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uote
UnQuote“

“

Nourish beginnings, let us nourish beginnings. Not all things are blest, but the 
seeds of all things are blest. The blessing is in the seed.

Muriel Rukeyser

Though no one can go back and make a brand new start, anyone can start from 
now and make a brand new ending. 

Carl Bard

Certainly, travel is more than the seeing of sights; it is a change that goes on, deep 
and permanent, in the ideas of living.

Mary Ritter Beard

Travel, in the younger sort, is a part of education; in the elder, a part of experience.
Francis Bacon

Wheresoever you go, go with all your heart. 
Kongzi

The World is a book, and those who do not travel read only a page.
Saint Augustine



The new academic year is well underway with the Batch of 2014-2016 infusing a fresh sense of fervour, 
enthusiasm and passion into the campus. This edition of The Perspective chronicles this bloom of activi-
ty; the senior batch returning to campus with renewed vigour, as the new batch tests the MBA waters for 

the first time. New friendships are forged and the old renewed as we prepare ourselves for another demanding 
yet eagerly awaited year. 

Nothing illustrates the excitement and eagerness of the denizens of IMT Ghaziabad better than the zealous 
participation in national and international level competitions of note. A number of symposiums and guest 
lectures conducted on campus saw eminent speakers who introduced ideas and fuelled dreams in the minds 
and hearts of the students at IMT Ghaziabad.  Events and activities conducted by clubs and committees amidst 
the regular rigour of the academic schedule added to the bustle. We cover these in the Campus Buzz section in 
this edition. In addition we also have interview-articles featuring the winners of competitions that happened 
over the summer break.

The 2014 Assembly Elections brought to the fore the politically inclined. The change of regime, and union bud-
get stoked a debate on the reality of delivering the promise of better days. Also, as is the norm with life at IMT 
Ghaziabad, you’re never too far from an animated discussion on sports. For a campus that prides itself in never 
sleeping, late night live streaming of FIFA World Cup matches was the norm. Opinion pieces on the budget 
and the FIFA World Cup make for an insightful read. We also feature the winning entries from the Campus 
Journalist and Campus Photo-Journalist Competition, which saw enthusiastic participation from the junior 
batch with dramatic photos and vivid written accounts on the Colours of IMT Ghaziabad.

This edition of The Perspective carries an entire section dedicated to experiences from across the globe, of a few 
of the IMT Ghaziabad students in the senior batch who spent a term abroad, as part of the student-exchange 
program, at some of the renowned business schools in Europe and Central America.

On a closing note, on behalf of MRRC we welcome the batch of 2014-2016, as they begin their pursuit of excel-
lence and learning. Together we hope to take IMT to new heights. 

Good seasons start with a good beginning, here’s to a great one! 

Ruchinit Kaur 
Saswati Sunayana

Co-Editors, The Perspective

From the 
Editors’ Desk
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IMT bags it ‘Like a Boss’!

Utkarsh Bhatnagar, 2nd year student of PGDM Marketing, won the Marico-Like a Boss case study 
competition and got a chance to travel to Vietnam to pitch his idea to the marketing team of X-men, 
a men’s deodorant by Marico for the Vietnamese market. We had a chat with him about his win, 

following are some of the questions we put to him.

What motivated you to take part in the Marico Inter-
national Case Study competition?

The Campus Connection page of Marico on Face-
book created a big hype around Like a Boss, the case 
study competition. The challenge was to come up 
with marketing communication strategies to increase 
the market penetration of X-Men, a men’s Shampoo, 
in Vietnam from 20% to 30%. The case brought along 
the challenge to understand Vietnamese society. I 
was obviously thrilled as this sounded challenging 
and exciting with an opportunity to go to Vietnam if 
I won.

Most students have often admitted that their biggest 
struggle is to arrive at a starting point and to identify 
a winning direction for the projects. Was this ever an 
issue for you?

I did not know much about Vietnam, so I download-
ed a lot of literature and marketing reports. I also 
had to send requests to 10 anonymous students of 
various Vietnamese b-schools for help.  There was no 
response for about 10 to 15 days. One day, I received 
a reply from one of the students and had a long chat 
with her about their culture. Moreover, I was reading 
a book named India Unbound by Gurucharan Das, 
in which he shared an important learning.
 “It is better to accept the market than to impose your 
will on it”.
This inspired me to rework on the case. Detailed chat 
with the Vietnamese student revealed that Vietnam 
is a matriarchal society. Now, the challenge was to 
attract women to X-Men shampoo without killing 
the brand’s masculinity. Therefore I designed various 
marketing communications around a new slogan for 
X-Men, “Only a real woman can understand a real 
man” (earlier their tagline was “The real men”).

How was the experience of winning?

The result was announced on 14th March, the day 
our 4th semester exams were over. I was sleeping. My 
roommate called and said that I had won a competi-
tion. Initially, I thought it was a prank and went back 
to sleep. Suddenly, it occurred to me that this could 
be true and checked my email. There was indeed a 
mail from Marico that said “Congratulations, You 
Are The Boss”. 

Tell us something about the trip.

I took a late night flight to Ho Chi Minh City via 
Bangkok to reach there. It was a 45 minute ride to 
my hotel and during the ride the guide explained 
the nuances of Vietnamese culture.  My trip was 
well planned. On the first day I visited the Ben Dinh 
district. This area is famous for a network of tunnels 
built by the villagers during the Vietnam war- The 
Cu Chi tunnels. Here, I got the opportunity to try 
and fire legendry guns like the M1 Carbine, M16 
machine and M60 machine guns and the experience 
was incredible. 
Next day, we went to Mekong Delta where the Saigon 
River meets the sea. From Mekong delta, we took a 
ferry to visit three of the five islands of Vietnam.I got 
to taste various tropical exotic fruits, took a horse-
cab ride to a small coconut farm followed by an 
exotic Vietnamese lunch.
 On the final day, I visited Marico’s office. I was greet-
ed by the training manager and went on to meet the 
HR and marketing teams. I presented my idea before 
the team, the challenges in the existing strategies for 
X-Men were discussed and how can Marico improve 
them with new solutions. I met the sales manager 
and visited the various distribution channels includ-
ing modern retail shops in the local markets. After 
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this, we moved on to understanding the various nuances of manufacturing cosmetics and production plan-
ning.  
So, in short, it was one day of work and two days of holiday, during which I learnt a lot about how a war torn 
country is getting back on its feet and how this changes the dynamics of business. 
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Crowd Analytix: A Research on Macy’s

Amit Sharma, a student of second year PGDM Marketing from IMT 
Ghaziabad, secured an emphatic third prize in an international re-
search competition held by Crowd Analytix, a cloud-based, crowd-

sourced analytics service. The research focused on Macy’s, one of America’s 
oldest departmental stores and a leading retail chain.

