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uote
UnQuote“

“

From the 
Editors’ Desk

“I believe in everything until it’s disproved. So I believe in fairies, the myths, dragons. It all 
exists, even if it’s in your mind. Who’s to say that dreams and nightmares aren’t as real as the 
here and now?” 
                                                                                                                                              -John Lennon

“It’s the oldest story in the world. One day you’re seventeen and planning for 
someday. And then quietly and without you ever really noticing, someday is to-
day. And that someday is yesterday. And this is your life.”
                                                                                    - Nathan Scott, One Tree Hill

“Of course it is happening inside your head, Harry, but why on earth should that mean that it 
is not real?”
                                                               - Dumbledore, Harry Potter and the Deathly Hallows

Courage and faith are the pillars on which the successes of tomorrow rest. To have a per-
sonal brand of fire, a focussed drive to prove our worth to one and all, is to be a juggernaut with a 
singularity of purpose that defies any entity or obstacle that stands in your way. While the arrival 
of the winters signalled the arrival of sloth and comfort of longer colder days, the average IMTian 
finds no solace with the two and subscribes to a famous aphorism by Arthur Conan Doyle- 
“I never remember feeling tired by work, though idleness exhausts me completely.” 
This edition of the perspective tracks that journey as the denizens of IMT Ghaziabad went on to 
participate and win in several prestigious competitions organised by some of the largest corporate 
entities of India such as Mahindra, Marico, PepsiCo and many others in the month of November.
December is also when the two years of intense labour, hard work and effort come to fruition 
as the senior batch prepares for their trial by fire – the final placements. Some have found their 
dream roles and are ecstatic; some others are still in the quest for the best fit. We bring to you arti-
cles with opinion pieces on diverse well researched topics on the BRICS Nations, Urban planning, 
E-commerce, Knowledge Management and many more. We hope you find them informative and 
thought-provoking. And to take the stress away, we present to you the faking news which takes a 
light-hearted dig at the recruitment processes in B-schools.
Campus Buzz carries highlights of Passion, the annual management and cultural fest of IMT. We 
also have a cover on the All China Youth Federation hosted by IMT Ghaziabad which saw dele-
gates from China interact with students and faculty. An informative guest lecture series organised 
by FinNiche the finance club which saw eminent speakers such as the regional director of the RBI, 
Shri Deepak Singhal and Dr. Sudipto Mundle, a member of the 14th Finance Commission of In-
dia makes for an interesting read. Also featured are the final results of the recently concluded intra 
college sports event – League of Titans, followed by some candid shots of the much awaited and 
enjoyed Pizza Night and Onam festivities. 
Last but far from the least, we have two ‘Artist of the Month’ features in this issue. First, we have 
Jose Roberto Nunez, an exchange student from Mexico’s prestigious IPADE Business school, who 
enthrals us with a detail on the digital post-production process in the media and entertainment 
industry, followed by, an interview with Kartik Srinivas, a second year marketing student, who 
regales us with his experiences as an amateur stand up comedian.
We hope you have as much fun exploring this edition of The Perspective, as we have had collabo-
rating to get it together for you!

Happy Reading!

“Sometimes when I’m talking, my words can’t keep up with my thoughts. I wonder why 
we think faster than we speak. Probably so we can think twice.”
                                                                                          - Bill Watterson, Calvin & Hobbes

“I hope that in this year to come, you make mistakes. Because if you are making mistakes...
you’re Doing Something.” 
                                                                                                                                     - Neil Gaiman

“How wonderful it is that nobody need wait a single moment before starting to 
improve the world.” 
                                                                                                                  - Anne Frank
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Runners  Up of Mahindra War Room:
Dare Dreamers!

The campus of Institute of Management Technology, Ghaziabad was abuzz with excitement and activity 
as the launch of Mahindra War Room Season 7 came closer. The campus launch of MWR is always an important 
event on campus and the scale increases with every year. Season 7 came to IMT, Ghaziabad with the theme Dare 
to Dream.

The already enthusiastic students of the institute were filled with more fervour when esteemed members of the 
Mahindra fraternity graced the picturesque campus of IMT. Mr. Sugato Majumdar from Club Mahindra in-
troduced the innovative techniques and approaches like Shadow Board and B-HAG through which Mahindra 
aims to be among the top 50 most admired companies in the world by 2021. The students were enthused by 
the innovative CSR activities of Mahindra like Nanhi Kali and it truly motivated IMTians to think beyond the 
commercial aspect of business.

With the inspiration to ‘dream the impossible’ and 
present audacious ideas, Mr Varun Manglik, a proud 
alumnus of IMT Ghaziabad, introduced the changes 
in this season of MWR. This year, instead of 23 cases 
from a number of sectors, the participants would be 
given 15 standardized cases to choose from.
The top 8 teams of the competition would present 
their case solution to Mr. Anand Mahindra. With op-
portunities like pre-placement interviews for the win-
ners and the runners-up along with heavy cash prizes, 
the enthusiasm in the students was invigorated and 
this season is bound to see overwhelming participa-
tion from IMT.
Being a campus winner is an enormous achievement 
in itself and gets you one step closer to winning the 
coveted competition. Team Dare Dreamers with 

Harinder Singh Pelia, Avinash Jha, Rishabh Raj and 
Rohan Matthew as the members, won the campus 
round at IMT Ghaziabad. The four gentlemen worked 
day in and day out for three months, meeting every-
day and travelling the country extensively to gather 
insights and relevant information to help them un-
derstand the case better. The absolute focus paid off 
when after over a hundred qualitative and almost 150 
quantitative interviews with people from all strata of 
the industry, the team finally delivered the winning 
presentation. They knew they had impressed and 
enthralled the audience along with the judges when 
the standing ovation was followed by a “We have no 
questions” by the representatives from Mahindra and 
Mahindra.
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The case study competition by Marico called Over The Wall divides the campuses into four functional 
pools: Sales, Marketing, HR and Operations. Teams from each campus solve only the Function Case Study 
which has been allotted to them. IMT Ghaziabad was allotted the Marketing function. The highly creative 
team, Rap God, with members Rahul Singh, Poornima Sharma and Adit Grover were the campus winners.

Marico Over The Wall: 
Ideate! Innovate! Implement!

With the new government making pivotal reforms in the economic policies, it is necessary to know the nit-
ty-gritty of the new policies being implemented, their reason for existence and their effects. Owing to the 
same, Club FinNiche, the Finance Club of IMT Ghaziabad, invited Dr. Sudipto Mundle, a member of the 14th 
Finance Commission of India, to throw some light on economic performance post implementation of the new 
government policies.

The session primarily focused on the new developments of the Modi government and whether such reforms 
would be feasible in the next 5 years. Dr. Mundle made preliminary remarks on drivers of capitalism which 
include the role of intangible things: for instance, market sentiment, quality of entrepreneurship and the qual-
ity of skilled staff. Dr. Mundle emphasized on the expectations which have phenomenal effect on market. He 
also expressed the effects of other economic and natural factors on the economic performance of a country. 
Specifying on how weather shocks, war and extreme events were becoming frequent because of climate change, 
he iterated that government can prepare to reduce loss but cannot eliminate weather shocks completely. The ef-
fects of quantitative easing in the US and Japan could be mitigated but cannot be controlled completely, he said. 

