate Coomunications and Media Relations Commit-
tee. Accompanying him in the event was Mr. Nishant 
Singh, also an alumnus of the institute from the batch 
of 2013.

7. Mess – o – Mania

After Pizza night, it was the turn of the flagship event 
of Mess committee, Mess-o-Mania, as IMT was gear-
ing up for Passion 2013 on the first day. The event 
invited close to 30 entries and took the participants 
through zstages of a FLAME Quiz (Films, Literature, 
Art, Movies & music and Entertainment). The winning 
team of the event was ‘Andhera Kayam Rahe’ (Souvik 
Mandal and Praveen Hegde) and received cash prizes 
worth Rs. 3000 along with Pizza and Goodies. 
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Corporate Chuckles
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