Taking it up as an individual initiative, the research required the aspirant to 
identify and uncover external drivers that impacted Macy’s revenue growth. 
On prospective as well as retrospective fronts, the deliverables were exhaustive-
ly collected and presented as a report. Each factor associated with the organiza-
tion was carefully analyzed and its impact on the revenue growth was justified.

The competition, one of several that Crowd Analytix conducts, was selected 
by Amit for his keen interest and curiosity on the subject. He conducted company as well as industry level re-
search, mostly secondary, to uncover the relevant factors. It gave him the opportunity to personally interview 
Macy’s employees and gain first-hand information of the necessary requirements.

Of the several factors that impacted Macy’s revenue growth, the participant had to focus on Amazon’s e-com-
merce dominance that had a questionable influence on the brick and mortar style of retail, the demographics 
or life-style shifts, regional weather based factors such as loss of inventory and store closure, its major competi-
tors in Wal-Mart, Target, JCPenney, etc. and the factors that impacted the popularity and reputation of Macy’s.

The research encouraged the participants to think ‘out-of-the-box’ while discouraging vague or generic ideas. 
Amit’s rationale and research methodology was judged on the comprehensiveness of his report, a categorical 
coverage of the issues and prospects that Macy’s was exposed to.

The win was a result of a 10-day dedicated study that included secondary data collection and in-depth analysis. 
While the top honour was awarded $1500, Amit got home a sensational $500 as he scooped the third place 
out of a total of 220 participants from around the globe. Stressing on the competition that Macy faces and the 
general consumer behaviour towards retail products, Amit was able to concisely capture the external factors 
that drove the business of America’s retail giants and provided insight on greater revenue generation.

The achievement is surely one of many to come for IMTians who can now look forward to more rewarding 
research opportunities under services such as Cloud Analytix.
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Student Exchange Travelogues...
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Flying Without 
Wings! Name      : Deepak Krishnakumar 

College   : IPADE 
Country : Mexico

1. Why did you choose this particular college or 
country for your summer exchange? 

I chose Mexico for the sheer fact that it was an un-
charted territory, something that does not normally 
pop into the ‘places to visit’ for a quintessential In-
dian traveller. The fact that IPADE is one of the best 
B-schools in the world made the choice easier. At the 
risk of sounding politically incorrect, the allure of 
Mexican women was an added factor!

2. How different was the classroom experience from 
that in India?

IPADE was established by the industry stalwarts 
in Mexico with the assistance of Harvard Business 
School. This fact is evident in the professionalism 
with which the entire curriculum and pedagogy is 
structured. Case discussions are at the heart of this 
system, and the academic groups play a very im-
portant role in learning. Every day, from 8:30 am to 
10 am, the groups of students meet in their desig-
nated team rooms. The teams discuss in depth the 
cases for the day and often some discussions elevate 

themselves to levels that leave one spellbound. The 
professors include visiting faculty from schools such 
as HBS, IESE as well as the crème de la crème of the 
Latin American academia.

3. Tell us more about the cultural/social aspect of 
your sojourn.

It began with the promise of Mexico City’s famed 
nightlife—the never ending nights in Mama Rum-
ba, the salsa club where even yours truly was made 
to shake a leg to the rhythm of Latino music, and 
the many varied pubs and clubs of the city with the 
beautiful Mexican people. Every long weekend, we 
managed to travel to places far away, in the company 
of our friends from the dozen odd countries. The 
colourful buildings preserved to date from the eigh-
teenth century and the narrow cobbled streets make 
the city of San Miguel De Allende beautiful in a sense 
one has to see to comprehend. The city of Guanajuato 
was another traditional Mexican town I had the good 
fortune to visit, with the unique Callejon De Beso, 
i.e., the alley of the kisses and delightful Mexican 
food. Puebla, a magical town separated from Mexico 
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Name      : Deepak Krishnakumar 
College   : IPADE 
Country : Mexico

City by only a volcano (!), offered unique gastronom-
ical choices.

Mexican food deserves an article by itself. For a 
person flexible with his eating habits, this country 
can provide some very tasty and spicy meals—tor-
tas, tacos, fajitas, quesadillas, and cocktails such as 
Micheladas and Cubanas.

4. According to you, what particular learning in your 
semester abroad will help you in the future? 

The experience of living with 20 other exchange 
students, learning a dozen cultures along the way 
tops the list. The endless nights spent in our living 
rooms talking about each other’s countries opened 
our hearts and souls to the world around us. We live 
in our comfortable little corners most of our lives, 
oblivious to the wide, wonderful and beautiful world 
out there. 

5. One crazy experience or one memory that you 
might want to share with our reader.

The best part of the Mexican Sojourn was a road 
trip across the Yucatan Peninsula, covering Cancun, 
Tulum, Playa Del Carmen and Chichen Itza. We ran 
into quite a lot of adventures en route; the car break-
ing down in the middle of nowhere amongst them. 
The azure beaches of Caribbean were a sight to be-
hold, sparkling with the shade of blue I had previous-
ly seen only in paintings and wallpapers. Tulum, with 
its majestic Mayan Ruins atop a cliff, which leads 
into a stunning beach down below and Cancun’s 
Kukulcan Boulevard, remain etched into my heart 
and soul. Diving into a cenote of crystal clear water 
to see the labyrinthine caves beneath, beholding the 
mighty Chichen Itza, a marvel of Mayan architecture, 
and the serene ruins of Ukmaal, nestled inside the 
jungle—there are many vignettes that refuse to fade 
away from the mind’s eye.
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Free
Falling!