Dr. Munde was vocal about the problems which needed to be addressed due to the policy paralysis - grid lock, 
power crisis, infrastructure and the enormous burden of subsidies in our budget. However, a positive signal 
was given by decreased oil prices, which in turn decreased balance of payments; hence the subsidy given on oil 
could be moderated.

Further, Dr. Mundle added how the new Government has made pivotal changes by implementing reforms such 
as labour laws and the new Land Acquisition Act, Goods and Service Tax (GST), disinvestment of PSUs, easing 
of private equity, FDI in defence industry, the new coal mine auction policy, Jan Dhan Yojana and Swachch 
Bharat Abhiyan. The implementation of GST would, in his opinion, surely contribute in increasing the revenue 
and uniformity in tax collection. He advised the Government to invest in certain sectors such as education and 
infrastructure which were being supplied through the disinvestment of PSUs. 

                                                                                                                                                                    -Team FinNiche

       Lecture on new government policies
                                            - Dr Sudipto Mundle 
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Dr. Bibek Banerjee, Director, IMT Ghaziabad, added to the welcoming and highlighted  the individual aspects 
of the crucial Indo-China relationship and how it could be strengthened for the benefits of both the nations.  
He cited personal examples and emphasised the importance of mutual cooperation between the two countries. 
Dr. N L Ahuja, Dean, IMT Ghaziabad, then addressed the gathering, speaking of cultural bonding and how the 
two countries could learn from each others’ strengths in the manufacturing and IT Services respectively. Dr. 
Changkui Zhou, on the other hand, gave us a different perspective on the benefits and strengths of Indo-China 
relationship, focusing on the mistrust between the two countries which were heading towards economic dom-
ination of Asia.

The gathering was then open for a networking session where IMT faculty, students and the delegates interacted 
with each other. There were questions from the Chinese delegates on the various policies and placement op-
portunities at IMT which were answered by our very own Mr. Vishal Goel, Head – Corporate Relations. The 
students from IMT Ghaziabad answered various questions and helped in creating a positive environment all 
around. A memento of appreciation was handed to the Chinese delegation by our Director, Dr. Bibek Banerjee.

The informal talks continued even on the High Tea where one-to-one interactions took place between both 
the sides. Honouring the Chinese traditions, gifts were exchanged between the delegates and the students. The 
delegation from China was overjoyed with the warmth, hospitality and inquisitiveness of the students at IMT 
Ghaziabad leaving the event a grand success.

                                                                                                                                                                       -Harshul Sharma
                                                                                                                                                    Team IRC

IMT hosts All China
Youth Federation

On 17th September, 2014, IMT Ghaziabad hosted a delegation from the “Land of the 
Dragon”, China, at our campus as a part of their India tour. In a bid to support the endeavour 
to create one-to-one interactions between the youth belonging to the two countries, the Minis-
try of Youth Affairs and Skill Development, Government of India, helped us in organizing this 
event where a delegation of 100 members from China visited and interacted with the students 
from IMT Ghaziabad. 

This tour came at an opportune time when the President of China, His Excellency Xi Jinping, visited India, 
from 17-19th September 2014, as a part of trade and confidence building talks. The delegation had people 
from diverse backgrounds including entrepreneurs, students, faculty members, Government officials and stu-
dents.

The delegation was received by our Associate Dean, the International Relations Committee (IRC) and Dr 
Jayanthi Ranjan. The latter welcomed the delegates, led by Dr. Chagkui Zhou, Vice President, All China Youth 
Federation, with an inaugural speech followed by the traditional lighting of the lamp. They were introduced to 
the various aspects and features about our college and the education system in India. 
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Commercial Banks are in the business of risk, i.e., either the risk of making a loss or the risk of experiencing 
some unanticipated outcome. These risks are completely inherent to the banks as they are involved in the pri-
mary activities of the banks - borrowing and lending. The most obvious risk is credit risk which puts a question 
mark on the credit worthiness of the lenders that whether they are financially strong enough to repay the loan 
in the near future. This risk leads to the generation of what are called non-performing assets (NPAs), where 
lenders have defaulted in repaying their loan. It eventually drains out the profit and hampers the equity value. 
A bank needs to be liquid enough to meet unforeseen cash demand in the economy and in the process, faces 
liquidity risk. Talking about solvency, generally, commercial banks hold some investments in their balance 
sheet which are again enveloped by market risks and interest rate risks. Consistent fluctuations in the market 
sentiments and movement along the interest rates place a bottleneck in achieving efficient solvency by the 
commercial banks. Apart from the internal risks, exogenous risks also loom large. Factors such as legal risks 
and regulatory framework also drive the profitability and efficiency level of commercial banks. A bank has to 
perform within the benchmark set by the pinnacle authority, i.e., the Reserve Bank of India (RBI). Hence, any 
change in the regulatory framework or any addition or deletion or modification of any clause is most likely to 
have a simultaneous effect on the profitability level of commercial banks and ultimately show its impact on the 
overall health of the economy. 

This year, on the Independence Day, our Prime Minister, Mr. Narendra Modi announced an action plan for 
financial inclusion. It includes not only opening new bank branches in unbanked or rural areas but also ex-
panding the reach of financial awareness to everyone, without the slightest exaggeration. As more people start 
banking and saving, the more will be the capital formation which will help in the betterment of the economy. 
People open a bank account in a very casual way and later on they become victims of hackers. Hence, special 
emphasis has been given on KYC (Know Your Customer) norms which is an initiative in filling the lacuna 
between Banks and Customers. Supporting this action plan, RBI announced to issue licenses to small, niche 
banks. There can be big highs and equally big lows in the financial sector of the Indian economy but measures 
taken by the Government as well as the RBI will expedite the growth momentum of the economy taking care 
of all other factors. 

                                                                                                                                                                    -Team FinNiche

Risks in Commercial Banks and
Financial Inclusion
                                                   -Shri Deepak Singhal, 
                                                         Regional Director,            
                                                     Reserve Bank of India

                    From Newspaper to New Paper!

Umeed ki Udaan was a live project undertak-
en by the IMT Ghaziabad chapter of Enactus to make 
IMT Ghaziabad a completely waste paper free campus, 
develop the skills of the underprivileged section and to 
create a sustainable business model for the women in 
the country.

Enactus acts as an embodiment of inspiration by col-
lecting all the waste paper produced in the campus 
and then recycling them. The recycled paper is used 
to make notebooks that are sold to the students. The 
revenue is shared with NGOs that help the underpriv-
ileged.

The project was started in 2012 by the students of En-
actus, IMT Ghaziabad. In 2013, the team collaborated 
with one of the oldest NGOs in the Delhi-NCR re-
gion - Gram Niyojan Kendra - to reach and include 
the women of Raespur village in the project on a long-
term basis and create a model which could be success-
fully transferred to them after scaling and stabilizing 
the project. As of now, more than 5 tons of waste pa-
per has been collected from the Institute campus. The 

collected waste paper is handed over to a recycling 
agency and the receivable from it is used by the Self 
Help Group (SHG) of the village of Raespur (target 
group women) to make notebooks in their home. 
The necessary equipment to bind notebooks have 
also been gifted by the Enactus IMT Ghaziabad team. 
Standard wage rates are defined for the contribution 
of the SHG towards this activity and accordingly, they 
are paid.

The major achievements of the project include: 
      (a) Continuous employment generated    
            for 4 women
      (b) Skills imparted to more than 10 
            women about notebook binding

The team is targeting to reach at least 2 new colleges in 
Ghaziabad this year in its plan to scale up the project 
and seek sustainability in this noble cause.

                                                   -Team Enactus

Umeed Ki Udaan
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BRICS is a group of emerging economies and it draws its name from the initials of the five member coun-
tries. The Head of States of Brazil, Russia, India, China and South Africa agreed to set up a “New Develop-
mental Bank” and a currency reserve pool is their first concrete step in reshaping the western dominated 
international financial system. The 6th BRICS Summit meeting 2014 was held on 15 July & 16 July at For-
taleza, Brazil. The bank will have an initial capital of $50 billion and all the five nations will have an equal 
stake in the bank by contributing $10 billion each.
The bank will be headquartered in Shanghai, the business capital of China and will be headed by India for 
the first five years, followed by Russia and Brazil. China will preside only after 2 decades. The bank will have 
a President (an Indian), a Board of Governors Chair (a Russian) and a Board of Directors Chair (a Brazil-
ian). There are few questions that we would want to deliberate on such as what the purpose of the BRICS 
Bank is, why have these countries created it now, and what implications on the global financial landscape 
does it have.

Purpose
The purpose is relatively evident. The capital base will be used to finance infrastructure projects and sus-
tainable developmental projects in the BRICS countries initially but other low and middle income coun-
tries will be able to apply for funds at a relatively low rate of interest. They have also created a Contingency 
Reserve Arrangement (CRA) of $100 billion to provide additional liquidity protection in case of balance of 
payment crisis. The CRA, unlike the initial capital of $50 billion, is funded 41% by China, 18% by Brazil, 
India, Russia respectively and 5% by South Africa.

Need
There has been a growing dissatisfaction with the Bretton-Woods institutions and this has been a factor 
influencing BRICS nations to create their own alternative financial source. This is evident from the dispro-
portionate voting power that favors the US with 16.75% voting power followed by Germany, France and 
UK with 14.39%, compared to a total 11% for BRICS nation out of which China has 3.8% voting power. 
This hardly reflects the economic force of China and India and other BRICS nations. These western insti-
tutions would often come up with restrictive clauses which were detrimental to the developing nations in 
the long run. Lack of reforms to facilitate more representation and reduction in  the influence of developed 
economies, and reforms conducive to the developing nations have resulted in setting up of NDB.

Implications
NDB setup on the lines of IMF and World Bank will eventually change the face of international devel-
opment finance. Developing nations hope that NDB will eventually challenge the hegemony of IMF and 
World Bank over a number of issues such as funding for infrastructure projects in developing nations, 
providing emergency assistance and funding, policy lending and funding to conflict-affected states.
The BRICS Bank is unlikely to replace IMF and World Bank in the near future as they remain the most 
powerful players in the global economy. However, in the long run, the competition between them will in-
tensify and the final result will depend upon the balance of power between the two sides, i.e., Developed 
Nations and Developing Nations.
                                                                                                                                        
                                                                                                                                                          -Shailesh Periwal

BRICS Bank: A Bird’s Eyeview                         What’s in a date?      

The 31st of October which seemed to 
be a rather inert date till a few weeks ago, is 
now the centre of an all new tussle with de-
bate over whether this date should be used to 
mourn the assassination of Indira Gandhi or 
celebrate the birth of Sardar Vallabhbhai Patel. 
The political overtones are only getting shrill-
er with the day being declared as the Rashtri-
ya Ekta Divas, a move being looked upon as 
an attempt to dilute the loss a certain national 
political party suffered.

The real issue that lies beneath all this, however, is 
whether it befits a nation as wise as ours to celebrate 
birth or mourn death rather than highlight the work 
done by each of these leaders. Both of them were 
charismatic personalities, unique in their own ways. 
While Sardar Patel is largely attributed with carving 
a united India from over 500 self-governing princely 
states, Indira Gandhi showed political prowess with 
her leadership during the 1971 war with Pakistan, 
in which India emerged victorious. However, these 
achievements, and many more find little mention in 
our history books, and the result is a generation that 
is more aware of their genesis and demise, than of the 
feats they achieved while in power.
Another question that needs to be answered is wheth-
er it is even valid to celebrate one day in a calendar 
year as the day of national unity, particularly when a 
part of the national capital grapples with clashes that 
were said to have a communal undercurrent. And all 
these events spanned only a few days from what we 
will now call the National Day of Unity. Why then, 
do we try to force feed the concept of unity in a twen-
ty-four hour window when newspapers are sprayed 
with incidents of hate crimes and clashes round the 
year? Why not have efforts more concrete to propaga-

te “Sarva Dharma Samabhava”, to strengthen the so-
cial fabric, to be able to make people see beyond petty 
boundaries of caste, creed and religion, for example 
talking more openly about the teachings of each rath-
er than leaving the job to fanatics and clerics? On sim-
ilar lines, will it be fair to evoke a shimmer of hope 
in the lives of the kin of the 3325 odd Sikhs who lost 
their lives in an act of sheer vengeance? Thirty years 
on, justice still eludes them. The point is very simple, 
it is high time we as a nation come of age and concen-
trate on how the Sardar did what he did and how we 
can carry the baton today, on easing out the animosity 
that still exists in the hearts of those who lost their 
dear ones in a shameful act of “revenge” and address 
both sides of the issue on why Indira met the fate she 
did and its aftermath. Let not the urge to unite a na-
tion of a billion plus people or bring justice to embit-
tered families while lamenting the loss of a brilliant 
leader boil down to one day in the entire year. We 
should strive every day, to carry forward the positives 
of what they left behind.

As a citizen of a young India, I would be happier be-
ing part of a continuous movement for betterment 
starting from a 31st of October than be caught in a 
mesh of celebrations of persons, instead of personal-
ities deemed national heroes more forgotten than the 
others, for our history is replete with such examples, 
more than the number of days the Gregorian year 
holds. The views mentioned above are all but some-
one else’s, but these views find place in many a mind 
of my day and age. It is only a matter of time before 
they came out on paper, seeking answers from anyone 
who could give them.
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E-Commerce

E -Commerce has redefined the phenomenon of purchasing and spending over the last 
few years. The idea of spending money online has grown in size and popularity. It has 
taken the  Indian business by storm where it has major contribution in growth of 6-7% 

even during times of global economic downturn. Thanks to the breakthrough innovations in 
cyber protection, e-commerce is now widely accepted form of business and transactions.