Name     : Satyen Chopra
College  : ALBA Graduate Business School
Country: Greece

1. Why did you choose this particular college or 
country for your summer exchange? 

I had narrowed down to Grenoble and ALBA Grad-
uate Business School amongst the options I had. 
Grenoble was higher in ranking but so was the cost. 
I had heard good reviews of the faculty at ALBA. 
Greece was relatively more economical, besides, I 
had my friends joining ALBA; trust me great com-
pany makes the whole thing worth even more, so I 
chose ALBA over Grenoble.

2. How different was the classroom experience from 
that in India?

The classroom experience there is completely differ-
ent from what we have here in India. The pedagogy 
that they follow is highly impressive and more em-
phasis is given on learning rather than on covering 
maximum subjects. We could give our 100% to sub-
jects & the assignments given brought along a com-
pletely new experience for us, one definite reason for 
this is the subject to time ratio. From the five subjects 
that I opted for, three were taught by international 
faculty members from top universities. I would say, it 
was overall a very healthy learning environment.

3. Tell us more about the cultural/social aspect of 
your sojourn.

Greece is a beautiful country; the people show very 
friendly behavior. We cooked food for ourselves in 
the first two months that we were in Athens and we 
loved it. We tried the local cuisines and drinks that a 
sea food fan can’t help falling in love with.
The weather is definitely cold during the winters 
but Indians wouldn’t find it too difficult to live with. 
We visited Istanbul, Santorini, Venice, Rome, Fer-
rari factory in Modena, Pisa, Geneva, Mount Titlis, 
Prague, Berlin, Amsterdam, Brussels, Bruges, Paris, 
Barcelona, Thessaloniki and it was a great Euro Trip. 
The Gondola ride in Venice or the wind at the top of 
Eiffel tower, the heritage of Bruges, the Goudy’s art 
in Spain, the beauty of Greece, the blinding snow at 
Mount Titlis, the Eurail travels, routing inter-coun-
try travels, night-outs at stations just to catch the 
morning train to the next destination, the stays at 
hostels—each of these moments is to cherish, not to 
forget the brilliant time we had with each other. We 
made some wonderful friends there and are glad to 
be in touch with them even now.
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Free
Falling!

4. According to you, what particular learning in your 
semester abroad will help you in the future? 

I believe the concepts that I learned there are very 
clear in my head and shall definitely stay with me in 
the times to come; the retention is definitely much 
more. Also as stated earlier, I believe that I had a lot 
to take from their approach to classroom learning. 
The friends we made there will always be cherished. 
I am sure the enriching experience that we had there 
will help us throughout the life.

5. One crazy experience or one memory that you 
might want to share with our reader.

I think sky diving definitely makes it to the list of 
crazy things that we did together in Europe. We 
dived off the plane at 14000ft and one has to actually 
do it to feel it.  The night when we had invited all our 
classmates to our home for a birthday party was one 
hell of a night. For more crazy experiences that may 
have been skipped here, we can take it offline. 
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Name      : Harinder Singh Pelia
College   : Nottingham Business School
Country : United Kingdom

The Bigger Picture!

1. Why did you choose this particular col-
lege or country for your exchange?

The whole point of going on exchange 
for me was to do much more than merely 
touching cities and getting photographed at 
the major tourist attractions there. I wanted 
to do a cultural deep dive into the country 
I went to and have random conversations 
with strangers at coffee shops. For things 
like this, going to an English-speaking 
country was important. Also, I wanted to go 
to the UK ever since I read the first Harry 
Potter book in Grade 5. 

2. How different was the classroom experi-
ence from that in India? 

The professors were absolutely brilliant and 
were very accomplished in their respec-
tive fields. The class size was substantially 
smaller than what I was used to in IMT. As 
expected there was an emphasis on applica-
tion rather than mugging up management 
concepts. Originality of thought was valued 
in the papers we wrote in the end. 

3. Tell us more about the cultural/social/ aspect of 
your sojourn?

The exchange was replete with amazing experienc-
es; drinking cider at the bar in Cambridge where 
Watson & Crick cracked the DNA code, seeing that 
house numbered 221B on Baker Street in London, 
eating the best fish & chips at Brighton, the memora-
ble conversation with a girl from Nuremberg on the 
coach to London, trying Kangaroo meat (It is hor-
rible!) in Birmingham, losing my Eurail pass on my 
second day in France. I wish I could go back and do 
it all again. 

4. According to you, what particular learning in your 
semester abroad will help you in the future? 

The best understanding of cultures you gain from a 
semester abroad is about your own and how it is so 
different from other cultures. The Brits were ex-
tremely warm and friendly and their zest for life had 
to be seen to be believed. The way they sat back on 
weekends to watch life pass by was something we In-
dians never do. We jump from one race to the other 
in life blindly, without stopping to rest and appreciate 
the finer things in life. My time in the UK, really did 
make me realise that it is important to look at the 
bigger picture and enjoy life now, and not postpone 
happiness to a future date. 
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5. One crazy experience or one memory that you 
might want to share with our reader?

I always saw blowing up money at casinos as a terri-
ble waste of resources. So, I went to the Casino Mon-
te Carlo in Monaco prepared to be out after playing a 
few rounds. The moment I stepped inside, I suddenly 
felt like a Bond villain and ended up blowing whatev-

er I had on me and went to the ATM inside twice. So 
my advice to everyone who goes to that casino in the 
future is this: Don’t go inside, it’s a trap! 
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Spanish Tango!

1. Why did you choose this particular college or 
country for your exchange?

The MBA course offered by Universidad de Navarra 
IESC is ranked among the best in the world. It was 
the prestige and the reputation of the college that 
made it an apt choice for me. Apart from this, it was 
a once in a lifetime opportunity-tzho spend a se-
mester in Spain, interact with a new culture, so the 
decision was an easy one.