2014 has been a happening year in the e-commerce 
world. Alibaba, Flipkart, Amazon, Snapdeal have all 
been making news headlines this year. 
The E-commerce world got more competitive this year 
with a pivotal role played by world’s largest online re-
tailer Amazon in India. Amazon.in is a pale shadow of 
the parent site and follows marketplace model as India 
does not allow FDI in direct online retail.  Prior to its 
coming in India, Amazon had its presence through its 
price comparison site Junglee.com which was started 
to gain insights on Indian market and customer be-
havior. Amazon India had been aggressive in its mar-
keting strategies with all promotions and advertising 
activities, making it achieve $1billion sales already. 
But that’s just the beginning. “We have reset our target 
much higher and are already on our way to figure out 
how we can get there. It’s been a massive momentum 
for us so far,” says Amit Agarwal, vice-president and 
country manager for the global online marketplace. In 
July 2014, Amazon.com announced further $ 2 billion 

investments in India with expansion in the existing 
categories and innovating new categories for Indian 
customers. Amazon India also entered into strate-
gic alliance with Indian retail pioneer Kishor Biyani 
led-Future group to sell its merchandise exclusively 
online.

The coming of Amazon had created a major havoc 
in Indian e-commerce industry and the recent au-
tumn-winter festive period was the biggest witness of 
this competitiveness. This year Diwali shopping start-
ed a month before the festival. October 6th was the 
biggest shopping day India has ever witnessed online 
with Flipkart’s ‘Big Billion Day’, Snapdeal’s enthusi-
astic ‘Bachate Raho’ campaign and Amazon’s ‘Online 
shopping dhamaka’ pitting against each other. It is a 
great example of guerrilla marketing. 
The Big Billion Day was a blockbuster turned fiasco 
for Flipkart with $100 million sales in only 10 hours. 
Flipkart marketed the campaign extensively online 

and offline with emails floating to the customers and 
ads on YouTube, Facebook and other social platforms. 
Started at 8 am and by 2 pm most of the orders were 
put on pending status and products were showing ‘out 
of stock’. Woes did not stop here. Many incidents of 
price anomalies, technical glitches and order cancel-
lations were reported. These unpleasant glitches and 
experiences led the Bansals to apologize to the cus-
tomers through jointly written emails. 

Another big happening in the global e-commerce in-
dustry was Alibaba’s IPO. China’s biggest marketplace 
was founded in 1998 by Jack Ma and 27 other founding 
members (Lakeside partners). It is a group of e-com-
merce companies providing online wholesale and re-
tail services in B2B as well as B2C markets. Alibaba.
com went public first on Hong Kong Stock Exchange 
in 2007 but had to delist itself in 2012 because of the 

group’s governance structure. After delisting in 2012, 
there were many speculations regarding company go-
ing public again and 2014 witnessed Alibaba’s debut 
on U.S. Stock Exchange. Major companies like Twitter 
and Alibaba going public on the NYSE has made the 
US Stock Exchange the world’s largest stock exchange.

Digital companies will expand investments in per-
sonalization, digital marketing, web analytics and big 
data in order to tap India’s approximately 200 million 
social network users. The e-commerce world is un-
doubtedly, immensely dynamic and does not look like 
it will lose its dynamic charm for a long, long time.

                                                                     -Isha Dwivedi
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       Advent of Digital Journalism

  “One change always leaves the toothing for another”

Our generation has been at the forefront 
of a rapid change in the pattern of knowledge con-
sumption among masses. In the older days, it was 
common to witness people sitting in coffee shops, 
perusing newspapers or engrossed in deliberate 
discussions, in pursuit of justifying their take on a 
topic. Nowadays, such discussions indeed happen, 
involving sharing of differing points of view, but the 
communication platform has transformed. 

With the advent of information technology, the print me-
dia is being increasingly overtaken by the social constructs 
of the digital realm. A student waiting for her turn at a job 
interview may be seen skimming through the latest policy 
measures announced by the Prime Minister Modi on her 
cellphone. Some of us would rather go through the news 
headlines on tablet apps than picking up some papers to 
read. Why? The new knowledge sharing paradigms up-
date in real-time. Infographics and other digital portrayals 
await being brought to life by a mere touch. No doubt this 
is convenient, but is there another side to this evolving nar-
rative?

Would it be correct to state that by following such trends, 
we are letting ourselves be manipulated by propaganda 
tools that the communication channels feed us? It is no 
secret that such mediums run extensive algorithms to cus-
tomize for every individual visiting them, and on the basis 
of the user’s history, show only  information ‘relevant’ to 
the specific customer. Such selective dissemination may 
hold no difference to an everyday Joe but a 16-year old 
would mostly end up getting news pertaining to cricket 
alone. A similarly-aged girl who likes to stay in the know 
of haute couture may not learn about the Unity Day, not-
withstanding the debate surrounding the perceived merits 
of organizing an exercise like that.  Surely she deserves to 
know better, and the responsibility is on us to keep the tra-

ditional media alive and running.

Machiavelli rightly said that “One change always 
leaves the toothing for another”. But like always, 
it’d be up to us to accept the change, and even 
if we do, transition for the better. To that great 
quote, I’d dare add a lesser one by Churchill:

 “To improve is 
to  change; to be
   perfect  is  to         
   change often”

                    
                     Knowledge Management

Knowledge management emerged as a sci-
entific discipline in the early 1990’s. Its objective is 
to manage and maximize the intangible assets of the 
organization and helping in the transformation of or-
ganization strategies to increase the effectiveness of 
the organization. Knowledge management is the next 
stage in the evolution of organizational transforma-
tional strategies. Total Quality Management, Business 
Process Re-engineering, learning practices are the in-
gredients of knowledge management to strategize the 
organizational learning. Efforts to implement these 
strategies brought about the realization that a knowl-
edge perspective is a requirement for competing in 
this challenging environment. 

Knowledge management may have different meanings 
depending on whether the perspective is coming from 
Operations, Organization Development, Information 
Technology or Finance. Many perspectives can be in-
cluded for knowledge management:
    (a) Techno-centric, with a focus on technolo 
          gy, ideally those that enhance knowledge      
          sharing  and creation
    (b) Organizational, with a focus on how an    
          organization can be designed to facilitate   
          knowledge process best
    (c) Ecological, with a focus on the interaction of          
          people, identity, knowledge, and environmental   
          factors as a complex adaptive system akin to a    
 

             natural eco system
       (d) People, process, technology, culture, structure,  
             depending on the specific perspective
 
Knowledge management efforts typically focus on or-
ganizational vision, such as improved performance, 
competitive advantage, innovations, sharing of orga-
nizational effectiveness. There can be a distinguished 
focus on the management of knowledge as a strategic 
asset and a focus on encouraging the share of knowl-
edge. KM efforts help individuals and groups to avoid 
re-inventing the wheel, to reduce training time for 
new employees, to retain intellectual capital as em-
ployee’s turn over in an organization, and to adopt 
to changing environments and markets (McAdam & 
McCreedy,2000) (Thompson & Walsham, 2004) as 
knowledge management programs can often lead to 
greater innovation, better customer experiences, con-
sistency in good practices, knowledge access across a 
global organization, and other organizational benefits.
Despite conceptual variety and richness, there re-
mains a continuing need  for studies that map knowl-
edge based view domain and establish some associa-
tions between variables within the field of knowledge 
management and innovation.                                           
                                                   -Dr. Surinder Chawla
                                                               PhD Psychology

Dr Surinder Chawla is a professor of OB and HR at 
Medicaps Institute of Techno Management, Indore                               
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Everyone claims to want a city, but no one here wants city living. City living by its   
definition is crowded. It is tolerant of other people. It is dependent on a sophisticated 
population that makes a hundred compromises daily so that they can benefit from 

the collective energy that a city generates.–Robert N. Davis, Judge, United States Court of  
Appeals for Veterans Claims.

  Selling and the City: A discourse on urban marketing

It is within the very walls of that bustling city, howev-
er, that the marketer finds the most vibrant set of peo-
ple clamoring for their ever-growing list of needs and 
desires to be fulfilled. It is, firstly important to bear in 
mind that rural markets and marketing are not being 
understated in any way, but that the differences be-
tween them and urban marketing are being appreciat-
ed, and a more conclusive and precise approach is thus 
being sought for each of the two. 
Urban and rural communities have historically had 
different demographics, interests, methodologies, and 
opportunities. While the major communications boom 
of the late twentieth century –most notably the advent 
and viral spread of the Internet  is undeniably blurring 
the lines somewhat, there are still broad differences. 
These differences, more often than not, necessitate var-
ied marketing strategies for companies who wish to sell 
to either or both of the markets.

In the strictest sense of the term, urban marketing im-
plies selecting a few optimal ways of organizing, and 
subsequently, projecting cities to meet the require-
ments of the target segments that are interested in the 
development of urban areas. As economic competition 
increases by leaps and bounds, cities have themselves 
become nothing short of “products’’ that are to be mar-
keted aggressively in order to attract commercial activ-
ity. Recent successful campaigns – especially those in 
North America and Western Europe – have successful-
ly demonstrated the actual financial value of creating 
positive images of cities. Very few urban authorities 
can afford to choose to ignore the benefits that a well-
thought out, meticulously planned and articulated 
marketing strategy can bring. It is said that campaigns 
– especially those in North America and Western Eu-
rope – have successfully demonstrated  the actual
financial value of creating positive images of cities.

It is said that when citizens and the business com-
munity are satisfied with the economic-social envi-
ronment, and investors’ expectations are met – then 
urban marketing has reached its goal.  

What are the goals of urban marketing? There are 
several. Creating a positive image for the residential 
community; making it an attractive destination for 
companies, investors, institutions, skilled work forc-
es, and tourists; to find markets for exporting urbane 
products and services; to imbibe
strategic management learning as well as instru-
ments to create an “urban band;’’ – all fall within the 
purview of urban marketing. The continuous and 
rapid dynamism in today’s markets do not allow for
the restriction of marketing to local communities. 
Predictably, thus, these communities are compelled 
to produce goods and services that are forecast to be

               Urban Marketing

required by both the present and the potential inhabitants, companies, investors, and institutions – both na-
tional and international – of the cities.

Through urban marketing, the local communities can be promoted in the very same complex way as any other 
product or service is marketed in the private sector. The marketing instruments can easily – but carefully – be 
adapted to the community’s problems, and their development potential can be harnessed to create a “brand’’ 
that is backed by a well individualized identity – that of the city. Urban marketing conveys the city identity to 
be understood by the target segments. Conveying this desired identity and image is characteristic for the way 
that it shall be perceived in the future by the potential actors that are implied in the urban development.
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Why WhatsApp will become the next big advertising 
medium

On October 16th, 2014, Anushka Sharma launched the fourth poster of the highly 
awaited feature film ‘PK’ on WhatsApp. To access this, fans had to add a phone number given 
by the film’s marketing team on to a WhatsApp group of 10 people or more. In the future, we 
will look back at this particular promotion as a watershed moment in marketing. Much like 
AT&T’s first radio advertisement in 1922, this will mark the opening of a new communica-
tion avenue for organizations to reach their customers.

Hard to do

It may seem counter-intuitive to advertise on a plat-
form which prides itself on no advertising but as PK 
has shown, it can be done. All that is required is a lit-
tle bit of innovation because once you get down to it 
advertising on WhatsApp is just a spin on the age old 
practice of word-of-mouth marketing. After all, how 
many times have we recommended films, music, gad-
gets and other products over the messaging service 
to friends and family? Hence, the same basic princi-
ples still apply, the only difference is that they must be 
adapted.

Identify the Brand Loyalist influencers

Most organizations usually have finished the first 
half of this task as they have a fairly accurate picture 
of their brand loyalists. The second portion requires 
discerning the influencers – the ones whose voices 
carry the most weight. WhatsApp makes this easy. PK 
went about this with the assumption that an influencer 
would usually be the administrator of a group (who is 
the only person with the authority to add new users to 
a group). However, if that assumption failed, the

person who was a brand loyalist would still 
wield enough pull to convince the admin-
istrator to add the number. There are of 
course more ways to go about this – num-
ber of contacts, amount of time spent on-
line, number of recent contacts added – can 
all be used as proxies to find influencers.

              The Bat Signal
Make Communication Easy

All PK wanted the user to do was to add an account to a WhatsApp group. It was simple and required no 
more than 3 clicks. Simplified communication between customers has been a hallmark of word-of-mouth 
marketing. For the WhatsApp age this would require modifications. Simple one-liners and methods to start 
engaging conversations would have to be explored. But that is not the end of it. Word-of-mouth usually 
tends to have a third component – reward and to initiate that proof of the intended communication would 
also have to be shown. Screenshots, audio-clips, video – WhatsApp provides numerous tools to accomplish 
this but before any of this comes to fruition, a detailed analysis of each method is required.

Rewards

The final stage is the reward. With most word-of-mouth campaigns rewards are quick and inexpensive. 
This would remain the same. The only difference is that WhatsApp doubles down on the speed as it is 
instantaneous. Access to online services for a limited period, electronic goods such as music or video can 
be possible rewards. But in all cases, they need to be enticing enough to make the user participate in the 
campaign.

The Pay-off

WhatsApp offers several advantages as an advertising medium. It’s cheap, provides instantaneous access 
to customers and is a direct communication channel. Although it may seem abrasive to advertising on the 
surface, if one just digs a little bit deeper the treasure trove that a marketer can unlock can be huge. PK 
has merely opened the doors to an avenue that can be immensely profitable in the future. For the moment 
though, the sky’s the limit.