2. How different was the classroom experience from 
that in India? 

The infrastructure of the college was quite impressive 
and majestic. Spread across a 150 acres of land, the 

university had more than 15 programs. The Univer-
sity had an amazing sports complex with facilities for 
all the sports that I can think of along with facilities 
for spa. The classrooms were state of the art and 
students had an option of booking conference rooms 
for group studies. Within the classrooms, an eclectic 
mix of students made sure that the discussions were 
rich and the atmosphere competitive. Emphasis was 
laid on scenarios which promoted application which 
made the classes interactive and gripping.

3. Tell us more about the cultural/social/ aspect of 
your sojourn?

During my term in Pamplona, the University had 
around 200 exchange students from all around the 

Name      : Naval Shevade
College   : Universidad de Navarra, Pamplona 
Country : Spain 
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world. The international student body of the univer-
sity organized regular get together events, planned 
outings and made it very easy for us to mix and 
interact with the other foreign students. I was for-
tunate to have met people from Ukraine, Syria, and 
Iraq which gave me a perspective on socio-political 
realities of these countries. Experiences of some of 
the students from these war-torn countries made 
me realize how lucky we are, I also came to value the 
freedom of the democratic process by which we elect 
our government.

4. According to you, what particular learning in your 
semester abroad will help you in the future? 

Apart from having made friends from across the 
globe, I have also realised the importance of culture 
and its impact on the way business is done, how 
individual decision making may differ as a result of 

interaction with different cultures. This has been an 
eye-opening experience for me.
 

5. One crazy experience or one memory that you 
might want to share with our reader?

Crazy Experiences? What happens in Spain stays 
in Spain! I had an American room mate who had 
work with an NGO on economic empowerment of 
the tribes of Kenya. His stories made me realise how 
important it is to travel and the how one can accu-
mulate immense knowledge onhh such trips.
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A Sojourn in France

Name      : Sushmit Sinha
College   : ESC Dijon
Country : France 

1. Why did you choose this par-
ticular college or country for your 
exchange?

Well, I have always wanted to live 
in France, mainly because of the 
rich history, including its signif-
icant involvement in the Second 
World War. Apart from that, hav-
ing had a prior exposure to French 
culture in another part of the 
world (Canada), I was always curi-
ous for a first-hand experience in 
France. And of course, the central 
location of France in Europe was 
an added advantage while travel-
ling to any other place!
 
2. How different was the classroom 
experience from that in India? 

The biggest difference that I ob-
served was the informality with 
which the classes were conducted. 
Being an international course, the 
professors relied on experiences 
from the diverse collection of stu-
dents to teach the topic of discus-
sion, instead of having a structured 
lecture. With more assignments 
and less of theory lectures, it was 
more of hands-on learning, which 
is somewhat lacking in India. 
Additionally, the interactions with 
classmates from various different 
cultures made it all the more inter-
esting.
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3. Tell us more about the cultural/social/ aspect of 
your sojourn?

The French are not known for their hospitality. 
Inspite of having learnt French before, the biggest 
challenge was, understanding the local way of speak-
ing French, which was very different from what I 
had learnt. That being said, the fact that there were 
so many international students stuck in the same 
boat as me made it an enjoyable challenge. And then 
there was the gourmet French food and the wine. 
The French are extremely proud of their bakeries and 
wines, and for good reason. Enjoying a hot Burgun-
dy wine with croissants in the chilly French weather 
became somewhat of a norm during those 4 months 
of the exhange, and I loved every minute of it!

4. According to you, what particular learning in your 
semester abroad will help you in the future? 

The fact that I was able to survive in France without 
knowing “their” French taught me a lot. It taught me 
how to adapt myself to such a different culture. Also, 

the experiences in the live projects gave me a great 
deal of knowledge about how businesses work in Eu-
rope. On a lighter note, now I know the differences 
between most types of wine!

 5. One crazy experience or one memory that you 
might want to share with our reader?

During the Easter vacations, my friend and I visited 
10 countries in 7 days, a proper backpacking Euro 
trip. We spent the days roaming around different Eu-
ropean cities and spent the night travelling in trains. 
However, on one occasion, we had a 4-hour halt at 
Venlo, a small town in Holland. Since it was past 
midnight, the station closed for cleaning and main-
tenance. This left us outside in the freezing cold with 
nowehere to go. After wandering about for a while, 
we found a restobar, into which we were welcomed 
by a homely Dutch family. They were so welcoming 
that those 4 hours passed by without us even notic-
ing.
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German Singularity of Focus!

1. Why did you choose this particular college or 
country for your summer exchange?

 Growing up I always had an admiration for every-
thing German. I had read about their efficiency and 
attention to detail. Of all the colleges that were open 
for exchange there was only one college which from 
Germany. Thus, I had no second thoughts before 
deciding to go to HHL for my exchange term. That 
being said, HHL is one of the best b-schools in 
Germany which made the decision making process 
easier for me.

2. How different was the classroom experience from 
that in India?

 There was a major change in the classroom setting 
from that in India. Firstly, the teachings were more 
application oriented than theory based. Also, the 
students were from diverse backgrounds and nation-
alities. There were students from 4 different conti-
nents and 15 countries, which increased the scope of 
discussions.
    The other aspect which was totally different from 
India was the focus on one subject at a time, instead 
of having 5 different subjects in a day. This factor 
certainly enhanced the learning process.

3. Tell us more about the cultural/social/ aspect of 
your sojourn?

The Exchange term provided me the opportunity to 
experience the cultural aspects of Germany and the 
German way of doing things. Even though they are 
bit circumspect in the beginning, Germans tend to 
open up once you become good friends with them. 
The German students in our class were very metic-
ulous in their approach and expected the same from 
us. Also, they are genuinely interested in India and 
how we as Indians function in all the chaos sur-
rounding us!
On a lighter note the exchange program taught me 
never to talk to a German about the quality of their 
different breads, a simple thing like buying bread 
can be an utterly confusing strategic decision thanks 
to the sheer quality, quantity and variety of German 
breads.
    