                                                                                                                                                                             -Abhimanyu Roy
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better quality. It is growing a lot and the Indian mar-
ket is favourable as well. I love Bollywood. I think the 
movie industry in India is comparable to those made 
inHollywood and elsewhere.

You really think so?
Absolutely. People might look at movies like Happy 
New Year as mindless and just fun, but I look at it in 
awe of the improvements and innovations in the vi-
sual effects that are present in it, which are actually 
pretty damn good. You could call it the curse of the 
art, but that’s that. 

So how is it different in India as compared to life in 
Mexico?
It is interesting how everything is complicated here 
*Laughs*. What happens in a day or two in Mexico 
takes weeks to happen here. But it doesn’t mean it is 
good or bad. Everything here is just different. I’d love 
to learn Hindi during my stay here.
Moreover, there is a hugely entrepreneurial culture in 
Mexico, something which I see developing slowly here 
as well. There, people may not know how to go about 
things, but everyone and I mean everyone has ideas 
and that is fascinating. 

                 Artist of the Month

W e interviewed Jose Roberto Nunez,   
popular among friends as Roberto, 
for this edition of the Artist of the 

Month. Intriguing, engaging and equal parts 
funny, Roberto had lots to say about his life, in-
cluding his current exchange program at  IMT 
Ghaziabad

Robert, where are you from?
I’m from Mexico and a student at the prestigious 
IPADE Business School.

We’ve chosen you for our Artist of the Month. What can 
you tell us about what you do?
I’m not an artist per se, but more of a co-ordinator of 
an artist. I have worked majorly in visual effects with 
a company called Studio C, in partnership with an 
international team in Mexico. All those spellbinding, 
fantastic backdrops in movies you see, that’s me doing 
the backstage work, replicating what happens in front 

of a blue or green screen to what actually goes on the 
TV screen. It is called as Digital Post-Production.

This Digital Post-Production. Can you tell us some of 
the projects you’ve applied it in?
We had ESPN as one of our clients, for whom I su-
pervised a team of 20-25 people to do a small series. 
There were football videos which were actually shot 
in a small room with artificial grass and a gigantic 
blue screen and replicated to show a fully packed and 
charged up stadium with all the action taking place. 
Even the shortest of shots can sometimes take up to a 
month in the making. Just a fun fact: the team I co-or-
dinated with for these projects was the same team that 
worked in the visual effects department of the Fast 
and Furious: Tokyo Drift movie.

That’s brilliant, amigo! So what’s next for you? What are 
your future plans?
Having interned at Cinepolis, India, I would love to go 
back and work there. Cinepolis is one of those cinema 
networks that are not only cleaner but also provide 
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              Artist of the Month

       
    “  Me,   
    Funny?       
      Sure!”
           
       

Kartik Srinivas is a student of the DCP 
batch of 2013-15. An  incredibly         af-
fable person, he’s a member of the Se-

nior Placement  Committee and a passionate 
footballer. He performs  stand-up comedy as a 
hobby and has had a bunch of successful gigs 
in  Mumbai and NCR. The Perspective tries to 
know this talent more through a rather fun and 
candid interview.

So, Kartik, when did you first realise you were fun-
ny? How did you think of giving stand-up comedy 
a chance?
Well, this might sound strange, but I think before you 
realise it yourself, it’s the others who know if you’re 
funny or not. The same happened with me during my 

summer internship in Mumbai while I was managing 
the guest ticketing for a leading comedy group. After 
the show, I was hanging out with a group of comics 
when I happened to spew a string of apparently hilar-
ious stuff. Those guys were in splits and one of them 
suggested I give stand-up an honest try.
I always knew I had the knack for engaging audiences 
and was pretty comfortable on stage since I had been 
emceeing for quite some time on several occasions. 
The idea of stand-up comedy did not repel me, and 
since I’ve always been up for trying new things, I 
thought, “Well, why not!”

How would you describe your style of comedy?
I honestly think I’m relatively new in this field and am 
still trying to discover what I could call my own “style” 
of comedy. What I’m comfortable with is general ob-
servational humour with a dash of satire and sarcasm. 

I wish my material was more provocative though; I’m 
working on it. But currently, it’s all very ‘in your face’ 
humour which I can comfortably pull off to make you 
laugh.

What inspired you to try stand-up comedy?
*laughs* Again, such questions are too profound for 
me. There is sadly no inspirational or life-changing 
moment for me to have entered the comedy circuit. I 
just felt I was good at it and had immense fun doing 
it. But I guess sometimes that is all the inspiration you 
need, isn’t it?

How do you get the time to prepare material with 
your busy schedule at a business school?
B-schools are places which keep you really busy, yes, 
but they also open avenues for you to meet new peo-
ple and have new experiences every day. If one is will-
ing and is always on the lookout for something funny, 
like I am, they’d realise there’s plenty of stuff to derive 
comedy out of. As for how I take out the time... well, 
I like it and so, I manage to find the time for it. To be 
completely honest, it’s not that hard to make time if 
you really want to.

How do you think one should start if they want to 
try stand-up?
You need to let go of your inhibitions and if you think 
you can make someone laugh, just grab that mic and 
shoot. Open mic nights at various clubs and bars are 
where one generally starts. Get as much experience 

there as you can. Each open mic is with a different set 
of people and so you get enough chances to try your 
material and gauge the response of your audience to 
figure out what works for you. Confidence comes from 
the audience’s reaction and you need to understand 
that not the same thing is funny to everyone. Try to 
find your own voice of comedy and nurture it over 
time. More importantly, have fun while you do so!

What do you think are the qualities needed to excel 
in this field?
Being funny is pretty much a requisite, I’d say. Confi-
dence and content is indispensible, of course. Also, as 
trivial as it may seem, everything from how you dress 
up and how you open or how you address your audi-
ence makes or breaks it for you. Test your audience 
and start by leading the women or the men, and the 
other gender will follow. Understand that some of the 
best comedy is provocative. You should try leverag-
ing whatever strengths you think you possess to your 
advantage. Be it your voice or your body language 
or pretty much anything that you think gives you an 
edge, use it. Being comfortable in your own skin and 
having oodles of confidence always works. 

That’s lovely. It was great talking to you, Kartik! 
Where could we catch you performing next?
Probably in Delhi at Raasta, Hauz Khas Village some-
time soon.
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PASSION 2014: Millennials Rising

IMT Ghaziabad’s annual management and cul-
tural festival Passion has been bigger this year than 
ever. A melange of events spanning across various 
verticals of management, arts and culture, Passion 
2014 experienced a rush of participants from the 
leading B-schools of the country including IIM In-
dore, IIM Rohtak, NMIMS, Welingkar, KJSOM, MDI, 
IMI, SRCC, IIT Delhi, BITS Pilani, FORE and Am-
ity among others. After the initial online screening 
of almost 2500 participants, the final round of all the 
competitions were conducted on the IMT Ghaziabad 
campus between the 17th and 19th of October, 2014.                   

This year, Passion endorsed the theme “Rise Of The 
Millennials” which embodies the spirit of a genera

tion that believes in innovation, discovery, and trans-
formation of archaic social and business practices to 
forge a new world order.  
Understandably so, all the events revolved around the 
issues and challenges faced by the millennials in in-
dustry and society, in general.  As a build up to the 
mega event, ‘Cyclothon’, the pre-Passion cycling mar-
athon, a CSR activity, was conducted in Delhi. The 
event received a great response from the corporates 
and amassed a  participation of more than 300 cyclists 
from across Delhi and NCR. ‘Delhi Cyclists’, one of 
the most popular cycling associations in the country, 
was associated with this event. The initiative was re-
sponsible for spreading awareness pertaining to the 
‘lifestyle diseases’ that plague the world today.

The inauguration ceremony of Passion 2014 began with the launch of Tatva, Passion’s flagship summer intern-
ship presentation competition and was a spectacular affair which had Mr. Amit Gupta, CEO and President of 
Hero Motors, as the chief guest and the key note speaker. 
In Tatva, participants from across the country’s biggest B schools studying in the second year of their man-
agement courses presented their summer internship projects in the fields of Consulting, Finance, Marketing, 
Human Resources, and Strategy and Operations. Passion 2014 had focused, management based events re-
volving around the verticals of Marketing (3 Marketeers), Operations (Operationale), Finance (FinSpin), 
Governance & Public Policy (V Govern), Strategy (Start Jack), Human Resources (HR-Mony), Consulting 
(Consulenza) and Ace of Spades, a 36 hour long event, which tests the mental, psychological and behavioural 
dimension of participants under the most stressful circumstances.  This year, the fest managed to collaborate, 
for each of its verticals, with notable industry partners to bring an added degree of realism to the events. For 
instance, FinSpin was held in association with the IFC World Bank Group while 3 Marketeers was sponsored 
by the upcoming online applications developer SquadRun, which offered PPI/PPO(summer) to the winning 
participants.       

Further, Passion 2014 saw some of the most eminent names from the industry as judges such as Mr. Nitin Bahl, 
Country Manager (Marketing) - Motorola, Mr. Neeraj Mehra, Director- Human Resource - Thomson Reuters, 
Mr. Varun Mathur- GM, Nimbuz Sports & Head (North India) and others. 
The intense management events were followed by a flurry of cultural extravaganza which included a LAN 
gaming competition, two stunning dance competitions in Nexstar (solo dance) and B-Dazzle (group dance), 
Panache, the fashion show, Model United Nations, Raaga, the singing competition, Battle of Bands, 
Nukkad Naatak, a street play, etc. Panache struck the right chords with the judges, participants and 
audiences alike. Other cultural events like T-Craft (T-shirt painting), Paper Wear, Clowning me (Face painting) 
and Adzap-MadAds (Quick advertisement making) kept the tempo of the festival going.
The highlight of Passion 2014 was the Alumni Night by Coke Studio on 18th October where the crowd swayed 
to the soulful performance of the famed band Faridkot. The star night of Passion saw two power packed per-
formances - the first, by one of India’s most iconic bands, Euphoria, led by the charismatic Dr. Palash Sen and 
the second, by the groovy and dazzling Sunburn artist Aceaxe.
This year, Passion was sponsored by some of the biggest names of India’s corporate industry including Coke 
Studio, who was the title sponsor, Vodafone (telecom partner), Nokia (Associate partner), MTV (CSR 
partner), Danone (health partner), Ebay, Piccadily (Hospitality partner) among others.

                                                                                                                                                                      -Neil Sabnis
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League of Titans

“Where there is unity there is always victory” 

As one of the most eagerly awaited events at IMT, 
the “League of Titans” delivers on all counts with 
mammoth participation and viewership. Every 
stage of the event is a knockout round and this 
keeps the tempo very high right from the prelim-
inary rounds till the very end. All popular sports 
namely, Badminton, Table Tennis, Volleyball, 
Throwball, Football, Cricket and Basketball are 
covered during LoT. After every match the ‘Most 
Valuable Player’ is announced while the ‘Play-
er of the Tournament’ and the ‘Best Rookie’ 
awards are announced at the end of each event.
Every year LoT follows a novel theme,   and this 
year the theme was inspired by the popular HBO 
Drama series “Game of Thrones”. The sporting 
events, venues and house names were picked in 
accordance with the theme. The theme was an-
nounced during the LoT launch and each  sec-
tion was given a house name by picking lots. 

The LoT launch was concluded by each house re-
leasing sky lanterns to symbolize how each house 
wanted to take their game to a new high. It’s co-
incidental that the theme (GoT) rhymes with 
LoT but the fact that the theme has been well ex-
ploited to boost rivalry and competition between 
the houses is by no means coincidental. The war 
has begun and the battle for the seven kingdoms 
is being fought as we pen down our thoughts.
The fight for honour and respect are the biggest 
motivational factors for the sections to take time 
off their hectic schedules and practice religiously 
for all the matches. And the kind of support the 
players get from their peers is commendable and 
inspiring. There is no dearth of sporting talent 
at IMT and this year the competition has inten-
sified with the increase in batch size. The Sports 
Committee of IMT has worked tirelessly to en-
courage participation and to bring such talents 
to the forefront. 

Sports have always been the ideal way to instil self-discipline, leadership and above all teamwork. “League 
of Titans”,  also popularly known as “LoT”, is a marathon of sporting events organized by the Sports Committee 
of IMT Ghaziabad. Eighteen teams representing each section from the 1st and 2nd year students battle it out 
for sporting supremacy, pride and honour. Talent coated with a good measure of dedication and hardwork can 
take a team to the top of the Leaderboard(points table). With the diversity that IMT enjoys, talent among the 
sections is almost evenly balanced. What makes the difference is  dedication, hard work and team synergy.

The battle for the seven kingdoms which began on September 26th has come to a culmination with 
House Greyjoy (Senior J) rising above all other houses as the undisputed Champions of LoT 2014. 
Hearty Congratulations House Greyjoy!
Also, the sports committee extends a special word of appreciation to the foreign exchange students who 
have put up a great performance on the field. We are delighted that our students are getting a taste of 
the sporting talent from across the globe.
                                                                                                                                     -Hollini Pallavi
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ONAM @ IMT

The chilly November morning and its sleep 
deprived inhabitants of IMT, woke up to an unusu-
al sound on November 6. Chenda melam, the tradi-
tional Onam drumming, welcomed everyone to the 
Onam celebrations. Twelve drummers in traditional 
attire mundu, drummed in a procession around the 
campus.

In the amphitheatre, the VIlakku, the traditional oil 
lamp, was lighted marking the beginning of the cel-
ebrations. Mahabali pranced around the amphithe-
atre adding more cheer. After a round of Malayalam 
Vallappattu (boat songs),  girls in white Kasavu sari 
danced to the tunes of Thiruvathira.