4. According to you, what particular learning in your 
semester abroad will help you in the future?  

The ability to function in a multinational setting was 
a key take-away which I think will help me in the 
future. For the first time ever, I had a flavor of how it 
is like to work in a team which includes people from 

Name      : Ankoor Banerjee
College   : HHL Leipzig
Country : Germany 

This photo was taken at Montserrat 
which is near Barcelona, the location 
provided for a bird’s eye view of the 
Barcelona city.
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various nations with totally different approach to-
wards work. While the German in meticulous in his 
planning, the Indian is more interested in finding a 
jugad. Integrating all this into a team, is an important 
learning from my term abroad

5. One crazy experience or one memory that you 
might want to share with our reader?

Even though there were a few crazy experiences I will 
go for an emotional one. The Exchange term provid-
ed me the opportunity to meet up with my brother, 
who is settled in England. This was a special moment 
for me, we were meeting each other after 2 years and 
the setting was the colourful and lively city of Barce-
lona. This family get-together, so far away from home 
is one memory which will be etched in my memory 
forever.

Name      : Ankoor Banerjee
College   : HHL Leipzig
Country : Germany 
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Aam Admi’s Budget?

Budget 2014 has been subjected to a 
lot of scrutiny and speculation ever 
since its announcement on the 10th 

of June. The aam admi had high hopes from 
the budget and therefore, much has been 
spoken about it from the industrial, national, 
and international point of view. While it has 
been well received by the majority, here’s our 
attempt to highlight what this budget has in 
store for the aam admi.

1) Tax reforms: The basic exemption limit 
has been raised from 2 to 2.5 lakh per annum 
.For the middle class section of the society 
that constitutes roughly 77% of the Indian 
population, an increase of Rs 50,000 in tax 
exemption limit comes as a breather, partic-
ularly after an increase in the cost of average 
basket of goods. The tax slab for senior citi-
zens has also been increased to Rs 3 lakhs.
2) New AIIMS, IITs, and IIMs: The government has allocated Rs 500 crore for setting-up 5 new IITs and IIMs 
across the country. A strategic focus on education drives huge investments into institutes of higher learning. 
There are plans to set up IITs in Jammu, Chhattisgarh, Goa, Andhra Pradesh and Kerala and IIMs in Himachal 
Pradesh, Punjab, Bihar, Orissa and Rajasthan. Government is also planning for the establishment of 4 new 
AIIMS which will not only result in an increase in the intake of prospective students of medicine, but also make 
specialized and affordable healthcare services available to a wider section of Indian populace.

3) Women’s safety and gender main-streaming: Women’s safety continues to be one of the burning issues in 
the country. In order to address this, the government has allotted Rs 150 crore for execution of new schemes to 
improve women’s safety in major metropolitan cities. Also, taking a proactive step towards gender sensitization, 
the government has proposed to have a chapter throwing light on this issue included in the school curricula.

4) Roads and smart cities: An amount of Rs 37,000 crore is allocated to tzhe NHAI and state highways for the 
development of roads and highways, with a specific earmarked contribution of  Rs 3000 crore for the North-
East. The ride is set only to get smoother for young Indians looking for jobs with government’s proposal to 
develop 100 smart cities. This move will accelerate urbanization, spur economic growth, and provide employ-
ment opportunities. 
 
5) Reduced price of goods: Cosmetics, footwear, apparels, precious and semi-precious stones, computers, lap-
tops and television sets got cheaper with the advent of this budget. Shop till we drop, shall we? And then call a 
taxi for the trip to home, because guess what, radio cab fares shall see a reduction as well.
 
The budget has brought a smile to most of the people. Having said that, a flying start of the fiscal year is antic-
ipated!
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Union Budget 2014 – Analysis
By Mukul Gupta, Coordinator - Club FinNiche

Amid ambitious expectations, the newly elect-
ed Finance Minister of India, Mr. Arun Jaitely, 
presented the Union Budget 2014 on July 10, 

2014. He was expected to create jobs, revive growth, 
improve government finances and make India a busi-
ness-friendly place both for international and domes-
tic firms. There has been much debate on whether he 
delivered a much needed change in the system of gov-
ernance in India. Let’s analyze each dimension one by 
one.

Taxation
In view of cases like the Vodafone Group Plc where 
the company was asked to pay withholding tax linked 
to its acquisition of what is now called Vodafone In-
dia Pvt. Ltd, it was expected that there will be a repeal 
of the tax law. The retrospective amendment by the 
then FM, Mr. Pranab Mukherjee, had allowed for the 
transaction to be taxed even after the Supreme Court 
of India decided in favour of Vodafone. Since then, 
multinational companies have been wary of doing 
business in India because of its “hostile” business en-
vironment.

Although Arun Jaitley did insinuate his intention to 
move towards a stable tax regime, the budget speech 
left much ambiguity on the NDA’s stand regarding 
retrospective taxation. General Anti-Avoidance Rules 
(GAAR) were again delayed as there was still no deci-
sion on whether they will be introduced in April next 
year. GAAR is expected to grant tax officers with wide 
and subjective powers by targeting tax evaders. The 
Goods and Services Tax (GST) also saw no defined 
timeline as the Centre and the State are still holding 
discussions on compensation mechanism for states. 
Jaitley also increased the much needed FDI limit in 
two key sector—defence equipment and insurance—
from 26% to 49%. 

Fiscal Reforms
The budget kept the fiscal deficit target constant at 
4.1%, same as the UPA. This target has faced a lot of 
criticism from economists for being too optimistic, 
given the fact that the government has already ex-

pensed 63% of the targeted budget. The rationale be-
hind this target is still not clear as was the case with 
the UPA Government.

It was also expected that the budget would crack down 
on unproductive and ill-directed subsidies. For this 
purpose, Jaitley announced the creation of an Expen-
diture Management Commission that would strive to 
achieve efficiencies in expensing government funds 
on subsidies.

To reduce the overall consumption of products having 
a detrimental effect on health (or increase tax revenues 
due to inability to raise duties elsewhere), the excise 
on soft drinks, tobacco and cigarettes was increased 
by whopping margins. In a candid confession, CBEC’s 
Member (Budget), Kaushal Shrivastav, said, “We had 
little scope in raising duties and had to find revenue 
raising measures. Cigarettes, pan masala and aerated 
water with added sugar affect health so we decided to 
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raise duties on these products.”