The temple celebration in Kerala always included the 
game of Uriyadi, where blindfolded participants tried 
to break an earthen pot filled with flowers. Here at 
IMT, Uriyadi turned out to be great fun. Tied in such
a way that the pot could be made to move up or down, 

the participants found that, the pot strangely knew 
its way around the place. Occasionally, it even teased 
them by landing right on their heads when they were 
frantically (and blindly) trying to locate it. Mean-
while, the young men and women of IMT were warm-
ing up for Vadam Vali (Tug of war). Amidst the chen-
damelam and the cheering, the vadam vali turned 
out to be complete entertainer. The traditional swing, 
Oonjal, tied to the branches of one of the tallest trees, 
brought back a lot of nostalgic memories and filled 
the space with child like smiles. It was hard to forgo 
a turn at the oonljal which soon turned out to be a 
complete entertainer.

The only part remaining to complete the celebration was the delicious Onam Sadya. Traditionally cooked 
Kerala cusine, flavoured with strong aroma of coconut, worked its magic. With the long queue outside the 
mess, the Onam celebration also ended and had everyone awaiting the next trip of Mahabali.
                                                                                                                                                        -Tina Therattil
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The first of the three Pizza Nights for the ac-
ademic year was conducted on 15th of October 2014. 
The event carries a unique concept wherein the stu-
dents are served piping pizzas made within the mess 
for dinner. It was conducted by Mess Committee in 
association with Dominos Pizza.

For once, the routine dinner menu had changed and 
the students were in for a grand treat of unlimited piz-
za and soft drinks. The enthusiasm and energy of this 
unique event were prevalent within the hall through-
out the duration of the event. . The long wait was fi
nally over and Pizza Night was finally here. For the 
first years it was time to experience the much hyped 

event in the mess calendar for the first time. For others
it was back to that day of fun and entertainment at 
the mess with their friends and unlimited pizza after 
a long time.

The mess opened for the students at 8pm and there 
were huge queues of students patiently waiting to 
grab their pizza. The members of the mess commit-
tee were behind the counters serving pizzas to their 
friends and even getting some selfies clicked with 
them. There was also a Selfie Contest on Facebook 
for all students wherein they had to post photos of 
them with their friends and their pizza with a hashtag 
#MyPizzaAtIMT. The music in the backdrop added 

to the fun  filled atmosphere. 
Mess committee, commonly known as Messcom, welcomed the students into an 
atmosphere of fun, enthusiasm and freshness. In the middle of a routine world of 
presentations, case studies and role plays here was a day to get some extra delight at 
the food counters in the mess and spend some fun time with friends. After all, who 
would refuse a delightful change?
 
                                                                                                       -Vinay Mohan
                                                                                                         Team Messcom
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                Book Review

 One Life Is Not Enough: An Autobiography 

The quote at the start of the book says it all about the book- “an unexamined life 
is not worth living”. The   autobiography is a wonderful depiction of the political history 
and international affairs. It is a proof to the non-permanent nature of political scenario. 
Natwar Singh, a person who has had great accomplishments, befriending the giants of the 
global politics, dining with them, having access to PMO, being indicted into a scam- are 
interesting tales listed in his autobiography. It is a soothing read, the author commands 
the reader, the sequence of events are correctly placed and give considerable insights into 
Natwar Singh’s life.

The power centres in the UPA II should not be 
something which should compel one to read 
his book. The book is much more than just the 
misfortune of Dr. Manmohan Singh. It is way 
beyond just the justifications sought by Gand-
hi family from the author. The book is much 
more than about the above controversies.
Natwar’s early days at school, the college years, 
the nationalist struggle, and the selection into 
IFS are engaging parts of this intellectual piece. 
The author’s life as an IFS officer posted in Chi-
na has been described in detail. It provides in-
sights into Chinese politics and foreign policy. 
The further sections mention about Natwar’s 
instinct at the United Nations. It is more about 
the day to day challenges of the diplomats.

Mr. Singh was the Ambassador to Pakistan and the mention of his interaction with General Zia is highly
engaging. Natwar also mentions about his close associations with Forster, R K Narayan, Ahmad Ali, San-
tha Rama Rao and a young MF Hussain. His excellent job can be seen by going back to days when he used 
to review books or bring out his compilations. Natwar’s close association with the Nehru-Gandhi family 
is clearly seen and proved by him addressing Nehru’s sister as “maasi”. Natwar’s rise can be attributed to 
his social and professional skills. His wondering about how he got into Secretariat shows his modesty. The 
author was surely the man who had a reach to the PMO and played key role in decision making.

The personal life of Natwar Singh has just been touched upon and not described well in the book. His 
wedding to daughter of the King of Patiala has only been given attention. The family life in such a chal-
lenging career, sudden death of daughter and son’s career has not been covered in this book. The parts that 
caused controversy include his shift in description of Mrs Sonia Gandhi. Having called her an epitome of 
‘debonair civility’, Natwar describes how she has become a thick skinned politician. Natwar’s name was 
dragged into the Volcker committee report and this may be the reason for the shift in loyalty. The author 
is also critical of Dr Manmohan Singh and made bad remarks about the Indo-US nuclear deal. The end of 
the book is filled with bitter criticism with references like ‘kettle calling the pot black’. It makes us wonder 
about the side of politics hidden from general public.

      Rating: 3.5 / 5

Kunwar Natwar Singh is a Congressman and a 
highly successful career diplomat who has worked 
for couple of decades in India and abroad. He was 
born in a high class family; he studied at differ-
ent wonderful cities in the country/abroad and got 
posted to important locations. He has been at the 
helm of political and bureaucratic affairs in India 
and abroad and always has something interesting 
to talk.
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In a move to innovatively test students in final B school placements, recruiters ask stu-
dents to explain the ending of Interstellar

As the final B school placement season is just about to kick off, recruiters from leading companies are coming 
up with innovative methods to test students. Gone are the days when questions like “What are your strengths 
and weaknesses?” and “Where do you see yourself five years from now?” featured in most of the personal inter-
views. The latest trend among recruiters is asking the students to explain the ending of the movie Interstellar.
A flurry of reactions was observed from the students ranging from shock to excitement to even panic. The 
college topper reportedly said, “This news has completely changed my strategy of approaching the personal 
interview. I’m not sure what will I do with the word document of my SWOT analysis”
Meanwhile, Finance students were seen analysing the cash flow statements of NASA as a part of their prepa-
ration. On the other hand, the dark horses of Marketing approached the nearest multiplex to observe the re-
actions of those coming out of the theatres. HR students were seen writing a report on the poem “Do not go 
gentle into that good night” and going back to sleep soon after.
But certain sections of students seem to be very confident. “This is the first time ever I’m getting some sort of 
importance here. Even commerce students are asking me to take classes on wormholes and time dilation. And 
that girl who didn’t even know I exist, she came to me asking for tuitions. But I asked her to accept my friend 
request first”. A gentle smile lit the face of a physics grad student.
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