Business Environment & Infrastructure
The budget proposed to set up a Rs. 10,000 crore ven-
ture fund for start-ups. There was, however, no men-
tion on who would comprise the investment commit-
tee, preferred sectors for investment or the procedure 
to raise capital. Until these fundamental questions are 
answered and stringent accountability standards are 
set, a fund of this size would either remain largely un-
utilised or end up making too many bad investments. 
Not to forget the requirement for a highly competent 
team of professionals to identify most deserving op-
portunities. 

The budget gave a lot of attention to the infrastructure 
sector, but it made clear that the government would 
keep public-private partnership as the most preferred 
model of infrastructure development. A critical issue 
addressed was the unavailability of infrastructure fi-
nancing in India. Banks avoid financing long infra-
structure projects as cash flows are received only after 

the project is complete which takes many years. As an 
incentive to banks, the government has introduced a 
so-called 5:25 rule which allows banks to either reset 
or transfer the loan to another bank after five years. 
In addition, the government also offered concessions 
on housing loans and increased allocation under rural 
housing schemes to promote affordable housing.

The government plans to allocate a total corpus of INR 
37, 880 crores towards highway construction and ad-
ditional INR 3,000 crores to improve road connectiv-
ity in the North-East region. In 2014, the government 
has targeted the completion of 8,500 km of highway 
and development of 16 new ports.

For a budget which came after 10 years of UPA rule 
marred by high inflation, corruption, scams and high 
interest rates, many reforms were expected for busi-
nesses, outside investors and the aam aadmi. Did 
Arun Jaitley deliver? Seems he did try.
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A Mark-Maven’s Take on the 
Union Budget

In 2014, India witnessed an epoch making election 
which led to the formation of a government with 
one of the highest majorities in her history. Expec-

tations were, are and threaten to remain sky high. In 
the midst of this unbridled exuberance and optimism, 
the Finance Minister, Arun Jaitley unveiled his maid-
en Union Budget. 

The entire BJP campaign is a lesson in marketing, and 
the budget also tries to follow suit. A prime example of 
the former is ambushing the congress by transforming 
the ‘Chaiwalla’ smear into an innovative marketing 
platform (‘Chai pe Charcha’). The hype behind both 
the election and the budget was generated and created 
a stir much before their culmination. While the for-
mer took to social media and established strong con-
nections, the latter stuck to its target market by creat-
ing a frenzy of expectations among analysts on Dalal 
Street and their counterparts on TV.

The budget speech was politically correct, in more 
ways than one. Mr. Jaitley ensured that he mentioned 
at different instances what both Dalal Street and the 
Aam Aadmi wanted to hear. The very first paragraph 
of the speech mentioned in no particular order: the 
poor, the aspirational and the next generation. Nei-
ther was an opportunity missed to outline the effects 
of the indecisiveness and inability of the former gov-
ernment. That being said, Mr. Jaitley also alluded to 

his ‘predecessor’ on occasion and reiterated every tar-
get set by the latter. It was repackaging at its finest. The 
target figures for the fiscal deficit, revenue collection 
and the revenue taxes code were echoed verbatim. 
However, one must keep in mind that these figures 
were spoken of decisively and on no uncertain terms. 
The budget speech was a testament to the research 
abilities of Mr. Jaitley’s speechwriters. Days before the 
budget, big ticket names such as Nomura, PWC and 
KPMG were asked what they expected from the bud-
get. Almost synchronously, ‘Fiscal consolidation’ was 
the immediate response. Another expectation voiced 
by analysts was an increase in FDI limits. Barring FDI 
in retail, which was a hotly contested point of conten-
tion, FDI limits have been raised in insurance, defence 
and manufacturing. This was expected and has served 
to demonstrate the government’s commitment to at-
tracting foreign investors. This ‘buzz’ among one of 
‘NaMo’s’ target segments was captured and effectively 
incorporated in the government’s marketing commu-
nication (i.e. the budget).

The budget outlines lofty goals which seek to address 
all the problems with the current economy. The bud-
get speaks of bolstering growth, increasing FDI limits 
and attracting FII’s while ensuring fiscal prudence and 
fiscal consolidation. It can be argued that the finance 
ministry must set very difficult goals for itself as even 
partial achievement of these goals would be com-
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mendable. However, the goals seem to be an amalgam 
of the BJP manifesto and the former UPA’s initiatives. 
It must be noted that even though the BJP protested 
FDI in retail, there was no mention of it in the budget. 
In fact, many reports predict that lowering the limits 
now is unlikely. In this regard; it is evident that the 
budget did not excite investors, corporates and even 
the common man as much as expected. To explain 
this in marketing terms, the budget failed to highlight 
its competitive advantage. Similar figures to the UPA’s 
were espoused and similar yojanas were proposed.
However, a caveat needs to be put forth here. While 
the meat of the proposals and the targets might be the 
same, the symbolism behind everything was painted 
with a hue of deep saffron. The BJP-Hindutva brand 
was visible throughout the budget with names like 

Atal Bihari Vajpayee, Shyama Prasad Mukherjee and 
Deendayal Upadhyay resonating at various points 
during the speech. Further, there were many state-
ments which reinforced the voter’s choice by men-
tioning maxims like ‘Minimum Government, Maxi-
mum Governance’, ‘SabkaSaath, SabkaVikaas’. 

It is clear that the budget was well prepared and aimed 
to please all sections of the Indian populace. However, 
merely putting UPA wine (or should I say Chai) in a 
new saffron bottle does not resonate with the voters. 
That being said, it is too early to make a firm judg-
ment. While the budget was a tad below the election 
campaign in terms of marketing communication, it 
still is an excellent case study for any student of mar-
keting.

Mrinal Mantravadi
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Campus Journalist  
A picture with IMT’s myriad hues!

It’s the morning of 7th of June 2014 and I am stepping down from a cab 
near the gate of the Institute of Management Technology in Ghaziabad. 
Throughout my journey from Mumbai to Delhi I have been anticipating 

this very moment and what meets my eye is much more than what I had ever 
expected. As I start walking towards the hostel, I am guided by a member of 
the Student Affairs and Welfare Committee, giving me a glimpse of IMT’s ‘Of 
the students, by the students and for the students culture-Where students, in 
the form of clubs and committees, actively participate and manage majority of 
events and operations. Being a
management student, I find this colour of ‘Experiential Learning’ very entic-
ing. 

Since I have one whole day at hand before the registration, I use this time to 
explore the campus and along the way discover the ‘Fun ‘N’ Learn’ colour of 

Preeti Mhalgi

IMT. I am fascinated with its sheer expanse, variety of playgrounds and all the lush greenery. I cannot wait to 
jump into my sport shoes and hit one of the courts for a game of basketball or badminton. The amphitheatre 
beside the basketball ground is bound to become a popular hang-out. I can already imagine myself with a 
group of friends discussing a host of topics ranging from the most hated subjects to the coolest girls or guys on 
campus while sitting on the steps of the amphitheatre.

Slowly the day has progressed into the night and I am in my hostel room settling in for a good night’s sleep 
before the big day. The room is comfortable with basic furniture. The North Indian cuisines served in the mess 
are a treat for my taste buds. This colour of ‘Nurture’ is reassuring to me and all the other students staying away 
from their families.
Finally the day of registration has arrived. I get ready and enter New Academic Block to see my peers, many 
of them with their parents, standing in queues and filling up forms. Some are happy, some are surprised to see 
some old friends standing with them and some are already worried about what is in store for them next. But 
there is a general sense of achievement within each one of us on having made it to IMT. This pride comes from 
the colour of ‘Reputation’ this institute has.

The day has gone by. I have already made some good friends and am wandering through the campus with 
them. As we pass by the football field a tree catches my eye. The lonely leafless tree in the middle of the football 
field is the cynosure of all eyes, not only for its beauty but also for its uniqueness, which reminds me of a dream 
common to us all. Each one of us aspires to be unique and stand out from the crowd. And that is the most im-
portant colour of IMT, the colour of ‘Inspiration’ which it instils in us.

Campus Photo Journalist
Winning Entry by Tarnjot Singh
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Campus Buzz

PernodRicard Guest Lecture

The students of IMT Ghaziabad welcomed Mr. Jyoti 
Prakash Sahu, alumni of 1996 batch, for a guest lec-
ture on the application of marketing mix to develop 
brand equity and the art of managing brands over 
time. Mr.Sahu is currently working with Pernod Ri-
card as the zonal head of sales development. He has a 
diversified experience of working with global brands 
such as Britannia as National Key Accounts Manag-
er-Modern Trade, Pepsico as Manager-Business De-
velopment and HUL as Frontline Sales-Personnel 
Products Division. He provided valuable insights on 
the challenges and restrictions of liquor industry in 
terms of “Above the line” and “Below the line” pro-
motional activities. The session was very interactive 
with illustrations from brands such as Chivas, Royal 
Stag, Blender’s Pride, Imperial Blue, Fuel and Absolut 
as Mr. Sahu explained his points on the growth sto-
ry of the brands over the years, speaking in particular 
about the imagery, proposition, marketing communi-
cation and activation campaigns to appeal to the tar-
get market.  

Rank Global Services Guest Lecture

Mr. Rajiv Mathur, alumni of 1986 batch, paid a visit 
to the campus of IMT Ghaziabad for a guest lecture. 
He is currently working as the Director of Rank Glob-
al Services Company. The firm specializes in setting 
up of new brands, using retail communication as ad-
vertising media taking marketing communication to 
an entirely new level during the emergence of a new 
brand or while entering a new market. The firm also 
ventures into setting up international companies in 
India and managing relationships of international 
universities in India, Sri Lanka, Bangladesh & Nepal. 

Mr.Mathur cited the evolution of Dabur as a brand 
and product portfolio expansion to elaborate on 
brand strategy and brand architecture. He stressed on 
the importance of staying informed about the needs 
of consumers in order to position products that reso-
nant with the demand of market. 

IMTians at The Big Fight-Budget Session of NDTV 

On 10th of July, students of IMT Ghaziabad accepted 
invitation from the prime time debate of NDTV,the 
Big Fight,  hosted by Mr. Vikram Chandra. The dis-
cussion centered around the relevance of union bud-
get and the course of action necessary to realize the 
goals set by the BJP government headed by Mr. Nar-
endra Modi .The panel comprised of eminent person-
alities such as Mr. NK Singh (Member of Parliament, 
Economist, Civil Servant, Lobbyist), Mr. Manish 
Tewari (Congress spokesperson), Mr. Gurcharan Das 
(author), Mr. Tarun Das (ex-CII chief mentor), Mr. 
Mukesh Butani and Mr. Pawan Munjal (MD and CEO 
of Hero Motocorp). Students from the junior and se-
nior batch represented IMT Ghaziabad as part of the 
audience. It was an eye opening experience for the 
IMT students as the budget was analysed thorough-
ly by the industry stalwarts and representatives of the 
opposition party. The students were exposed to the 
intricacies involved in formulation of fiscal policies, 
leaving them animated and enlightened about the 
budget and policy scenario in India.
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NDTV – FIFA World Cup – A Look Back

To discuss football is a passion for those who actively 
follow the sport, but to do so on the national televi-
sion is a whole different experience. Hosted by Nikhil 
Naz on NDTV, the stage of the show was graced by the 
famous pundit duo, Paul Masefield and Scott O’Don-
nell. The discussion was largely centred on the ques-
tionable decision to bestow Mr. Lionel Messi with the 
prestigious Golden Ball award. Offering their insight 
on the great sports event in the world, the pundits 
discussed their arguments on the general perception 
of the public when it comes to awarding footballers. 
With the audience pitching in their opinions on the 
unforgettable moments of the World Cup, the show 
was a fitting look back at what was, unarguably, the 
greatest world cup ever.

Knowledge Konnect

Knowledge Konnect, organized by the Alumni Re-
lationship Committee and held on the 19th of July, 
invited Mr. Abhinav Sharma, Manager (Retail) at 
Adidas to conduct an insightful workshop on retail 
management, retail operations, visual merchandizing, 
marketing and training. Mr. Sharma has worked with 
brands such as Louis Vuitton Moet Hennessy, Titan 
Industries and Sab Miller. He was also involved with 
the marketing campaign of FIFA World Cup 2014 
conducted by Adidas. The workshop focused on key 
topics such as the distinction between large format 
retail and small format retail, the structure and suc-

cess of malls and the difference in the operation in 
metropolitan cities and tier-2 cities. Among the top-
ics of discussion were also the consideration factors 
while finalizing a location for retail business and the 
inevitable effectiveness of ATL over BTL. Mr. Sharma 
seemed optimistic of the challenges posed by e-com-
merce industry on the traditional brick and mortar 
stores and on the future of Omni channel retailing. 
With his expertise in brand activation, Mr. Sharma 
highlighted, with the help of visual aids, the strategies 
for driving traffic into stores and converting them into 
potential customers.

Guest Lecture on Sustainability Reporting 

The second year students availed themselves of a 
wonderful opportunity to learn about sustainabili-
ty during the guest lecture taken by Mr. Ashok Ba-
ran Chakraborty, the Chief Sustainability Officer at 
IICA, National Foundation for Corporate Social Re-
sponsibility, on the 21st of July. Before joining IICA, 
Mr. Chakraborty worked as the Executive Director & 
Chief of Carbon Management & Sustainability Group 
at ONGC. He steered the policy making, strategy for-
mulation, and sustainability reporting and program / 
project development in the area of sustainable devel-
opment at ONGC.

Mr. Chakraborty said that businesses of today are 
aware of the responsibility towards society and the 
environment and work towards a new paradigm of 
sustainable development that is based on the rights 
based approach of a green economy. He also spoke at 
length about the need to look at waste as a resource 
and capitalize on the opportunity besides introducing 
the students to several modern sustainability report-
ing techniques.  The lecture was informative and in-
spiring, and gave the students a new perspective on 
sustainable development.
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FIFA 2014 - In the Backyard of the 
Greats!

It’s an old adage to call football a game of two 
halves. The 2014 FIFA World Cup, in Brazil, was 
more of a game of two extra halves. A tournament 

which began ablaze with goals and glory ended with a 
superb piece of movement and finesse, deep into ex-
tra time, from the devastating German national team, 
who claimed their third World Cup in style.

Held in football’s own backyard, the World Cup had 
no dearth of shocks, surprises and con-
troversies. Be it Spain’s early elimina-
tion, or Colombia’s brilliant run to the 
quarter finals, or James Rodriguez’s 
emergence as one of the brightest tal-
ents in world football, the greatest 
sporting event of our times was a mes-
merizing success.

A storm of disgrace (as is common with 
world cups) came to the fore when Uruguay’s 
talisman Luis Suarez was banned for biting Ital-
ian defender Giorgio Chiellini, resulting in a 
furore among popular fans of the creative 
genius. Whether it was overshadowed 
by another genius in Lionel Messi is 
questionable, but there was no mistak-
ing the kind of impression stamped by 
the diminutive Argentinian, arguably 
the greatest player in the world, who, 
despite losing the final to Germany, went on to claim 
the Golden Ball.

It is certainly debatable as to whether or not Messi 
truly deserved the award, given the more consistent 
performances of compatriot Javier Mascherano, The 
Netherlands’ wing wizard Arjen Robben or Germa-
ny’s bastion between the posts, Manuel Neuer were 
overlooked for the man who was himself two goals 
shy of Rodriguez’s Golden Boot winning 6 goals 
achievement.

If measuring success was easy for the viewers, there 
were few explanations for Spain’s dismal performance 
in the group stages. The defending champions, gener-
ally rampant in their tiki-taka style of football, were 

overwhelmed by first, the Dutch, and then the im-
pressive Chile, to be eliminated. Whether it is the be-
ginning of the decadence of possession based football 
cannot be said, but there is no denying the fact that 
quick counter-attacking football has now come to the 
surface and is taking over the reign of its fallen prede-

cessor.

Cries of joy, tears 
of sadness and mo-
ments of magic 
aside, if there was 
ever a time when 

football was the 
true winner, this 
was it. Matches were 
streamed on their 
laptops by those in 
their rooms, the 
canteen was always 
jam packed with 

football fanatics 
even till the 
wee hours of 
the morning. 
E nt hu s i a s m 
wasn’t restrict-
ed to just the 

hostels, even certain fac-
ulty members would make sure there were no submis-
sion during the days of the semi final and final match-
es.The fans of the beautiful game could not have asked 
for a more engaging tournament, fashioned supreme-
ly by the winning German team and if there was any-
thing disappointing, it was that all good things must 
come to an end.
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Faking News

Inspired by Game of Thrones, frustrated Engineer turned MBA student requests APO to Quiz by combat
IMT, Ghaziabad: Support for the frustrated first year student Frustu Engineer rises tremendously as he 
approached the APO to file a written petition to introduce the new method of “Quizzing By Combat”.

Speaking to IMTimes, Frustu  says “Coming up with this innovative method of quizzing aims to enhance 
peer to peer learning and knowledge exchange measures. You just nominate someone who you think can take 
the quiz on your behalf. I even circulated a google form to know about everyone’s strong and weak subjects 
and the responses so far have been very encouraging.” Frustu’s friend and proposed champion for Economics 
and Accounting, Eco Dude who is a graduate in Economics Honors from DU says “It was a tough but prof-
itable decision. Since I have agreed to become Frustu’s champion, he has agreed on giving me his share of 
rasgullas every week in the mess. Also, my chai and coffee bills at the Nescafe will be taken care of.

Frustu interrupts, saying that, “This may be subject to harsh appraisal if the average score drops below 7. Of 
all the subjects, Accounting and Economics in particular have taken a toll on me. Whenever I hear the word 
ledger, a wide smile on a mean face saying ‘Why so serious?’ pops up. I just can’t help it. We have 7 subjects, 
and none of them have algorithms! It’s impossible for me to approach a case study without drawing its class 
diagram first!” 

Frustu draws his inspiration from Tyrion Lannister. According to him, “If a 4”5’ man can convince the people 
who hate him the most in a land where killing is the national sport, so can I. At least I’ll get some brownie 
points for out of the box thinking.”

FAKING  NEWS
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